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) NON-YELLOWING 
’ DAMP-TEX 


| 


NOW DAMP-TEX OFFERS GREATER 
ADVANTAGES THAN EVER BEFORE 


Mdorless and non-toxic, it will not taint foods. Non-yellowing — 
new whiter white that stays white. 

amp-Tex System advantages include rapid 30-minute drying 
desired, extreme hardness and resistance to mildew, acids and 
kali, high light reflecting beauty and easy application on wet 
dry surfaces. 

he Damp-Tex System has been solving special painting prob- 
ms for over 15 years in more than 10,000 plants throughout 
he world. It may also have the answer to your special painting 
toblem. 

op us a note on your letterhead, and we will send our repre- 
entative to survey your plant and furnish you with detailed 
Pcommendations, without obligation, of course. 


STAINLESS STEEL COATING 


Apply with brush or spray-gun. Unequalled protection to: 
equipment and metal surfaces subject to extreme acid and 
alkali conditions. Costs less than 4c per square foot. Write 


us for information. & , 


MOISTURE TEST 


ed with it. not blister or break. 


In Canada: STEELCOTE MANUFACTURING CO. of CANADA 


“SW aN |! 


CAUSTIC SOLUTION TEST 
Pre-Treated Damp-Tex will Water soaked bricks painted Two to three percent caustic 
resist fungys, mold or mil- with Damp-Tex and dried in washing solutions are not in- 
dew on the surfaces paint- the sun prove the film will jurious to Damp-Tex Enamel. 


SEND A TRIAL 
ORDER TODAY 


Order one or more gal- 
lons of Damp-Tex En- 
amel and we will ship 
at no risk to you with 
full instructions for sat- 
isfactory results. Damp- 
Tex, pretreated at the 
factory against bacter- 
ial and fungus growth, 
may be had at an ad- 
ditional cost of 30c per 
gallon. 


LTD., Rodney, Ontario 


ACID TEST 


Damp-Tex is unaffect- 
ed by lactic and other 
common food acids. 


MONEY BACI 
GUARANTEI! 


lf after following sim 
ple directions the buye 
finds any shipment o 
Damp-Tex does not d¢ 
all we claim for it, no 
tify us and we wil 
give shipping instruc 
tions for the balanci 
and cancel the charq 
for the amount used 
or, if already paid for 
will refund the money 


STEAM TEST 


Damp-Tex is unatfect- 
ed by live steam com- 
mon to many plants. 


STEELCOTE MANUFACTURING CO. 


ST. LOUIS 3, MISSOURI 


3418 GRATIOT AT THERESA 
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Cutter Capacities 
from 20 to 800 pounds 


FAMOUS for 


Economy and 
Dependability 
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* BUFFALO €quipment js Noted for its Sound design Sturdy con. 
Struction || Safety and Sanitation 
Coast-to Coast fa 


IER AT dependable Pertormance and 
ClOry service. BL FFALO IS first in Offering n 
features that Crease plant efficiency and 








THE MOST 


COMPLETE LINE OF 
SAUSAGE-MAKING 
MACHINERY 


Widest range 
of sizes 


Greatest variety 













STUFFERS, Capacities from 
68 to 1,060 lbs, 





VACUUM MIXERS, Capacities 
from 75 to 2,000 tbs, 


MIXERS, Capacities l 
s. a 


STANDARD 
from 75 to 2,009 Ib: 


of types 


eainaens, ' 
pacities trom 1,099 te 
RS. per hour 


15,600 





Name 
Cempany 


Address 


€W proved 
Protect Product q 
° 7, 
John E. Smith 


uality, 
50 BROADWay 
Sales and 
SaReTEI: Besar a 


BUFFALO 3, N. ¥, 
Service Offices in Principal Cities 


Send for these informative Booklets 


he following: 
Smokemaster 
Grinder 

! Stuffer 


Head Cheese Cutter 

Pork Fat Cuber 

J Combination of Special 
4tpose Equipment 


Casing Applier 
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SMOKEHOUSE ® 
BOTTLENECK 


Cut Costly Smokehouse Time!—Eliminate 
Slow, Low Temperature Pre-conditioning 
to Develop Color—Speed Meat into 160°- 
170° F. Heat—Increase Output! 


With Griffith’s REGAL (Sodium Ascorbate) SEASONINGS 


A sensational formula, successful for years as a color stabi- 
lizer, Griffith's REGAL SEASONINGS break the smokehouse 
bottleneck at the chopper! Complies with B.A.I. Meat Inspec- 
tion Memorandum 194. Combines:—(1) Your choice of an 
ever-uniform blend of Griffith’s Solublized Seasonings... 
with...(2) Griffith's SODIUM ASCORBATE, which goes to 
work in the chopper to check oxidation and stabilize sau- 
sage color. Speeds processing—increases salability of the 
product. 

See our representative, or write now for details about this 
safe, quick-acting formula. Packed in handy batch-size bags. 


For the Perfect Combination— 


The Flavor PLUS the Color You > , 
Want—Use PRAGUE POWDER THE 
(Made or for use under U.S. Pat. Nos. LABORATORIES, INC. 
2054623, 2054624, 2054625, 2054626.) In Canada—The Griffith Laboratories, Ltd. 
CHICAGO 9, 1415 W. 37th St. NEWARK 5, 37 Empire St. 


LOS ANGELES 58, 4900 Gifford Ave., TORONTO 2, 115 George St. 
Laboratorios Griffith do Brasil, $.A.—Caixa Postal 300 Mogi das 
Cruzes, Est. S.P., Brasil. 
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first and foremost 
in reputation 
quality 
dependability 


The first diced sweet red peppers 

on the market, Cannon’s own 
California Wonder strain sweet red 
peppers are foremost in the 
industry because they are firm, 
thick-walled—have full, rich color— 
are diced in perfect cubes—come 
ready to use .. . no washing, cutting, 
handling, or flavor loss. Your 
products look, taste, and SELL 
better when you use Cannon diced 
sweet red peppers. Look to 

Cannon .. . first and foremost in 
reputation, quality, and 
dependability. Order Cannon diced 
sweet red peppers from your 

régular source of supply. 


H. P. CANNON & SON, INC. 
Cannon 


pn tons 


Since “QB 1981 
Main office & Factory 
CANNED FOODS Bridgeville, Delaware 


Plant No. 2—Dunn, North Carolina 
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“We use Cindus meat covers and barrel liners and 
get the best protection our money can buy.” 


« « » Says Maurer-Never Corp. Kansas City, Missouri 


“‘We want Maurer-Neuer meat to reach our customers in ex- 
actly the same condition as it leaves our plant. That’s why we 
use CINDUS meat covers. They give our beef hinds, fores, 
chucks, and rounds, as well as veal and other cuts, complete 
protection during transit and storage. They look neat and 
sanitary, really let our customers know we’re taking good 
care of their meat. 

“‘What’s more, CINDUS meat covers are easy to use, slip 
on quickly without tearing and always completely fit the 
piece they cover. 

“Of course, CINDUS meat covers meet specifications for 
government shipments. But besides the government, many of 
our regular customers just won’t buy meat that’s not covered. 
We're glad to oblige them. It’s good for our products and 
good for us. 

“Our smaller cuts get CINDUS barrel liner protection. One 
thing about CINDUS Liners—they’re consistent in size, al- 
ways fit the barrel, just right. And thanks to the ELASTI- 


KRAFT System of Liner Insertion, it’s easy to put the liner 
in the barrel with no wasted space. 


"We know it pays fo do business with CINDUS. We get 
prompt delivery, size and shape we can count on, prices that 
are in line, with shipping charges included. Buying from 
CINDUS means no more “shopping around” for specials. 
Their complete line, their variety of grades, wax and wet- 
strength treatments fit all our packaging needs.” 


Like Maurer-Neuer and many other satisfied CINDUS cus- 
tomers in the meat packing industry, you can give your meat 
top protection all the way from starting point to destination. 
With CINDUS you can count on quality products, personal 
attention and right prices. 


Write today 
for samples 
and information 
on how Cindus 
can help you. 


CINCINNATI INDUSTRIES, INC. 328 Carthage Ave., Cincinnati 15, (Lockland) Ohio 


ELASTIKRAFT—treated kraft, creped for stretch. 


CORRUCREPE—treated, creped and corrugated for all-directional stretch. 





here’s the 


over-wrap that puts 
you in self-service 
effectively at 

lowest cost! 


You need no expensive equipment, no double rolls of plastic, 
no hot water baths, to over-wrap processed meats for self- 
service. Smoked butts, picnics, sausage chunks, sliced meats 
—all sorts of shapes and sizes—can be tightly and smoothly 
packaged in VISTEN casings by the visK1InG Tite-Wrap 
machine. Air-activated. Foot-pedal operated. So simple, 
so fool-proof, there is no down-time. The machine costs 
you little, and you own it outright. No rentals or leases. 
Because VISTEN has great stretch with almost total 
recovery, you need fewer sizes for your entire line—so 
you save on casing inventory, too. Simply stretch cas- 
ing on the mechanical fingers, insert product and release. 
VISTEN fits snugly, no matter what the shape, protects 
against mould and slime for an accepted period of time. 
Chunks and sliced product stack perfectly. No breakage, 
no leakers, longer shelf-life, greater grease resistance, 
minimum shrink. 
VISTEN seals readily with heat. Label activator on 


machine facilitates identifying and pricing with thermo- 
plastic labels. 


In amber, tango, and clear. 


Ask your VISKING representative 
about this new product 
of visKING research. 


ideal for all self-service processed meats! 
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Can't Sell? Give It Away 


Here is a story that illustrates one of the 
things wrong with the meat industry. 

The reliable source of the story happened 
to be in the office of the vice president of 
a large retail food chain. The vice president, 
who does not ordinarily engage in meat buy- 
ing operations and does not keep in close 
touch with markets, said that he would like 
to demonstrate to his visitor the packing 
industry’s selling weakness by handling the 
next offering of product from a_ packer. 

Shortly thereafter a telephone call was 
routed to the chain executive from the pro- 
vision manager of a large packing company. 
He was offering a carlot of pork loins and, 
when the vice president asked the price, 
quoted the current “Yellow Sheet.” 

“No,” said the vice president, “I'll give 
you eight cents off the ‘Yellow Sheet’ quo- 
tation.” 

After an indignant initial refusal, and some 
grumbling, the packer’s sales representative 
eventually took the price offered by the 
chain. 

To cap the incident, when the chain’s 
regular pork buyer heard about the transac- 
tion, he immediately got in touch with the 
branch from which he ordinarily purchases 
pork loins on the market sheet list basis and 
belabored the seller there into giving him 
loins at five cents under the “Yellow Sheet.” 

Even assuming, with charity, that the 
packer’s position might have been one in 
which he had to sell the product, we be- 
lieve that the chain executive proved his 
point that all too often packers are “order 
takers” and not salesmen. 

It also seems to indicate that even though 
a market reporting service might be as ac- 
curate and authoritative as the Holy Writ, 
it cannot protect either the industry or the 
individual packer against such foolishness 
and the effect that it may have on the 
markets. 


News and Views 





Preliminary Plans for a 1955 canned meats merchandising 


program, aimed at surpassing last year’s record high production 
of 1,386,169,000 Ibs. for civilian consumption alone, were an- 
nounced this week at the annual luncheon of the National Meat 
Canners Association in Chicago. With competition, such as 
frozen foods, increasing, meat canners will put forth more pro- 
motional effort this year, both individually and as a group, 
said R. E. Brickman of Illinois Meat Co., Chicago, association 
vice president. The association is planning its major advertising 
push for August, rather than in June as before, in an effort to 
increase the consumption of canned meats when there custom- 
arily is a lull. Retailers, Brickman said, have assured the as- 
sociation they will continue their big emphasis on canned meats 
during the peak summer holiday periods. 

The increased popularity of canned hams in this country last 
year was mentioned hy Brickman. Of the 3,000,000 Ibs. sold, 
he said, “unfortunately 1,000,000 Ibs. came from outside” this 
country. “The only way to meet this is to put out a better prod- 
uct and the public will buy it,” he added as a challenge to the 
group. 

Approximately 150 persons attended the luncheon in the 
Blackstone Hotel. The 26 member companies of the association 
handle about 85 per cent of the canned meats production in 
the United States. 


The Setting of Minimum government standards for canned 


meats in Canada was advocated by R. R. Furlong, incoming 
president of the Canadian Food Processors Association, at the 
annual meeting of the association at the Seigniory Club, Quebec. 
The Canadian government now sets minimum standards for 
canned fruit and vegetables. Furlong, sales manager of Burns 
& Co., Ltd., East Calgary, Alberta, said that quality of canned 
meats had “terrifically improved” in the past 12 months but 
consumption was down from the previous year. The question 
of government standards was left in abeyance pending a fur- 
ther meeting on the subject. 


Formation of a National Beef Council to promote beef con- 


sumption and research has been endorsed by major segments of 
the “beef team.” Representatives of nearly 40 groups, including 
packers, cattlemen, marketing agencies, retailers and restau- 
rateurs, indicated their approval of such a council at a Chicago 
meeting called by Jay Taylor, president of the American Na- 
tional Cattlemen’s Association. A special subcommittee was 
named to present organizational plans at another meeting to 
be called within the next few weeks. (See story and pictures on 


page 10.) 


WSMPA Re-elected E. Floyd Forbes as president and gen- 


eral manager at the association’s ninth annual meeting in San 
Francisco. Nate Morantz, president of State Packing Co., Los 
Angeles, was re-elected chairman of WSMPA’s board of direc- 
tors. Next week’s NATIONAL PROVISIONER will carry a full report 
on the annual meeting, including significant speeches, pictures 
of convention highlights, committee action and other develop- 
ments. 


Open Hearings on the House-passed reciprocal trade bill 


(HR-1) will begin Wednesday, March 2, before the Senate 
Finance Committee. The committee will receive applications 
until March 4 from persons desiring to be heard at the hearings. 
No witness will be permitted to repeat testimony which was 
presented earlier to the House Ways and Means Committee, 
the Senate group said. L. Blaine Liljenquist of WSMPA was 
among opposition witnesses appearing before the Ways and 
Means Committee. 








The Advertising Story 





cadio, or does he have othec sanmns foc gutting We eacaage nee 
The NP sought answers to these and other questions in a recent 





been called the $64 question— 

How much to spend for advertis- 
ing? The meaning of that former radio 
quiz show figure all but disappeared 
in the postwar giveaway rash, but the 
question is just as perplexing. 

THE NATIONAL PROVISIONER has 
sought answers to this and many other 
questions in a survey conducted the 
past several months among local and 
regional firms throughout the country. 

Companies that distribute product 
within a 125-mile radius of the plant 
were classified as local; those with a 
radius of up to 300 miles as regional. 
Since firms with national distribution 
encounter different problems and 
often meet them in ways out of range 
for the small or medium-sized com- 
pany, national packers were not in- 
cluded in the survey. 

The year 1955, even more than the 
year just past, is expected to be one 
of keen competition in a buyer’s mar- 
ket. The series of articles beginning 
here will relate the experiences of 
packers in their efforts to meet the 
challenge of growth and competition, 
in part, through advertising. It is 
hoped that the series may reveal an 
answer to some problem of your com- 
pany and help you 5D. 


GS bess years ago it might have 


“Thrive in 755. 

Forty packers and sausage manu- 
facturers from 26 states coope rated 
with The National Provisioner in the 
survey. Their annual sales volumes 
ranged from $300,000 to $25,000,000 
and their 1954 advertising budgets 
from 0 to $75,000. Two regional 


packers with sales volumes of $25,- 
000,000 allotted the same amount, 
$75,000, as a regional sausage manu- 
facturer with a $7,000,000 volume. 

The $300,000 packer, a local firm 
in the Southwest, allocated slightly 
more, $3,600, than did two midwest- 
ern packers with sales volumes of $2,- 
000,000 and $1,500,000, respectively, 
who set aside $3,500 each. Another 
midwestern packer selling $2,500,000 
annually budgeted $3,600. 

An Eastern packer with an annual 
sales volume of $1,125,000 was among 
eight reporting firms that either do 
no advertising or so little that com- 
pany officials said the amount spent 
was too insignificant to mention. Two 
other companies gave information 
about their advertising media but did 
not give figures that would show a 
comparison between annual sales vol- 
umes and advertising expenditures. 

Twenty-one, or more than two- 
thirds, of the 30 companies indicating 
their advertising budgets, increased 
them for 1954. Four firms decreased 
the allotment for advertising; three 
planned to spend the same amount 
as during 1953, and the budgets of 
two others did not permit comparison 
between the two years. 


Basis for Budget 


How did they arrive at those fig- 
ures? Nine companies assigned a cer- 
tain percentage of annual sales, 
ranging from .3 per cent in the case 
of a regional packer with $25,000,000 
in sales to a 2-plus per cent for an 


Eastern sausage manufacturer with an 
annual sales volume of $600,000. In 
most instances, sales volume of the 
previous year was used as the cri- 
terion, but one Eastern packer said 
his budget was set up on the basis 
of 1% per cent of anticipated sales. 

A Midwestern packer, whose entire 
$34,000 advertising budget is directed 
toward his sausage products, allotted 
lc per pound on all sausage sold. 
Officials of several firms said their 
advertising budgets were determined 
on the basis of “past experience” or 
were arbitrary figures. 

The table on page 9 shows the 
1953 and 1954 advertising budgets 
of the 30 companies and how most 
of the budgets were determined. 


The Man in Charge 


Who is in charge of advertising? 

All but one of the firms co-operat- 
ing in the survey said that advertising 
is directed by a top management off- 
cial; the exception has an advertising 
manager and considers the position 
as on a “semi-management” level. 
The advertising program is adminis- 
tered by a sales manager at 12 com- 
panies and by the president or plant 
manager at a like number of firms, 
representing the bulk of those report- 
ing. 

In other firms the job is assigned to 
such officers as the vice president, 
assistant manager, treasurer or secre- 
tary. While officials in three firms 
have the title of “advertising man- 
ager,” their duties also include such 
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other activities as meat buying, per- 
sonnel work and production supervi- 
sion. 

L. J. Fritz, partner in Wilber Wie- 
ner Co. Wilber, Neb., who handles 
the firm’s $7,000 advertising program, 
also is in charge of sales, personnel, 
supplies, the office and jobbed mer- 
chandise. Sales volume at this com- 
pany totaled $700,000 in 1953, and 
the amount for advertising was de- 
termined on the basis of 1 per cent 
of sales. 

E. H. Berky, vice president of Wie- 
derhold Sausage Co., St. Petersburg, 
Fla., is in charge of administration, 


purchasing and sales management as 
well as advertising. The company had 
a sales volume of $350,000 in 1953 
and spent $3,500 for advertising. The 
1954 advertising budget was set at 
1% per cent of sales. 

In charge of advertising at Robbins 
Packing Co., Statesboro, Ga., is 
Charles Robbins, jr., partner. He also 
supervises the office and is in charge 
of sales. The budget each year was 
$5,000 for this firm, which has an an- 
nual sales volume of $1,000,000. The 
amount for advertising was deter- 
mined by allowing flat sums for cer- 
tain media—$1,000 for radio, $500 


for newspaper advertising and $3,500 
“for Christmas gifts, etc.,” Robbins 
said. 

The busy treasurer of a Midwest 
plant, who is in charge of advertising 
as well as financial affairs of the $6,- 
000,000 annual business, might have 
been speaking for most in his answer 
to the question, “Is advertising the 
full-time job of the person in charge?” 

“H’'ll, no,” he said. 

Sixteen, or more than 50 per cent 
of the reporting companies which do 
advertise, however, have the assis- 
tance of advertising agencies in 
planning and carrying out their pro- 











LOCATION OF FIRM 











*Firm handles sausage only 


AND EXTENT OF Annual Sales 1953 1954 
DISTRIBUTION Volume Ad Budget Ad Budget How decided 
Southeast, Regional $25,000,000 $50,000 $75,000 Felt firm needed more advertising 
Northwest, Regional 25,000,000 Not given 75,000 .3% past year's sales 
Midwest, Local 13,000,000 9,000 15,000 As need and opportunity arise 
Midwest, Regional 12,000,000 22,000 25,000 Needed additional advertising to 
increase volume of branded items 
West, Regional 10,000,000 13,000 20,000 Estimated cost of launching ef- 
fective planned campaign 
West, Local 7,500,000 6,500 37,500 More advertising needed for ex- 
panded sales area 
East, Regional* 7,000,000 80,000 75,000 Approximately 1% past year’s 
sales 
Midwest, Local 7,000,000 32,000 to  40,000to Approximately .5% of sales 
35,000 42,000 
Midwest, Local 6,000,000 25,000 34,000 1c per Ib. on all sausage sold 
Midwest, Local 6,000,000 10,000 Not given No budget is planned in advance 
Midwest, Local 5,000,000 12,000 15,000 Felt more advertising needed 
Northwest, Regional 5,000,000 6,000 12,000 Arbitrary figure. Felt need for 
more consumer acceptance 
Midwest, Regional* 4,000,000 38,000 40,000 1% of past year’s sales 
Midwest, Regional 4,000,000 10,000 12,000 Past experience 
Southwest, Local 3,500,000 10,100 10,100 Past experience 
Midwest, Local 3,500,000 5,000 15,000 Based on preceding year’s profits 
Midwest, Local* 3,000,000 36,000 30,000 Anticipated sales plus individual 
product needs 
South, Local 2,500,000 6,000 9,000 Needed more to meet competition 
Midwest, Local 2,500,000 5,200 3,600 No set budget is determined 
East, Local* 2,250,000 40,000 to 25,000 Minimizing promotion because 
50,000 volume is good and increasing 
Midwest, Regional 2,000,000 2,000 3,500 Amount increased because of 
keener competition 
Midwest, Local 1,500,000 3,500 3,500 Not given 
Midwest, Local 1,500,000 5,000 6,000 Flat sum allotted 
Midwest, Local 1,400,000 Not given Not given Firm increased expenditures but 
does not budget in advance 
South, Local 1,000,000 5,000 5,000 Flat sums allotted to certain 
media 
East, Local 800,000 9,000 12,000 12% of anticipated sales 
Midwest, Local* 700,000 6,858 7,000 1% of sales 
East, Local 600,000 12,319 12,000 to 2+ % of sales 
15,000 
Southeast, Local* 350,000 3,500 5,250 1%% of sales 
Southwest, Local 300,000 1,440 3,600 Approximately 1% of past year’s 


sales 
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grams. Smallest of those retaining an 
agency on a year-round basis is an 
Eastern sausage manufacturer with 
an annual sales volume of $600,000 
and an advertising budget of $12,000 
to $15,000 for 1954. Next smallest 
company with agency help is a local 
packer in the East, with an annual 
sales volume of $2,250,000 and a 
1954 advertising budget of $25,000. 
Smallest amount budgeted for adver- 
tising by a firm employing an agency 
was the $9,000 set aside by a local 
packer in the South, with an annual 
sales volume of $2,500,000. 

The vice president and general 
manager of a Midwestern local pack- 
ing plant handles his company’s $12,- 
000 advertising program without any 
assistance while a regional packer in 
the Northwest with a budget of the 
same amount retains an agency. With 
a single exception, all reporting firms 
which spend more than $12,000 for 
advertising have agency help. 

Surprisingly, this exception was 
one of the two largest companies, a 
regional firm in the Southeast, with 
an annual sales volume of $25,000,- 
000 and a 1954 advertising budget 
of $75,000. Advertising for the com- 
pany is handled entirely by the plant 
manager along with his many other 
responsibilities. The 1954 budget rep- 
resented a 50 per cent boost over 
1953’s $50,000. “Figured we need 
more advertising,” the plant manager 
said in explaining the increase. 

“Increased competition” was the ex- 
planation of several for their budget 
boosts. This includes Queen City 
Packing Co., Dickinson, N. D., which 
spent $3,500 as against $2,000 in 
1953. Walter T. Kack, president and 
manager, is in charge of advertising 
for the firm, which has an annual 
sales volume of $2,000,000 and re- 
gional distribution. 

Florence Packing Co., Florence, 
Ala., went from a budget of $6,000 
in 1953 to $9,000 in 1954 for this 
reason. C. M. Champion, sales man- 
ager, is in charge of advertising for 
this local firm and has the help of one 
person within the plant as well as 
an advertising agency. Annual sales 
volume is $2,500,000. 

“Increased competition and brand 
name establishment” were the rea- 
sons behind the increase from $9,000 
to $12,000 for advertising by The 
A.Y.O. Packing Co., New Britain, 
Conn. Edwin F. Ostrowski, manager, 
is in charge of advertising for the 
local firm, which had a 1953 sales 
volume of $800,000. He said the bud- 
get is determined on the basis of 1% 
per cent of anticipated sales. 

Seattle Packing Co., Seattle, Wash., 
which sells ($25,000,000 annually, 
went from “no specific amount” in 
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‘Beef Team’ Endorses 
National Council 


A big step toward formation of a 
National Beef Council was taken late 
last week in Chicago by representa- 
tives of nearly 40 associations, agen- 
cies and businesses on the “beef team.” 

The group, called together by Jay 
Taylor of Amarillo, Tex., president 
of the American National Cattlemen’s 
Association, considered many plans 
for beef promotion and merchandis- 
ing before passing a resolution favor- 
ing formation of such a council. 

The resolution called for the Na- 
tional Beef Council to be given broad 
scope in promotion, merchandising 
and coordination of the many existing 
activities in research and promotion. 
It also emphasized that council func- 
tions should supplement rather than 
replace existing activities and agen- 
cies in the beef promotion and re- 
search field. 

Taylor was asked to head a spe- 
cial subcommittee which would pre- 
sent organizational plans at a subse- 
quent meeting within the next few 
weeks. 

Members of the subcommittee in- 
clude John Marble, Carmel Valley, 
Calif., and Edwin Karlen, Columbia, 
S. D., cattle producers; Aled P. 
Davies, American Meat Institute, 
Chicago; C. T. Sanders, manager, 
National Livestock Auction Associa- 





SPEARHEADING drive for National Beef 
Council are (I. to r.): Don Collins, first vice 
president; Jay Taylor, president, and F. E. 
Mollin, executive secretary, American Na- 


tional Cattlemen's Association, shown at 


luncheon. 


tion, Billings, Mont.; Herman Aaberg, 
director, livestock department, Amer- 
ican Farm Bureau, and F. E. Mollin, 
executive-secretary, American Na- 
tional Cattlemen’s Association, Den- 
ver, Colo. 

The meeting was a direct out- 
growth of the American National’s 
annual convention where cattlemen 
urged that such a council be formed 
as a part of a practical, long-range 
beef promotion program on a national 
scale. 

Represented at the meeting, in ad- 
dition to cattlemen, packers, market- 
ing agencies and retailers, were major 
farm groups, the Department of Agri- 
culture and many associations and 
businesses in the cattle, beef, dairy, 
restaurant and food distribution in- 
dustries. 





NEARLY 40 associations, agencies and businesses making up the "beef team" were 
represented at luncheon meeting at the Union League Club in Chicago. 





1953 to an advertising budget of $75,- 
000 or .3 per cent of sales, for 1954. 
“We are a young firm, and it was 
first necessary to develop a brand and 
also our packaging,” explained Robert 
W. McManus, sales manager. Approx- 
imately 95 per cent of Seattle Pack- 
ing’s advertising budget is spent for 
promotion of packaged products and 5 
per cent for fresh meats. Pre-packag- 
ing made necessary larger advertising 
expenditures, McManus said. To help 
plan and carry out the program, Mc- 
Manus has a staff of two persons and 


also retains an advertising agency. 

Robert J. Styrt, advertising manager 
of Kern Valley Packing Co., Bakers- 
field, Calif., said that addition of 
new prepackaged items of sausage to 
the firm’s line and an increase in gen- 
eral sausage production required an 
increase in advertising during 1954. 
The company budgeted $20,000, com- 
pared with $13,000 in 1953. Annual 
sales volume is $10,000,000. 

Since 1954 was the first year that 
Kern Valley had a planned program 

(Continued on page 32) 
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Pages and 
PAGES 


ont PAGES 


NEW plant-layouts NEW engineering tables 

NEW data on rendering NEW production charts 

PLUS the latest information on ‘‘BOSS" equipment for rendering 

plants. Write for your copy today... ? 

it can mean big savings for you... (7 Ss FREE! 
ADDRESS 


THE CINCINNATI BUTCHERS’ SUPPLY COMPANY 
102 Blade Street Cincinnati 16, Ohio 


YOU WILL LIVE WITH TODAY’S DECISIONS... BEST BUY BOSS 
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Patapar 27-21T 
STOPS GREASE "CRAWL" 





Patapar 27-21T — 


Conventional grease-resisting 
NO “crawl” 


OIL DROP TEST PROVES IT! 


27-21T is a special light-weight type of Patapar Vegetable Parchment. 
In addition to its high wet-strength, Patapar 27-21T is so grease-proof 
that drops of oil placed on it remain on the surface in little globules. 
They do not spread or seep through. There is NO GREASE CRAWL. 
For products with high grease, fat or oil content, Patapar 27-21T 
provides a LOW COST protective wrapper that stays clean and 
appetizing —free from surface stains. It is ideal for packaging lard, 
shortening, sliced bacon, sausage and other meat products. 
We will gladly furnish samples of Patapar 27-21T for testing. 


Write us telling your requirements. 


goonoe= 





Bristol, Pent 
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HEADQUARTERS FOR VEGETABLE PARCHMENT SINCE 1885 
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Armour Shows Profit 
For First Quarter 


Armour and Company, Chicago, 
operated at a profit in the first quarter 
of the current fiscal year, in contrast 
to a loss in the first quarter of last 
year, F. W. Specht, president and 
chairman of the board, reported at 
the annual meeting of shareholders. 

“This year,” he said, “the hog sup- 
ply is improving. We have had gains 
in pork production every month of 
the present fiscal year over the cor- 
responding month of the previous 
fiscal year, and we expect this trend 
to continue. Cattle supplies continue 
close to 1954’s record marketings. 
These favorable supply factors should 
result in a more stable situation 
pricewise and make it possible to 
operate profitably.” 

Armour had net earnings of $1,557,- 
092 in the 1954 fiscal year ended 
October 30, compared with $10,339,- 
164 in fiscal 1953. “The unfavorable 
results for the 1954 fiscal year were 
due principally to losses in pork opera- 
tions, which were brought about by 
the shortage in the supply of hogs 
and the resultant unfavorable price 
pressures,” Specht explained. 

The Armour executive also said 
the company’s entire Chicago plant 
streamlining project is nearing com- 
pletion and “we are beginning to 
realize some of the savings which had 
been projected.” 

What Specht described as a “living 
catalog” of Armour’s branded _prod- 
ucts was displayed at the sharehol- 
ders’ meetings to illustrate the many 
items produced and the importance of 
labeling and appearance of packages 
sold on a self-service basis. 

“Constant changes are necessary in 
producing, packaging and marketing 
these products because the public’s 
taste changes,” he said. “Fully ten 
per cent of the food products and 
packages you see here today are new. 
We couldn’t have shown them to you 
at this time last year because we 
didn’t have them. I don’t know that 
the percentage of new products will 
be as large every year, but it will be 
substantial.” 


Safetygraphs Available 


First aid safetygraphs on “How to 
Control Bleeding,” “First Aid Treat- 
ment for Burns,” and “Transporta- 
tion of Injured Persons,” are available 
from the National Safety Council, 
425 N. Michigan ave., Chicago. 

The safetygraphs, which provide a 
ready means of training small groups, 
consist of 12 spiral-bound pages, 18 
x24 in., that can be set on a flat 
surface and opened to form an easel. 
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‘New Look’ on Management-Union Front 


Dual allegiance considered es- 
sential to worker welfare. 


Two sides come closer on 
standards for good day's pay 
for good day's work. 


Mutual agreement clauses 
called labor-management con- 
tract ‘booby traps.’ 


FUTURE state of “harmonious 
opposition” is foreseen in manage- 
ment-union relationships through the 
dual allegiance of the unionized in- 
dustrial worker. An overwhelming 
percentage of employes, more than 
90 per cent, have an allegiance both 
to their company and to their union. 
Reporting on his four-year study 
conducted at Swift & Company, Chi- 
cago, Fr. Theodore V. Purcell, S.J., 
said “there is no basic incompatibility 
in this dual allegiance.” Fr. Purcell, 
assistant professor of psychology and 
industrial relations at Loyola Uni- 
versity, Chicago, spoke at the person- 
nel conference of the American Man- 
agement Association. 

The average worker seeks from 
each of these two entities the fulfill- 
ment of his needs. A recorded inter- 
view with a Swift employe whose 
service dates from 1916 emphasized 
the man’s desire for steady employ- 
ment. The ability of Swift to maintain 
a high level of employment was the 
dominant reason for this employe’s 
company allegiance. A woman em- 
ploye who previously worked in the 
steel mills and metal fabricating in- 
dustry liked her employment with 
Swift because the work was easier 
and the pay higher. A foreman who 
came up from the ranks stressed the 
fair treatment he received from man- 
agement. Steady employment, good 
wages and fair treatment were the 
plus factors the employes wanted 
from their employer. 

On the other hand, the ability to 
move directly to top management 
with a grievance, without going 
through intermediate channels, plus 
the protection of seniority rights were 
the services the employe expected 
from his union, Fr. Purcell stated. 
While he did not accuse the super- 
visory level of unfairness, the average 
employe felt skulduggery, if encoun- 
tered, was contrary to top manage- 
ment policy. The average Swift em- 
ploye has faith in the integrity of top 
management. His ability to get a hear- 
ing at the top echelon through griev- 
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AFTER addressing AMA on labor matters, 
Fr. Purcell chats with John Killick, execu- 
tive secretary of the National Independent 
Meat Packers Association. Killick later ex- 
tended invitation to Fr. Purcell to partici- 
pate on labor panel at NIMPA's next con- 
vention. 


ance procedure was a major reason 
for union loyalty. 

In his studies conducted in 1950, 
with a sampling of 202 hourly-paid 
employes, Fr. Purcell reports that 92 
per cent were favorable to Swift, 
seven per cent were neutral and one 
per cent was unfavorable. 

For union evaluation, he found that 
79 per cent of the employes favored 
the union, eight per cent were neutral 
and 13 per cent were unfavorable. 
Among the foremen, 57 per cent were 
favorable to the union, 16 per cent 
were neutral and 27 per cent were un- 
favorable. 

On the other hand, 88 per cent of 
the union stewards were favorable to 
the company. 

In the question and answer period, 
Fr. Purcell said current studies at 
other Swift plants showed the per- 
centage of workers declaring dual al- 
legiance is over 90 per cent. The fig- 
ures in the original study were affect- 
ed by the internal problems within 
the union local. 

In pressing their allegiance, the 
workers did not forego the right to 
disagree with either union or company 
policies. 

Neither allegiance was ideological. 
The average worker felt company- 
union relationship should be “50-50.” 
The worker realizes that his union, as 
well as the company, could be wrong 
in its demands or policies. The aver- 
age employe resents unfair demands 
by the union upon the company. He 
considers the company equally essen- 
tial to his well being. 

Fr. Purcell noted that leadership 


attitudes of company foremen have a 
direct bearing on the employe’s loyalty 
to the company. 

By statistical sampling it was found 
that older employes and women 
tended to favor the company. The 
Negro and younger workers favored 
the union. 

As a sidelight .on the degree of al- 
legiance the union commanded, Fr. 
Purcell stated that during a union 
election in which there was a struggle 
between left and right factions only 
about 50 per cent of the employes 
voted. However, Fr. Purcell pointed 
out that the percentage exercising 
their franchise right paralleled _poli- 
tical voting. Part of the low voting 
percentage might have been due to 
the distance from the plant to the 
voting place, some four blocks. 

Union officials were concerned, 
however, with the low attendance at 
meetings, which drew only about one 
per cent of the membership. When 
asked for the reason, the employes 
replied they preferred to bowl, to 
watch TV, to see a movie, visit 
friends, etc. 

Fr. Purcell stated that dual loyalty 
could be a_ positive institution in 
human relationships in the plant 
community. 


Harmony at Honeywell 


Following the address of Fr. Pur- 
cell, the audience heard and saw an 
example of harmonious opposition in 
action. The subject, real meaning of 
“A Fair Day’s Work For A Fair Day’s 
Pay,” was discussed by H. S. Olsen, 
director, personnel and industrial re- 
lations, Minneapolis-Honeywell Reg- 
ulator Co., and Robert I. Wishart, 
secretary-treasurer, Local 1145 Team- 
sters Union of Minneapolis-Honey 
well Employes, both of Minneapolis, 
Minn. While the company has 
achieved with the union joint effort 
to eliminate waste both of material 
and time, Olsen stressed the company 
retained the right to manage. Stand- 
ards for work performance were set 
by the firm’s industrial engineering 
department. He attributed the ability 
of the firm to retain good working 
relationships with its employes to the 
following facts: 

1. The company has enjoyed a con- 
tinued growth cycle and has been 
prosperous. 

2. Harry Long, who was superin- 
tendent during the unionization of 
the plant, had the respect and con- 
fidence of the union leaders. 

3. Almost no turnover of personnel 
who managed the plant and who di- 
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rected the affairs of the union. 
Through the years these personnel 
developed a mutual respect and un- 
derstanding of each other’s problems. 

4, Management has been successful 
in enlisting the aid of the employe 
group to keep the company competi- 
tive. The employes appreciate that 
only through progress and growth of 
the company can they hope to bet- 
ter themselves. 

5. Finally, the firm maintains a 
policy of promotion from within. 


‘Cold War’ Way to Ruin 


Wishart said the union would seek 
constantly to better working condi- 
tions, rates of pay, vacation benefits, 
etc. for its members, but it knew 
that it could only secure these as 
the company prospered. The more 
contracts the firm could secure, the 
more jobs the members would have. 
The union does not approve of sweat- 
shop nor featherbedding tactics. To 
secure a responsible attitude on the 
part of unions, company management 
must be equally responsible in its 
dealings with the union. Each must 
consider fairly the problems of the 
other, Wishart stated. 

He noted that neither company nor 
union could stand the economic ruin 
certain to follow a “cold war” by 
either party. Both sides should be 
willing to resolve their differences 
without suffering financial losses con- 
sequent to a strike. Both parties have 
used arbitration by a disinterested 
third party to settle stalemated prob- 
lems. Wishart observed that while 
some decisions have been against the 
union, that is hardly a reason for 
discontinuing arbitration any more 
than an unfavorable court verdict is 
cause for junking the judiciary sys- 
tem. 

The firm does not have a closed 
shop contract, but has about 99 per 
cent of its employes enrolled volun- 
tarily in the union. Olsen said the 
firm operates as a measured day’s 
work shop. When asked what con- 
stituted a day’s work, Wishart said 
the union considered a day’s work 
to be what the specific individual was 
able to perform with honest effort. 
While the output would vary from 
worker to worker, it should always 
represent the maximum effort of the 
employe, Wishart observed. 

His union does not approve of 
pegging practices by which employes 
stretch work to maintain some quota. 
In one department, with about 100 
employes, it was noted that from 
week to week the productivity would 
not vary as much as 0.3 per cent. 
Union officials made it clear to the 
department employes that it would 
not countenance this work pegging. 
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SMILES indicate harmony on labor-manage- 
ment front. Both H. S. Olsen, director, per- 
sonnel and industrial relations, Minneapolis- 
Honeywell Regulator Co., and Robert I. 


Wishart, secretary-treasurer, Local 1145 
Teamsters Union at Honeywell plant, spoke 
on necessity for mutual cooperation. 


The production in the department 
went up 15 per cent. More impor- 
tantly, the morale of the department 
improved. 


Loss By Mutual Agreement 

In its dealing with unions, man- 
agement must not abdicate its right 
to manage — this was the warning of 
Mathew M. Gouger, vice president, 
General Aniline & Film Corp., New 
York. By acquiescing to mutual agree- 
ment clauses in labor contracts, man- 
agement loses its right to manage to 
the detriment of all, including labor. 
The speaker cited as an example a 
large firm which lost a substantial 
Army contract because management 
and labor, through the mutual agree- 
ment clause, could not agree on wage 
rates. By the time they agreed some 
other firm had the contract. In an- 
other instance, a $6,000,000 plant re- 
mained idle while union and man- 
agement tried to reach a mutual 
agreement on the plant’s mannin 
table. Nobody benefited. Stockhold- 
ers had no return on their substantial 
investment; employes had no pay 
checks. 

For the protection of all, manage- 
ment should insist on the right to 
determine questions of work assign- 
ment, promotion, shift assignment, 
rates for new jobs, etc. Any question 
as to the fairness of these decisions 
should be resolved through the es- 
tablished grievance channels. Normal 
business should function while the 
disputed questions are being resolved. 

If working conditions change be- 
cause of technological advances within 
the plant, management should pre- 
condition the workers to these facts. 
The company should not expect — for 
it will not get—acceptance of ex- 
planations for technological changes 


given at the time the machinery or 
process involved is ready for opera- 
tion. Employes should be prepared 
for the change from the time man- 
agement starts planning, Gouger said. 

He also repeated the frequently 
heard statement that management 
should know all facts about its labor 
costs, including fringe items and labor 
contract provisions in terms of actual 
and potential costs and _ limitations 
on procedure. He said unions are 
generally better informed on matters 
of labor negotiation than management. 

Asked if he recommended use of 
legal assistance in contract negotia- 
tion, Gouger said he called in legal 
assistance when the actual phrasing 
of the agreement was to be reduced 
to a formal contract. 

In plants where the employer trus- 
tees were active and alert in the ad- 
ministration of union welfare funds, 
the level of administration was found 
to be excellent. Where there was 
abuse of one sort or another, the 
employer trustees were asleep at the 
switch, asserted Sol Gelb, former 
judge of the Court of General Ses- 
sions, county of New York. Gelb 
based his opinions on his investiga- 
tion of union welfare funds conducted 
in the state of New York for the 
superintendent of insurance. Most of 
the funds were well administered. 
However, at least 15 per cent were 
very poorly handled. 

The principal abuse was siphoning 
of contributions into unwarranted 
and illegal expenses, such as fancy 
salaries to union administrators of 
the fund. In poorly administered 
funds, the expenses ran as high as 
42 per cent. Properly administered 
funds had expense ratios as low as 
3 to 4 per cent, Judge Gelb concluded. 


Nebraska Fair Trade Act 
Ruled Unconstitutional 


An opinion handed down by the 
Nebraska Supreme Court held that 
the state’s fair trade act, permitting 
manufacturers to establish minimum 
resale prices for their products, is un- 
constitutional. 

Although the law does not violate 
the federal constitution, the court 
ruled, it does violate the state con- 
stitution. 

The high state court affirmed a 
Douglas County District Court ruling 
that the law is unconstitutional on 
the grounds that the title did not 
clearly reveal the substance of the 
act in that it referred to voluntary 
agreements but did not mention the 
compulsory aspects as applied to non- 
signers. A manufacturer of electric 
toasters was involved in the case. 
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from McCormick! 


FINE QUALITY SPICES 
GROUND 
BLACK PEPPER 


ACCORMAICK & CO. HEC. Bares 


Sd aren Ae wee emtnenene ent Past 





= PEPPER 


Here’s PEPPER that never varies—in purity, 
character, and highest quality proved in 
McCormick’s exacting laboratory tests. Count 
on BANQUET BRAND for satisfaction, always. 


New “Lever Closure” of 
200 lb. drum lets you keep 
PEPPER fresh, full-bodied 
...over entire period of use. 





McCORMICK & CO., INC. © Baltimore 2, Maryland 
World’s Largest Spice and Extract House 
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Mechanized Smokehouse-Cleaning 
Saves Meat Processor $5000 


Oakite Hot-Spray cleaning eliminates 
fire hazard, reports plant superintendent 


With great quantities of frankfurters being smoked each week, 
one processor found walls building up quickly with carbonized 
grease. There was nothing to do but scrape, scrub and try to 
keep ahead of the accumulating deposits. Even so, three fires 
costing processor $5000, had broken out within a year. Oakite 
was asked for advice. 


The Oakite Technical Service Representative had a well- 
tested procedure. He recommended the powerful cleaning 
team of the Oakite Hot-Spray Unit plus Oakite Composition 
No. 24 detergent. So easy did smokehouse cleaning become 
with this combination that it was made a standard weekly 
operation for six smokehouses. Oakite solution, applied with 
the Oakite Hot-Spray Unit,was allowed to soak in for 5 to 10 
minutes, and then simply flushed away along with the soil. 


Results; Not one fire in the two years since the Oakite Hot- 
Spray Unit and detergent were put to work. And the company 
has thereby eliminated any recurrence of the $5000 fire loss. 


Proving that . . . in industrial cleaning it always pays to 
consult Oakite. 


Pi DQ 


Send for this booklet. It shows how 
Oakite offers you cleaning results in- 
stead of just cleaning materials. Write 
Oakite Products, Inc., 20A Rector 
Street, New York 6, N. Y. 
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Technical Service Representatives in Principal Cities of U.S. and Canada 

















aa Bo 


oe 


i A ae may 
oN o > =V¢ rj y Soe: 


OLD IN EXPERIENCE, BUT NEW AS TOMORROW IN. METHODS! 


[Inited States @ld Storage Grporation 


ee 
WM i 


2 Ede A DY 























WHAT DO YOU KNOW ABOUT 


“Productivity and Cost Reduction in the 
Meat Industry" 


A new book by industrial engineer E. Michael Bannester, which 
is sold only by the PROVISIONER, discusses: 


15 West Huron Street 





From marginal to profitable operation through increased 
productivity. 

Productivity and efficiency, the man-hour, unit labor costs, etc. 
Plant layout and materials handling; productivity relationship. 
Incentive: work simplification versus speedup. 

Work measurement; motion and time study; job evaluation. 
Cost control. 

Quality control and its application to meat packing. 

Industrial engineering: how and who. 

The hog kill; productivity gauge; how to check your labor cost. 
The hog cut out; gauging; measurement by piece or weight. 


. The cattle kill; productivity gauge; labor saving developments. 
. Boning; productivity; integration of work standards. 
. The sausage kitchen; efficiency, scheduling; operations analysis. 


Pre-packaged meats; productivity gauges and cost savings. 


. Canning. 


Order assembly, packing and shipping; order picking, product 
grouping, line planning, etc. 


Send order and remittance ($6.50 per copy plus 25c if foreign shipment) to 


BOOK DEPARTMENT 


THE NATIONAL PROVISIONER 
Chicago 10, Illinois 











Oklahoma Packers Press 
For Compulsory State 
Inspection of Plants 


The Oklahoma Independent Meat 
Packers Association is sponsoring a 
bill providing for compulsory state 
inspection of meat packing establish- 
ments. Under the bill, the Oklahoma 
state Department of Agriculture 
would set and enforce minimum op- 
erating standards and provide for 
proper inspection of all animals 
slaughtered in the state. 

A similar measure before the state 
legislature last year failed to pass by 
a narrow margin, but association of- 
ficials are relatively confident of the 
inspection bill’s passage at the current 
session. 

Ray Turney of Turney Packing 
Co., Blackwell, Okla., president of 
the association, has been working 
with other packers throughout the 
state lining up support for the bill 
and more than 50 concerns have 
joined in the association’s efforts to 
secure the desired legislation. 


Local Action Restrictive 


The need for uniform regulation 
throughout the state has been high- 
lighted by passage of a local or- 
dinance in Tulsa County, which 
apparently will prevent Oklahoma 
packers from selling meats and meat 
products in the Tulsa area unless they 
conform to Tulsa inspection stand- 
ards. The possibility of other state 
divisions passing regulations which 
could conflict with those in Tulsa or 
elsewhere, thus restricting a concern 
from operating outside its immediate 
locality, has pointed up the necessity 
for uniform standards throughout the 
state. 

It also is felt that setting and pro- 
viding for maintenance of minimum 
standards would benefit the popula- 
tion of the state and the commercial 
meat establishments operating in 
Oklahoma. 

Association vice president Charles 
Hamilton of the Wickham Packing 
Co., Sapulpa, and Lee Harris of 
Harris Meat and Produce Co., Okla- 
homa City, secretary-treasurer of the 
group, also are active in the effort to 
secure the legislation. The associa- 
tion is pressing for early action on the 
bill in view of the public welfare 
and also because of the possibility 
that Tulsa County may begin con- 
demning product from other state 
plants which have not adjusted to 
Tulsa regulations. 

State meat plant inspection cur- 
rently is voluntary in Oklahoma, with 
14 packers now operating under state 
inspection. 
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Florida to Issue Frozen 
Food Handling Rules 


Florida’s Department of Agriculture 
has revealed it is collecting informa- 
tion on the handling of frozen foods 
preparatory to promulgating regula- 
tions for truckers and retailers. 

“We hope that we will be able to 
get enough information on the subject 
to prepare some regulations in the not 
too distant future,” said State Chemist 
J. J. Taylor. He added that he knew 
of no state which had yet put such 
rules into effect for consumer protec- 
tion. 

Taylor said Florida’s regulations 
governing frozen food before it 
reaches the consumer probably will 
include rules on refrigeration in transit 
and temperature of store freezers and 
the level to which they may be filled. 

Although pointing out that you 
can’t regulate the housewife in being 
careful to keep frozen food from 
thawing out before it is used, Taylor 
said the regulations also may include 
a requirement that package directions 
for dealing with it once it is sold be 
made more detailed and emphatic. 


San Jose Area Packers 
Boost Butchers’ Wages 


A one-day strike by AFL butchers 
against five San Jose (Calif.) pack- 
ing plants was settled following 
intervention by Federal Mediator 
Charles Rehmus. 

The strike ended with the union 
accepting a $3 to $5 weekly pay in- 
crease for its 800 members in Santa 
Clara, Monterey, Santa Cruz and San 
Benito Counties. The new raise will 
be retroactive to January 1. Jobbing 
butchers will get an additional $5 a 
week; slaughterhouse butchers, $4, 
and boners, $3. 

A contract between the union and 
the Central California Meat Proces- 
sors. Association, representing the 
plant owners, expired last November. 


Livestock Interests Back 
Mellorine in New Mexico 


Proposed New Mexico legislation 
to legalize the production and sale 
of mellorine, a frozen dessert product 
made of vegetable and meat fats and 
solids of skimmed milk, was backed 
by livestock interests at a recent state 
Senate committee meeting. 

A. K. Mitchell, a rancher, and oth- 
ers urging passage of the bills said 
that legalizing sale of the new des- 
sert would provide an additional 
market for cottonseed and _ livestock 
fats. Dairy interests contended that 
the sale of mellorine would result in 
a drop in demand for milk. 
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NOW: 
a HEAD SPLITTER 


rohamolaMmelaleS-1it-\’4e] e) (= 
Low Cost! \ 
A 


the e. 


“PNEU-DRAULIC” 


HEAD 
SPLITTER 


This compact, low cost, air actuated 
machine was designed to meet the requirements 
of every meat packer. It takes the mechanical head splitter 

completely out of the luxury class and makes it a necessity in 
every plant, large or small. The C-H Head Splitter overcomes all 
previous objections and offers advantages never before available. 


* LOW INITIAL COST...Less than $1000.00. 


* LOW INSTALLATION COST...No costly electrical installation. 
Only an air line is needed. 


*& COMPACT... Only 26x30 inches. It requires no more floor space 
than an oldfashioned chopping block. 


* FAST— POWERFUL... It will efficiently split the toughest bull or 
hard bone cow head in seconds. 







Patent 
Pending 


*% SAFE...Two hand controls completely eliminate accidents. 


* LOW MAINTENANCE COST...The piston is the only moving 
part and it is self-lubricating. 





Ges. Wr. Packer: The C-H Head Splitter has been devel- 
oped and thoroughly plant tested to meet your needs. It is just 
another of the many pieces of superior equipment developed by 
Carpenter-Hetzler who manufacture a complete line of machinery 
and supplies for the meat packing industry. Send for your FREE 
bulletin on the C-H Head Splitter today. Remember if you have 
a splitting saw you can afford this necessary piece of equipment. 


CARPENTER- 
HETZLER CO. 


5327 Sheila Street, Los Angeles 22, Calif. 


QUALITY 
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TENDERING device presses steaks with distinctive indenta- 


tions as they move by on conveyor. 


AUTOMATIC dip and breading machine is being loaded here with 
boneless pork chops. Mrs. Dorothy Purdy is at left. 


Builds Business on Convenience Items 


Fabricator takes on breaded line and new packaging techniques in plant expansion 


RIGINATED 17 years ago on 
a borrowed investment of $200, 
the Purdy Steak Co. should hit over 
a million dollar volume before this 
year ends. Recognized as a specialist 
in the individual portion steak busi- 
ness, Purdy’s currently is in the proc- 
ess of spreading its wings and bidding 
for a wider regional market through 
distributorships being set up in the 
states of Minnesota, Michigan, Iowa 
and Indiana. According to President 
Karroll Purdy: “We could have made 
the jump sooner, but we wanted to 
be absolutely sure we were ready.” 
The firm’s products feature con- 
venience of consumer preparation. 
Major step in the expansion proc- 
ess was made four months ago when 
the Purdy Co. moved into new head- 
quarters, shifting from its original Mil- 
waukee location to 2730 E. Layton 
ave., Cudahy, Wis. The $210,000, 
one-story brick structure, on a 2%4- 
acre lot, already is deemed too small. 
With practically no background in 
the meat business, Karroll Purdy, the 
firm’s founder, had been, among other 
things, a logger in the north woods 
before he came to Milwaukee in the 
lean 1930's. After working several 
months for a local meat concern, he 
went in business for himself in 1937 
with his $200 loan and the able as- 
sistance of his wife, Dorothy. 
Dale Purdy, Karroll’s brother, en- 
tered the business as a partner in 
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1946. The division of labor finds Kar- 
roll Purdy in charge of out of town 
sales distributorships; Dale Purdy is 
the city sales boss, and Mrs. Dorothy 
Purdy handles the plant supervisory 
chores. 

A payroll roster of 18 employes, 
mainly women, completes the organi- 
zation. A fleet of eight trucks de- 
livers product in the Milwaukee area. 
Increased orders currently have the 
crew working long hours and plans 
are being considered to put on a 
second shift. 

Approximately 20,000 to 22,000 
pounds of veal, pork and beef steaks 
are processed and shipped from the 





KARROLL PURDY and Dale Purdy check 


sketches of advertising layouts for intro- 
ducing their new "Hobo Steaks.” 


plant weekly for consumer and institu- 
tional use. The firm’s recent emphasis 
on sales to the super market trade 
and home freezer suppliers has led 
to several changes in Purdy’s packag- 
ing and the introduction of some new 
items. New offerings are an attractive 
package of four frozen beefsteaks. 
Also added are Purdy’s “Hobo Steaks” 
and its “Golden Line” of breaded 
beef, pork and veal chops in cel- 
lophane wrapped individual portions. 

New plant equipment includes a 
Hayssen wrapping machine and a 
Doughnut Corporation dip and bread- 
ing machine with 4,000 Ib. per day 
capacity. A conveyor system designed 
especially for Purdy by the Peck 
Meat Packing Corp. moves incoming 
meat shipments directly from the 
trucks at the loading platform to the 
coolers. Weighing is done enroute. 
The plant contains two 10 x 20 ft. 
coolers; a conditioning cooler of the 
same dimension, and a 20 x 40 ft. 
freezer room. 

Three years ago Karroll Purdy de- 
signed aspecial machine used to tender 
and “beautify” the steaks. They call 
it the “Purdyizer.”. The machine 
presses distinctive indentations into 
the steak portions in the tendering 
process, resulting, according to Kar- 
roll Purdy, in an improved ability 
of the steak to retain juices and flavor 
while it is being fried. 

The decision to widen the area of 
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distribution along with the  ex- 
pansion of production facilities alerted 
the Purdy organization to the neces- 
sity of stepping up its advertising 
program. For 17 years volume grew 
steadily, despite a minimum of 
advertising expenditures. The Roy 
Franke Agency of Milwaukee, now 
handling the account, is proceeding 
conservatively, with most of the pro- 
motion budget slanted towards news- 
paper space. The newly introduced, 
natural hued packaging features a 
recipe on each package by “Chef 
Dale” Purdy. Dale actually did serve 
as a chef in the army. 

The newspaper ads are built around 
a clever jingle. The catchy bits of 
doggerel are written by Mrs. Olive 
Purdy, mother of Karroll and Dale, 
and a former school teacher and 
magazine writer. Her latest bit of 
thyme for the forthcoming series of 
ads boosting Purdy’s Hobo Steak, is 
this: 

The Grand Champion Steer said 

it clear, 

I've won all the prizes this year. 

As Hobo Steak can’t be beat, 

It is proper and. meet 

That as such, I should end my 

career. 


Packers Oppose Ordinance 
To Ban Color in Wieners 

Artificial coloring on a wiener was 
likened to rouge or lipstick on a 
woman at a New Orleans meeting on 
a proposed ordinance that would pro- 
hibit the use of coloring in wieners 
and of colored wrappers on bacon 
and picnic hams. 

Fred Dykhuizen, representing the 
Louisiana Meat Packers Association, 
and Charles F. Frey, vice president 
of L. A. Frey & Sons, Inc., spoke in 
opposition to the ordinance at the 
meeting of the city council’s com- 
mittee of health, welfare and sanita- 
tion. Thev said such an ordinance 
would discriminate against those who 
market their products in Orleans 
parish since nearby competitors would 
not be affected. 

Coloring on a wiener doesn’t im- 
prove its taste or nutritional quali- 
ties but is like rouge or lipstick on 
a woman, Dykhuizen said. “The pub- 
lic demands a red wiener,” Frey as- 
serted. 

Dr. Walter P. Gardiner, city health 
director, urged passage of the ordi- 
nance. 


Packaging Bill Killed 

New Hampshire’s House of Rep- 
resentatives killed a bill to restrict 
the sale of prepackaged meat, poul- 
try and fish in certain wrappers. 
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IS THE STANDARD 
OF QUALITY 
IN ANTIOXIDANTS 


FOR MAXIMUM 
PROTECTION 


Use a Sustane antioxidant in 

your product. A Sustane formulation is 
available for every antioxidant need. 
Whether you are seeking 


Greater stability 
More carry-through 


Complete and ready solubility 
in fats and oils 


No product discoloration 


Lower cost per pound 
of stabilized product 


there is a Sustane formulation to fit 

your needs. Our laboratories are prepared 
to evaluate samples of your product 
whether you prefer A.O.M. Stability Tests, 
Schaal Oven Tests or actual Constant 
Temperature Storage Tests. Let us help 
you to find the antioxidant which best 

fits the requirements of your product. 


Write us today for full details about the 
various types of Sustane available. 


PRODUCTS DEPARTMENT 


UNIVERSAL O1L PRODUCTS COMPANY 


op 30 ALGONQUIN ROAD 
® DES PLAINES, ILLINOIS 
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NEW EXCLUSIVE 


e Cutting Sausage Meats 
e Cutting Sausage Costs 




















New Knife Arrangement— “oss section Specially Designed Transmission Hinged Lid—entire cover swings up to 
through new knife arrangement showing twelve drives bowl separately. All ground gears and make bowl easily accessible and in full view 
knives (either sabre or double edge straight bearings run in oil and are ENCLOSED to for quick, easy cleaning. Knife spindle is 
type knife) for faster work at decreased fric- give a completely grease-free condition at completely inclosed by non-wearing stainless 
tion, less H.P. and less heat for a cooler mix. those “hard-to-clean”’ surfaces under the bowl. steel labyrinth seals to prevent meat from 


entering spindle housing and oil from leaking 
into cutting chambers. 
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DOUBLE EDGE 
STRAIGHT TYPE KNIFE SABRE TYPE KNIFE 


The new Globe Silent Cutter 
provides so many new and 
revolutionary ideas for cooler, 
more efficient sausage meat 
cutting, at greater speeds and 
at less cost, with many new 
sanitary features for added 
cleanliness, we know you will 
want all of the details as soon 
The new model No. 54 Globe Silent Cutter as possible. Ask for them today. 
is available in 400 and 600 lb. capacities. 


~~ 4000 S. Princeton Avenue + Chicago 9, Ill. 








ERVING THE MEAT INDUSTRY SINCE 1914 
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Two New Armour V.P.'s 
Named; Specht Re-elected 


The board of directors of Armour 
and Company, Chicago, re-elected 
F. W. SpPeEcHT, 
president and 
chairman of the 
board, at a meet- 
ing which fol- 
lowed the annual 
shareholders’ 
meeting late last 
week. Other of- 
ficers were re- 
elected and two 
new vice presi- 
dents, R. H. Bor- 
CHERS and LLoyp WOoopAaLL, were 
named. 

Borchers is general manager of the 
pork division. He was previously 
assistant general manager of the divi- 
sion and has been with the company 


F. W. SPECHT 





R. BORCHERS 


L. WOODALL 


since 1926. He joined Armour at St. 
Joseph, Mo., as a clerk and later be- 
came provision manager or general 
manager at several of the company’s 
meat packing plants. 

Woodall is general manager of 
Armour’s dairy, poultry and margarine 
division. He joined the company at 
Wichita Falls, Tex., in 1929. After 
serving as assistant manager or man- 
ager of several creameries, he was 
transferred to Chicago in 1940 as a 
production and procurement  super- 
visor. He was assistant general man- 
ager of the division before becoming 
general manager last September. 


Louisville Provision Elects 


G. W. Buievins and E. F. FLEeIs- 
CHER have been elected to the board 
of directors of Louisville Provision 
Co., Louisville, Ky. Blevins, who is 
general superintendent, has been with 
the company two and a half years. 
Fleischer, who is general sales mana- 
ger, has been with the firm eight 
years. Each of the new directors has 
had 30 years of experience in the 
industry. 
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The Meat Trail... 


Cudahy Packing Renames 
Officers and Directors 

Officers of the Cudahy Packing Co., 
Ohama, were re-elected at a meeting 
of the board of directors in Omaha, 
which followed the annual stockhold- 
ers’ meeting in Portland, Me. They 
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E. A. CUDAHY 


i. F. LONG 


are: E. A. Cupany, chairman of the 
board; L. F. Lone, president; P. B. 
THOMPSON, executive vice president 
and treasurer; J. W. BREaTHED, J. L. 
Crow ey, J. W. Curistian and D. G, 
HEUGLY, vice presidents, and R. A. 
Norris, secretary and controller. The 
following directors were re-elected at 
the Portland meeting: Long, Thomp- 
son, Crowley, Breathed, Christian, 
E. A. Cupany, jr., A. B. Cupany, 
]. C. HempnuILyt and W. A. SAWTELL. 


Cooperative Spirit of 3 
Carolina Groups Lauded 


Members of the North Carolina 
Meat Packers Association, the North 
Carolina Livestock Auction Associa- 
tion and the Tar Heel Hog Market 
Operators Association were  com- 
mended for their cooperative spirit 
recently at a banquet sponsored 
jointly by the three groups at the Sir 
Walter Hotel in Raleigh. 

Speaker was L. Y. BALLENTINE, 
state commissioner of agriculture. 
Ballentine stressed the need for con- 
tinued progress in the livestock, meat 
packing and merchandising fields. 

Guests included representatives of 
the state agriculture agencies and 
North Carolina State College and 
members of the agriculture commit- 
tees of the state Senate and House. 

More than 225 persons attended 
the banquet. The committee — in 
charge of the program was: V. H. 
Bove, vice president of the North 
Carolina Meat Packers Association; 
NoaH WILLIAMS, secretary-treasurer 
of the Tar Heel Hog Market Opera- 
tors Association, and JAMES WOOTEN, 
president of the North, Carolina Live- 
stock Auction Association. Bode is 
sales manager of Carolina Packers, 
Inc., Smithfield, N.C. 








TRAILMARKS 


More than 500 persons represent- 
ing meat packing firms and _ allied 
industries attended the annual dinner 
and dance of the Meat Trade Insti- 
tute, Inc., New York City, February 
19 in the Grand Ballroom of the 
Plaza. Members of the committee 
in charge of arrangements were: 
Joun Krauss of John Krauss, Inc., 
ex officio chairman; Paut J. ARNETH, 
Arneth’s Pork Store; Freperick H. 
BucHHoLz, George Kern, Inc.; AN- 
DREW J. DeILe, Herman Deile, Inc.; 
Frank D. OrzecHowski, Orzechow- 
ski Provision Co.; Max RAMELMEIER, 
Mott Haven Packing Co.; Boyp T. 
SguirEs, Hugo Nagel, Inc.; JosePH 
SUGARMAN, Bravmann’s Provisions, 
and Harry R. Wuirte, jr., White 
Packing Co., Inc. Krauss is president 
of the organization. 


THoMas E. WILson, retired board 
chairman and founder of Wilson & 
Co., Inc., Chicago, was honored re- 
cently at a Traffic Club dinner in 
Chicago for “outstanding achieve- 
ments in service to agriculture, in- 
dustry and the nation.” 


CLARENCE HACKBARTH has joined 
Dillon & McAfee, Detroit food broker- 
age organization, and the firm will be 
known in the future as Dillon, McAfee 
and Hackbarth, A. J. Dimon an- 
nounced. Hackbarth formerly served 
with Oscar Mayer & Co. and Marhoe- 








OFFICERS ELECTED by the National Can- 
ners Association for 1955 are (I. to r.): Wil- 
liam U. Hudson, Gerber Products Co., 
Oakland, Calif., vice president; Carlos 
Campbell, Washington, D. C., executive 
secretary; George B. Morrill, jr., Burnham & 
Morrill Co., Portland, Me., president, and 
E. E. Willkie, Pacific American Fisheries, Inc., 
Bellingham, Wash., chairman of the finance 
committee. Willkie was 1954 president. The 
election took place during the association's 
48th annual convention this week in Chicago. 
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fer Packing Co., Inc., in Chicago and 
until recently was with Waldock 
Packing Co., Sandusky, Ohio, as sales 
manager. 


The name of Harry Bobsin & Co., 
producer of beef casings, has been 
changed to Kadison & Co., SyLVAN 
KapIson, president, announced. The 
firm has moved to its new building 
at 703 W. Root st., Chicago. Kadison 
also is president of Kadison-Schoe- 
maker Laboratories, Inc., producer 
of dried natural casings and season- 
ings for the sausage trade. 


STEVEN T. Hayes has been named 
“Master Salesman of 1954” by the 
city sales department of Corkran, 
Hill & Co., C. H. Bowman, city sales 
manager, announced. Hayes received 
an award of ten shares of company 
stock. 


Ray J. Serr, who has long been 
identified with the meat industry, 
most recently as 
a packinghouse 
broker in El Paso, 
Tex., has moved 
his offices to 1114 
Wood st., Dallas. 
At his new _lo- 
cation, Seipp in- 
tends to carry on 
a general broker- 
age business, rep- 
resenting promi- 
nent Mexican 
beef slaughterers as well as handling 
a full line of other meats. Arrange- 
ments also have been made to pro- 
vide truck service between all parts 
of his territory, supplying carcass 
meats, boneless cuts and cow meat, 
and pork in straight or mixed loads 
as required. 





R. J. SEIPP 


JoserH WEBER, formerly with John 
Morrell & Co., has returned to Chi- 
cago and will resume his position with 
Gregory V. Rose and Associates as 
a trader, effective February 28. 


PLANTS 


J. Eart Fticx, formerly general 
manager for Brander Meat Co., Port- 
land, Ore., is now operating a whole- 
sale meat concern under his own 
name. Slaughtering is done for him 
at the Pacific Meat Co. in Portland. 


Slaughtering capacity of Armour 
and Company’s plant in Huron, S. D., 
will be increased 50 per cent by a 
remodeling program now in progress, 
VirciL Eapes, new plant manager, 
announced. Some unused space will 
be utilized and other areas rear- 
ranged. The hide cellar is being en- 
larged and alterations made in the 
variety meats, tank house and animal 
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Safety Achievement 


Three hundred and fifty safety- 
conscious employes worked nearly 
1,500,000 man-hours without lost ac- 
cident time at the Armour and Com- 
pany, Huron, S. D., plant. 

Praised by ADAM Wison, Armour’s 
general safety manager for their 
“conspicuous achievement in accident 
prevention,” they were presented with 
a safety award flag denoting a million 
man-hours worked without lost-time 
accident. Displaying the flag (see 
photo above) are C, P. THuRsToN, 
Huron safety director; VERNE Hosss; 
Wilson; HERMAN CARSTENS and 
Haze Waker. The employes had 
actually worked 1,471,783 man-hours 
from March 12, 1953, through Janu- 
ary 2, 1955, without lost accident 
time. 

A. K. Birp, then Huron plant man- 
ager, and L. E. HaLvorsEN, super- 
intendent, (see photo at right) ac- 








cepted a safety certificate on behalf 
of the employes. Each worker received 
an automatic pencil from the com- 
pany for cooperating in this safety 
achievement. 





feeds departments. Changeover to the 
new straight line operation will be 
made late this spring, Eades said. 


Construction of a new bridge across 
the Willamette river at Portland, 
Ore., may make it necessary for S. 
& J. Meat Co. and Lewis Bros. to 
move their processing plants from 
their present Ist ave. locations in 
coming years. Approaches to the pro- 
posed bridge would go over the 
buildings housing the two establish- 
ments. 


DEATHS 


Wayne H. Ranpbatt of R. T. Ran- 
dall & Co., Philadelphia, supplier to 
pork packers and sausage manufac- 
turers, died recently while on a busi- 
ness trip in Harrisburg, Pa. 





THE SUCCESS STORY of Excelsior Brand 
Quick Frosted Meat Products, Inc., Long 
Island City, N. Y., was televised February 19 
when William G. Stroh (right), president, 
was the guest of Quentin Reynolds on his 
NBC-TV show, "Operation Success." The 
manufacturing processes of three products 
were depicted on a film. 
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PFIZER ASCORBIC ACID or SODIUM ASCORBATE 


Increase the sales appeal and shelf life of your meat products* by increasing 

their color retention. It’s easy to do. Just dissolve Pfizer Ascorbic Acid or Sodium Ascorbate in 
water and add near the end of the chop. These Pfizer products also help you save on 
production. Smokehouse time is cut up to a third or more. Shrinkage is reduced, since you 

get the best color in the least cure-time. Write Dept. NP for Technical 

Bulletin and how-to-use-it-chart. 


*Have you looked into the advantages of using Sodium Ascorbate in corned beef? 





4 
B CHAS. PFIZER & CO., INC. 
. ; f Ae § Chemical Sales Division 
Manufacturing Chemists for Over 100 Years@ 4 630 Flushing Ave., Brooklyn 6, N. Y. 
Branch Offices: Chicago, Iil.; San Francisco, Colif.; 
4 Vernon, Calif.; Atlante, Go. 
q 
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Hearing Dates Scheduled on 
Massachusetts Legislation 


Hearing dates have been scheduled 
for early next month on five Mas- 
sachusetts bills of interest to the meat 
industry. 

Hearings set for Tuesday, March 
8, include: H.1944, concerning the 
manufacture and sale of frankfurters 
containing coloring; H.1947, sale of 
hogs infected with trichinae; H.2206, 
sale of certain beef products con- 
taining fats, and H.2208, fraudulent 
sale of kosher meat and meat prod- 
ucts. 

A hearing on H.2210, which would 
require medical examinations every 
six months for food handlers, is set 
for Thursday, March 10. 

Another bill of interest to the meat 
industry also has been introduced in 
the Massachusetts legislature. The 
measure, H.1686, would require sell- 
ers of cold cuts to mark on packages 
the date the meat was packaged. 


Urge Legislation to Fight 
Colorado Scabies Outbreak 


Enactment of state legislation to 
combat an outbreak of cattle scabies 
and forestall a possible national quar- 
antine on Colorado beef has been 
urged by Colorado cattlemen. 

The move to seek legislation for 
a compulsory dipping or spraying 
program, to be financed by an emer- 
gency appropriation of $40,000, was 
agreed upon at a meeting of the 
Colorado Cattlemen’s Association, fed- 
eral and state agriculture officials and 
members of the legislature. 

State Agriculture Commissioner 
Paul Swisher said the cattle industry 
in Colorado faced disaster if beef 
animals came under a national quar- 
antine. Cattle from scabies areas in 
the state already have been were 
tined by Wyoming, Arizona, Cali- 
fornia, Oklahoma and Montana. All 
Colorado beef was placed on quaran- 
tine by Kansas. 


HANDLE ONCE ONLY! 
SELF-TENDING! 


CONSTANT BRINE STRENGTH! 
PREVENT CLOGGED NOZZLES! 
REDUCE ICING OF COILS! 
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Find Tallow Satisfactory 
In Nebraska Feed Study 


Tallow, fed up to the rate of a lb. 
per head per day to yearling steers, 
has again proved to be a satisfactory 
replacement for corn in a recent test 
at the University of Nebraska Col- 
lege of Agriculture. 

Roughly, 1 Ib. of the tallow re- 
placed 2 Ibs. of corn in the feeding 
ration at rates of both % lb. and 1] 
lb. of tallow per day. When the tal- 
low ration was increased to 1% Ibs. 
daily, the cattle did not eat it so 
readily or show the gain response 
that they had on the smaller amounts. 

The findings indicated that when 
tallow is selling reasonably enough 
in price, it pays to make the substitu- 
tion in the cattle fattening ration. 

Tallow used in this test cost 16c 
a lb. and at that figure its use as a 
replacement for grain probably was 
not economically justified, the test 
report added. However, the average 
daily gains, which ranged from 2.07 
to 2.46 lbs., were termed highly satis- 
factory. 


Pennsylvania Livestock 
Tax Legislation Asked 


Enactment of legislation to impose 
a 2c tax on each head of livestock 
sold at auction in Pennsylvania was 
recommended to the state legislature 
recently by the Joint State Govern- 
ment Commission, interim research 
agency. 

The commission reported that its 
studies showed nearly 1,500,000 ani- 
mals are sold each year at auction in 
the state, mostly at the Lancaster 
and Pittsburgh stockyards. 

Also recommended by the commis- 
sion was a provision that all the 
state’s more than 60 livestock auc- 
tions be required to maintain bonds 
comparable to those which the fed- 
eral government requires at market- 
ing establishments under its jurisdic- 
tion. 


For Refrigeration with UNIT COOLERS => 











Flashes on 
suppliers 





JOHN E. SMITH’S SONS CO.: 
This Buffalo (N. Y.) manufacturer 
of sausage machinery has become 
the U. S. and Canadian sales repre- 
sentative for the line of Stridh ma- 
chines (made in Sweden) for proc- 
essing beef, hog and sheep casings. 
Stic ForssELL, who has been rep- 
resenting the Stridh line in this coun- 
try, has joined the Smith staff as 
manager, Casing Processing Machin- 
ery division. Forssell is a graduate 
mechanical engineer and a specialist 
on all phases of natural casing proc- 
essing. 

Some features of the Stridh equip- 
ment are extensive use of stainless 
steel, simplified design, compactness 
and low-maintenance operation. The 
new line will be catalogued by Smith 
as Buffalo-Stridh Machinery. 

HARTFORD CITY PAPER CO.: 
Appointment of T. F. Martin, JRr., 
as general superintendent of — this 
Hartford City, Ind., firm was an- 
nounced by E. H. MILLER, president. 
Martin was employed by the com- 
pany in 1950 as quality contro] super- 
visor and in 1952 was named tech- 
nical director. 

SYLVANIA DIVISION, AMERI- 
CAN VISCOSE CORP.: Epwarp C. 
NAZZARO was appointed sales repre- 
sentative for the St. Louis and South- 
ern Illinois area with headquarters in 
the Chicago district office. 

ROBERT GAIR CO., INC.: FRAN- 
cis M. Taytor has been named di- 
rector of public relations for this New 
York firm. 

CHASE BAG COMPANY: Jm 
JACKSON, amateur golf star and sales 
representative in the St. Louis area 
for this Chicago firm, has been named 
to the United States Walker Cup 
team for the second consecutive year. 
He will golf at the famous St. An- 
drews course in Scotland in May. 





or SPRAY DECKS 


Kooler Kubes are 50-lb. cubes 
of heavily compressed salt. Dis- 
solve evenly. Maintain clean 
brine at uniform Salometer 
strength, automatically. Order 
from your distributor or write 
International Sale Company, 
Inc., Scranton 2, Pa. 
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rp: | SOLUBLE - NATURAL - COMBINATION — Blended to your exacting needs! 
... by the “FIXED-FLAVOR” PROCESS 
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KSL “FIXED-FLAVOR” PROCESS 


Gives You ““FIXED-FLAVOR” Taste Appeal! 


The zing and zest of the world’s finest spices, 
perfectly blended, are sealed in — all the way 
from KSL laboratories to consumer's tablel 
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“Fixed-Flavor’’ process! 
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* in your warehouse! 

* in transit! 

* in showcase! 

* in home refrigerators! 

rn in spite of heat, humidity, time and temperature changes! 


a SCHOEMAKER Geo! COSTS GO DOWN! . SALES GO UP 


. because consumers get more flavor! 


when KSL FIXED-FLAVOR SEASONINGS GO IN! 


Jim *REG. TRADE-MARK 
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ACCOLINE - HAMINE » BVB - TRY - ROCARNO - KSL AIR DRIED 
LIVERO + DISSOLINE - GENOA 


Some Outstanding Products of Kadison-Sch ker Laboratories 
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money you're losing through shrinkage 


Batavia Bodies cost more to build but less to id b 
own, That’s because a superbly built Batavia wou uy a 


protects you against loss — from shrinkage, dis- 


coloration, excessive trimming, loss of grade. 


Meat delivered in a Batavia Body arrives in 
top condition, and in top style, too, for these 
are today’s most beautiful bodies. Write today 


for a Batavia representative to call. On a dollar 


and cemts basis he can show you why Batavia REFRIGERATED BODY 
costs least of all to own. 
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BATAVIA 
BODIES 


BATAVIA BODY COMPANY 
BATAVIA, ILLINOIS 
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RECENT PATENTS 


The information below is furnished 
by patent law offices of 
LANCASTER, ALLWINE & 
ROMMEL 
468 Bowen Building 
Washington 5, D. C. 


The data listed below are only a 
brief review of recently issued per- 
tinent patents obtained by various 
U. S. Patent Office registered at- 
torneys for manufacturers and/or 
inventors. Complete copies may be 
obtained direct from Lancaster, 
Allwine & Rommel by sending 50c 
for each copy desired, or $1.00 per 
copy for orders supplied outside 
the United States. They will be 
pleased to give you free prelimi- 
nary patent advice. 














No. 2,696,442, METHOD OF 
PROCESSING MEAT, patented De- 
cember 7, 1954, by Thaddeus C. 











Kmieciak 
Chicago. 

More specifically, the method is 
adapted for processing a tapered piece 
of fresh boneless meat by way of a 
funnel shaped member and a rigid 
tubular container of less cross sec- 
tional area than the minimum cross 
sectional area of the piece. 

No. 2,696,633, HIDE STRIPPING 
ASSEMBLY, patented December 14, 


T. Farrell, 


and Kenneth 








1954, by William J. Hincks, Norwood, 


Manitoba, Canada, assignor to Can- 
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ada Packers Limited, St. Boniface, 
Manitoba, Canada. 

An assembly for stripping the hide 
from the carcass while the animal is 
suspended by the legs from an over- 
headrail, the hide being manually 
slit along the underside thereof and 
partially skinned back is disclosed 
and comprises a supporting frame- 
work, a pair of lakeodip-atineton 
assemblies extending from this frame- 
work, a carcass bracing component 
also extending from the supporting 
framework between the pair of hide- 
edge-gripping assemblies and means 
on this supporting structure for effect- 
ing relative movement there between. 

No. 2,696,443 METHOD OF AND 
APPARATUS FOR PROCESSING A 
FRESH BONELESS HAM OR THE 
LIKE, patented December 7, 1954, 
by Norman J. Allbright, Chicago, 








assignor to The Allbright-Nell Co., 
Chicago, a corporation of Illinois. 

In this patent, which is related to 
the above, the method is in process- 
ing a tapered piece of fresh boneless 
meat by way of a rigid imporous 
funnel shaped member and a rigid 
imporous tubular container of less 
cross sectional area than the maximum 
cross sectional area of the piece. There 
are nine claims. 

No. 2,697,112, RENDERING FAT, 
patented December 14, 1954, by 
Albert J. Kramer, Arlington, Va. 

The process of rendering fat from 
cellular fatty tissue is set out in this 
patent and comprises comminuting the 
fatty tissue to a particular size on the 
order of about % in. to 1 in., heating 
it to a temperature above about 
140°F., but below the boiling point 
of water to liquify the fat in the 
comminuted tissues, then mechanically 
pulping the hot comminuted tissue to 
a non-cellular, fibrous state and im- 
mediately ‘separating it from the 
liquid fat. 

No. 2,697,113, METHOD OF RE- 
MOVING PROTEIN FROM FATTY 
TISSUE, patented December 14, 
1954, by Albert J. Kramer, Arling- 
ton, Va. 

According to this patent, the meth- 
od includes taking the pulp and liquid 


fat of the above process and placing 
the pulp in water at a temperature 
above the melting point of the fat 
and below the boiling point of the 
water, permitting the pulp to settle 
in the water and the fat to float to 
the surface of the water, then separat- 
ing the floating fat from the water 
and removing the water from the 
settled pulp. 

No. 2,697,446, FILLING NOZZLE 
ASSEMBLY, patented December 21, 
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1954, by Bertie S. Harrington, Chi- 
cago, assignor to Armour and Com- 
pany, Chicago, a corporation of Illi- 
nois. 

The invention relates to a dripless 
precision cut-off nozzle assembly for 
dispensing a low-viscosity liquid. 

No. 2,697,664, METHOD OF 
TREATING ANIMAL CARCASSES, 
patented December 21, 1954, by Paul 
A. Goeser, Chicago, and Carl L. 
Lohner, La Grange, IIl., assignors to 
Swift & Company, Chicago, a corpora- 
tion of Illinois. 

The method of treating an animal 
carcass is disclosed whick comprises 
applying to the freshly-skinned sur- 
face of the carcass a plastic-coated 
clothing material, this coated clothing 
material having a vapor transmission 
rate of about 15-70 grams of moisture 
per 100 square inches per 24 hours 
from an atmosphere of 85-90 per cent 
relative humidity at 99°F. at a dry 
atmosphere. 

No. 2,699,571, SAUSAGE 
CASING CUTTER, pat- 
ented January 18, 1955, by 
Robert L. Meeks, Phoebus, 
Va., assignor of one-half 
to Charles M. Chambers, 
Phoebus, Va. 

This cutter comprises a 
shroud having a hemispher- 
ical end, this end being 
provided with an aperture; 
and a needle mounted with- 
in the shroud, the tip or pointed end 
of the needle projecting through the 
aperture, and the needle and shroud 
being relatively adjustable to enable 
the projection of the needle to be 
varied. 
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Only grinder plate guaranteed for 5 YEARS 


SPECO alone can back its famed C-D Triumph plates with a 
5-year unqualified guarantee — in writing. SPECO’S perform- 
ance-tested plate design gives you every thin plate advantage 
plus strength to do the job. Other plate styles to fit every make 
of grinder. Knife styles, too, for any grinder need. 






3946 Willow Road, TUxedo 9-0600 (Chicago) 
Schillar Park, Illinois 
New C-D 
Sportsman's 
Power Kit 
with 
automatic 
fish scaler — 
write for 
literature 
FREE! 





for your Eaten kamu with NEVERFAIL 













NEVERFAIL ... the spiced cure... 
pre-seasons as if cures 
..- gives your ham a 

distinctive flavor 


all its own. 


Y W. J. MAYER & SONS CO., INC. 


6815 South Ashland Avenve—Chicago 36, Illinois 
Plant: 6819 South Ashland Avenue 

In Canada: H. J. Mayer & Sons Co. (Canada) 
Limited, Windsor, Ontario 
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Cutting Materials Handling Costs 
(NL 80): A profusely illustrated 24- 


page brochure gives information on 





| the construction of steel wire mesh 
| baskets and advantages derived by 


their use. It includes case history 


| examples on savings achieved and 


| data on the application of welded wire 


| 


| pallets and industrial bulkheads. 


Lifting and Transporting Devices 
(NL 81): A check chart lists 34 im- 
portant features of hand-lift and hand- 
pallet trucks with descriptions, dia- 


| grams and illustrations of design and 


construction features on safety, per- 
formance and maintenance. It also 
provides space for evaluation and 
comparison with other hand-lift and 
hand-pallet truck equipment and gives 
standard load-lift specifications. 
Applying the Jet Principle in Heat- 
ing Liquids (NL 82): The application 
of the jet principle in heating liquids 
in either the pipe line or tank type 
heater is described fully in a 20-page 
illustrated booklet. Drawings and 
tables give heater capacities and sizes. 
Operating Lift Trucks (NL 84): In- 


formation covering lift truck opera- 


| tion, preventive maintenance, basic 


materials handling procedures and 


| safety measures is discussed in a 24- 
| page booklet. Designed for use in 


an operator training program, the 
booklet contains diagrams and _ car- 
toons to illustrate the right and wrong 
method of lift truck operations. 
Industrial Pump Data (NL 86): 
Four illustrated books describe the 
application of general purpose, heavy 
duty and sanitary pumps, and give 
engineering data on operating and 
installation fundamentals and proper 
selection of pumps. Diagrams show- 
ing dimensions, construction features, 


| specifications and mounted and un- 


mounted units for different models 


| are contained. The engineering sec- 


Fre-Suasoning 3-DAY HAM CURE 


tion includes performance graphs, 
discusses viscosity, suction, pipe fric- 
tion, horsepower, etc. Steps to con- 
sider in selecting proper pumps are 
listed. 

Using Breading Mixes (NL 87): 
Suggestions for using prepared mixes 


| in breading and freezing of veal, 


pork and meat specialties are offered 
in a 4-page pamphlet. Ingredients of 
prepared basic mixes are given. 


Use this coupon in writing for New Trade 
Literature. Address The National Provisioner, 
giving key numbers only. (2-26-55) 


Street 
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Just as a metronome sets the tempo in 
the field of music, so does the Townsend 
Bacon Skinner set the tempo in its field. 


And with the Townsend, the standard 
tempo is 900 bellies per hour. No other 
method approaches the Townsend for 
close-cutting high-yield performance. 
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From bellies of any average, Townsend 
increases yield from 1% to as high as 3%. 


Write for full details on the Townsend 
Bacon Skinner. And ask, also, about the 
Townsend Pork-Cut Skinner and the 
Townsend Ham Fatter — a team that 
brings you extra profits, 


OWNSEND 


TOWNSEND ENGINEERING COMPANY -« 


2421 Hubbell Avenue, Des Moines, lowa 








DUPPS 


When you buy Dupps Modern Slaughtering equip- 


ment you can be sure that it is: 
a — designed to do a more efficient job. 


b — fabricated from tested materials to 
give you long trouble-free service in 
your plant. 


Dupps Modern Slaughtering equipment gives you a 
little more in operation, your guarantee of the impor- 
tant competitive edge you'll need in the years to come. 


Stop trying to get by with obsolete, inefficient equip- 
ment. Let us show you how Dupps Modern Slaugh- 


tering Equipment can actually cut your operating 
costs enough to pay for itself quickly. 


« DUPPS = 


GERMANTOWN, OHIO 


A 


TE bes. ae 


MANUFACTURERS OF 















RENDERING AND SLAUGHTERING EQUIPMENT 
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The Advertising Story 


(Continued from page 10) 

of advertising, the company had no 
basis by which to set up an advertising 
budget, Styrt explained. “It was deter- 
mined to use TV and point-of-pur- 
chase as the two important media 
with which to start our program and 
funds were supplied in an amount to 
launch an effective campaign in these 
two media.” 

Styrt, who has one man on his ad- 
vertising staff, also is responsible for 
production and some personnel work. 
On special promotions, he has the 
help of an advertising agency. 

Pipkin Boyd Neal Packing Co., 
Cape Girardeau, Mo., planned to in- 
crease its expenditures for advertising 
in 1954 but did not have a set budget 
for this purpose either year. Howard 
H. Boyd, plant manager, is in charge 
of advertising for the firm, which 
has an annual sales volume of $1,400,- 
000 and local product distribution. 
“We spend as we see fit to do so,” he 
said. 

Valley Packing Co., Salem, Ore., 
increased its advertising budget by 
100 per cent, from approximately 
$6,000 in 1953 to $12,000 in 1954, 
because the firm “felt the need for 
more consumer acceptance,” accord- 
ing to R. F. Chambers, sales manager. 
He said the $12,000 amount was an 
“arbitrary figure of about $1,000 a 
month.” The company has an annual 
sales volume of some $5,000,000. 
Chambers has the help of an adver- 
tising agency. 

Potts Packing Co., Okmulgee, Okla., 
which spent about $1,440 for adver- 
tising in 1953, increased this to $3,600 
for 1954. C. A. Potts, partner and 
manager, said the increase was due 
to increased volume, new brand names 
and new prepackaged items. The 
advertising budget was determined 
on the basis of approximately 1 per 
cent of 1953’s $300,000 sales volume. 

K & B Packing Co., Denver, al- 
lotted $37,500 for advertising in 
1954, an increase of some 577 per 
cent over the $6,500 spent in 1953, 
because of a larger area of sales due 
to obtaining federal inspection, ac- 
cording to Sam S. Sigman, secretary 
and treasurer. Ted T. Tulpler, sales 
manager, is directly in charge of the 
K & B advertising program. The com- 
pany also employs an advertising 
agency, which is responsible to Sig- 
man. Annual sales volume of this 
regional packer is more than $7,500,- 
000. 

S. R. Gerber Sausage Co., Inc., 
Buffalo, N. Y., which spent $12,319 
for advertising during 1953, allocated 
from $12,000 to $15,000 for this pur- 
pose in 1954. E. H. McCormick, 


THE NATIONAL PROVISIONER 





presic 
was | 
plus » 
decid 
volun 
The | 
comp 
is em 
Oll 
budg 
line, 
vertis 
and 
volur 
openi 
Most 
items 
had | 
tising 
were 
sum 
tingu 
A 
some 
abou 
by |! 
burg! 
tribu 
950,( 
“yy 
too 
form 
are 
plain 
and | 
He 
ing } 
good 
Pack 
agen 
also. 
com) 
Al 
expl: 
in 1 
fact 
plan 
pany 
and 
sign 
prev 
tisin 
adve 
as n 


A 
“Be 
i 
able 

a 
grat 
cost 
req 
con 
sho 
tail 


FEE 





ad no 
rtising 
deter- 
f-pur- 
media 
m and 
unt to 
these 


lis ad- 
le for 
work. 
is the 


Cog 
to in- 
rtising 
pudget 
oward 
charge 
which 
| ,400,- 
ution, 
0,” he 


Ore., 
et by 
nately 
1954, 
ed for 
ccord- 
nager. 
vas an 
000 a 
annual 
10,000. 
adver- 


Okla., 
adver- 
$3,600 
‘r and 
is due 
names 

The 
rmined 
1 per 
olume. 
er, al- 
ng in 
(7 per 
1953, 
es due 
ym, ac- 
cretary 
sales 
of the 
e com- 
ortising 
to Sig- 
of this 
7,500,- 


» meg 
12,319 
located 
is pur- 
ormick, 


IONER 





president, explained that the budget 
was determined on the basis of 2- 
plus per cent of sales. The company 
decided to spend more because more 
volume was desired, McCormick said. 
The president is directly in charge of 
company advertising and an agency 
is employed. 

Other reasons for increased 1954 
budgets were: complete new display 
line, higher media rates, “more ad- 
vertising needed,” special promotions 
and expansion, greater production 
volume, entry into prepackaging and 
opening of a local television station. 
Most firms producing prepackaged 
items indicated that prepackaging 
had meant more emphasis on adver- 
tising although the budgets generally 
were not broken down into a certain 
sum for packaged products as dis- 
tinguished from fresh meats. 

A decrease in advertising from 
some $40,000 to $50,000 in 1953 to 
about $25,000 in 1954 was reported 
by North Side Packing Co., Pitts- 
burgh. The company has local dis- 
tribution and a sales volume of $2,- 
250,000. 

“We feel that the promotion is not 
too important, but quality and uni- 
form product get the best result and 
are cheaper in the long run,” ex- 
plained Robert A. Hofman, secretary 
and sales manager. 

He said the firm is “now minimiz- 
ing all promotion because volume is 
good and increasing.” North Side 
Packing Co. retains an advertising 
agency responsible to Hofman, who 
also has one man on his staff installing 
company promotional material. 

An Eastern sausage manufacturer 
explained a $5,000 cut, from $80,000 
in 1953 to $75,000 in 1954, by the 
fact that no premium offer was 
planned for the latter year. The com- 
pany, which has regional distribution 
and a sales volume of $7,000,000, as- 
signs approximately 1 per cent of the 
previous year’s sales total to adver- 
tising. In charge of promotion is an 
advertising manager, who also serves 
as meat buyer. An advertising agency 
is retained. 


ED. NOTE: Part II of Advertising Story will 
tell how packers select ad message, what they 
say to get consumers to try their products. 


Beef Booklet Revised 


A revised edition of Circular 585, 
“Beef for the Table” by Sleeter Bull, 
R. J. Webb and R. C. Ashby, is avail- 
able from the University of Illinois. 

The authors discuss federal beef 
grades, carcass cuts, their relative 
cost and nutritive value and cooking 
requirements. The 42-page circular 
contains beef carcass diagrams which 
show the location of primal and re- 
tail cuts. 
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Winger Open End molds with covers. Patent Applied for 


ANY SIZE! ANY SHAPE! 


WINGER | Loar moLps... 
CUSTOM-BUILT TO YOUR SPECIFICATIONS 

















There's no reason to take a 
standard size if you want 
a mold custom-built to suit 
your particular require- 
ments. Listed here are some 
of the sizes we are making 
in 16 and 14 gauge: 


Winger Pan type mold with cover. 


@ 31/2" x 4" x 24" or 27" 

@ 334" x 334" x 24" x 27" 
e@ 4” x 4" x 24" or 27" 

@ 4/2" x 4/2" x 24" or 27” 


Let us hear from you! We will be glad to submit quotations 
and samples. 


Chicago Representative: John C. Luehrsen 
3848 West 68th Place 
Telephone POrtsmouth 7-2140 


FABRICATORS OF STRUCTURAL STEEL 
STAINLESS STEEL AND ALUMINUM 








MANUFACTURING CO. 
OTTUMWA, IOWA 


"BACKED BY YEARS OF PACKING PLANT ENGINEERING” 
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Reduce 


COO K- O UT CURAFOS phosphates increase 
the moisture retaining capacity of 
lean meat fibers thus assuring that 


in Canned Hams natural juices and protein stay zm the 


meat. Cook-out is materially reduced, and 

with canned and boiled hams taste better, look better. 
The use of food-grade CURAFOS develops a 

brighter, richer color in all cured meats, and the 

color lasts longer on the shelf. Try readily 

soluble CURAFOS for cured meat products that 

gain high consumer acceptance. 

CURAFOS Sodium Hexametaphosphate and Sodium 


Tripolyphosphate are fully licensed for use 
Pe HEXAMETAPHOSPHATE under U.S. Patent 2,513,094 and 


Canadian Patent 471,769. 

CURAFOS brand phosphates are 

<> U OS especially processed for ease of 

i solution at full permitted strength* 


in pickle at cellar temperatures. 
SODIUM TRIPOLYPHOSPHATE *See M.I.B. Bulletins 190, 190-1, 199. 


CALGON, INC. 


Hagan Building, Pittsburgh 30, Pa. 
Associate Members--N.I.M.P.A. and A.M.I. 
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same period of last year. 


ago. 


1950-54 LOW WEEK'S KILL: Cattle, 
137,677. 





Meat Production Shows Gain Last Week 


Meat production under federal inspection for the week ended Febru- 
ary 19 registered a small gain after three weeks of declines, to total 
367,000,000 Ibs. compared with 361,000,000 Ibs. the week before and 
showed a 5 per cent increase over the 350,000,000 Ibs. produced in the 


smaller than the week before and about 5 per cent smaller than a year 
Pork production was about 4 per cent larger than the previous 
week and 17 per cent above that for the same 1954 period. Estimated 
slaughter and meat production by classes 


EEF 
Week ended Number Production 
M's Mil. Ibs. 
February 19, 1955 330 178.9 
Febraury 12, 1955 331 181.1 
February 20, 1954 346 186.1 
VEAL 
Week ended Number Production 
M's . Ibs. 
February 19, 1955 125 13.5 
February 12, 1955 121 13.1 
February 20, 1954 129 14.1 


1950-54 HIGH WEEK'S KILL: Cattle, 416,624; Hogs, 
369,561. 


154,814; Hogs, 


AVERAGE WEIGHTS AND YIELDS (LBS.) 


Cattle slaughter and beef output were a shade 
appear below: 
PORK 
(Excl. lard) 
Number Production 
M's Mil. Ibs. 
1,182 160.2 
1,132 152.4 
1,014 135.4 
LAMB AND TOTAL 
MUTTON MEAT 
Number Production PROD. 
M's Ibs. Mil. Ibs. 
283 14.2 367 
281 14.0 361 
287 14.0 350 
1,859,215; Calves, 182,240; sheep and lambs, 
641,000; Calves, 55,241; sheep and lambs, 
CATTLE 
live Dressed Live Dressed 
February 19, 1955 990 542 242 136 
February 12, 1955 995 547 242 135 
February 20, 1954 981 538 235 134 
CALVES SHEEP AND LARD — 
Live Dressed LAMBS er Mil. 
Live Dressed cwt. Ibs. 
February 19, 1955 195 108 102 50 14.2 41.4 
February 12, 1955 195 108 102 50 14.9 40.8 
February 20, 1954 198 109 102 49 13.9 33.2 

















CUT-OUT MARGINS DECIDEDLY BETTER THIS WEEK 


(Chicago costs and credits, first two days of the week) 


Cutting margins on hogs improved 
to their best position in several weeks 
as pork returned higher prices and 
live hogs averaged somewhat lower 
the past week. Mediumweights joined 
light hogs in the plus column after 
































This test is computed for illustra- 
tive purposes only. Each packer 
should figure his own test using actual 
costs, credits, yields and realizations. 
The values reported here are based 
on the available Chicago market fig- 




















weeks of minus values and heavies ures for the first two days of the 
moved up close to the margin. week. 
——180-220 ~ ———220-240 Ibs._—— ——240-270 Ibs.— 
nlue Value v ‘alue- 

Pet. Price oie percwt. Pct. Price per per cwt. Pet. Price per per cwt, 

live per ewt. fin. live per ewt. fin. live per ewt. fin 

wt. Ib. alive yield wt. Ib. alive yield wt. Ib. alive yield 
Skinned hams ....12.8 41.3 $ 5.29) $ 7.56 12.9 $5.01 $ 6.91 13.2 36.3 $ 4.79 $ 6.65 
ee er y 24.6 1.48 2.00 5.6 38 1.86 dD. . 1.27 1.78 
Boston butts ..... 1.3 30.9 1.33 1.89 4.1 le 1.60 4.1 27 1.12 1.58 
Loins (blade in)..10.2 38.2 3.4 a 9.9 3.60 5.06 9.7 36.4 3.2 5.00 
BRUNE IIS 54 'd05cs cass “une nes $11.07 $15.43 . $10.70 $15.01 
peanes, 8. BF. ...:38.1 Zs 3.25 4.64 9.6 28 2.76 3.80 4.1 22.8 3 1.30 
| At . Sa ears ae Foe 2.1 18.4 .38 ny 8.6 18.4 1.58 2.18 
Pat. backs ...... a ae alae aie 3.2 8.1 26 $6 4.6 9.8 Ad 62 
ot ee <a oe tp re by) 22 1.7 8.9 15 22 1.9 8.9 Pe | 23 
Raw leaf 2.3 11.5 26 36 a2 22s an) 7) 2.2 218 20 a) 
P. 8. lard, 

CW Wee knee: 14.9 11.1 1.65 2.39 13.5 11.1 1.50 11.6 11.1 1.29 1.77 
Fat cuts and lard. ... --- $35.31 $ 7.61 ~ .-- $ 5.30 rrr .- $4.67 $ 6.45 
Spareribs ..-:.... 1. 6 30.6 A9 .70 1.6 26.6 me 1.6 23.6 38 52 
Regular trimmings 3.8 14.1 AT 66 3.1 14.1 44 2.9 14.1 
Feet, tails, ete. .. 20 ao aa .80 2.0 re 21 2.0 
ORAL @ wimel. 2... ... wen 55 80 ; 23) ‘ 

TOTAL YIELD pera 
& VALUE ..... 70.0 $18.98 $27.10 71.5 $18.00 72.0 
Per Per Per 
ewt. ewt ewt 
alive alive alive 
WOUC OE Ti hb eae be ies 8 ESS $16.75 Per cwt. $16.75 Ver cwt. $16.13 Per ewt 
Condemnation loss .......... 02 fin. 02 fin. 02 fin. 
Handling and overhead ...... 1.30 yield 1.15 yield 1.05 yield 
TOTAL COST PER CWT... “$18.07 $17.92 $25.05 $17.20 $23.88 
ol? PRS oS 2p. a aera 18.98 18.00 25.17 16.92 23.63 
CoCtINR WATHI ood ec cc +$ .91 + $1.29 +$ .0O8 +$ .11 $ 18 $ .25 
Margin last week ........ + .20 + .29 Ad - bt Ay fr) 1.03 
FEBRUARY 26, 1955 





N. Ill., la. To Sell More Hogs, 
Cattle In 1955 Than In 1954 


Northern Illinois and Iowa farmers 
will market more hogs and cattle in 
1955 than they did a year ago, a re- 
cent survey of nearly 600 Iowa and 
Illinois farmers indicated. The survey 
was conducted by Iowa State College 
in cooperation with the Chicago 
Union Stock Yards, which initiated 
and financed the study. 

The farmers surveyed expect to 
market 11 per cent more hogs in the 
next four months than in the same 
period a year ago. Marketings will 
be up 7 per cent in the summer 
months and up 8 per cent in the fall 
and winter months—if current inten- 
tions are carried out. 

Cattle feeders in the area surveyed 
reported 8 per cent more cattle weigh- 
ing under 800 Ibs. on feed and 5 
per cent fewer cattle on feed weigh- 
ing over 800 Ibs. Altogether, they 
had 4 per cent more cattle of all 
weights on feed than a year ago. 

The survey showed that the market- 
ings of heavy cattle from Iowa and 
Illinois will continue relatively scarce 
through the winter. Numbers “ 
slaughter cattle available for sale i 
cady spring will be nearly as “lien 
as last year. On the other hand, more 
fed cattle will be available in 
summer and this fall than in 


early 
1954. 


SLAUGHTER, MEAT 
PRODUCTION FOR 1954-53 
COMPARED 
Livestock slaughter and meat pro- 
duction in the U. S. in 1954 and 
1953 as reported by the U. S. De- 
partment of Agriculture, but exclud- 

ing farm slaughter: 











CATTLE 
Other 
Fed. Wholesale Ave. live 
ins. & retail Totals wt. 
Thousand head Pounds 
1954 .- 18,476.38 ¢ 0 25,0: 25 
1953 . -17,629.5 i) ‘076, 0 23,605.5 W3T 
1954 . 1,572.6 12,775.8 2a) 
1953 . 7,013.1 11,668.1 224 
HOGS 
1954 .52,894.0 12,007.9 64,901.9 240 
1953 .53,813.1 13,100.2 66,913.3 254 
SHEEP AND LAMBS 
1954 ....14,146.0 1,774.9 15 |] be 
1953 .14,283.4 1,684.0 15,967.4 oF 
Note: Excludes farm slaughter. ‘Other whole 


sale and retail’’ slaughter is estimated. 
U.S. MEAT AND LARD PRODUCTION 
Lamb Total 





Year Beef Veal Pork? Mutton me att Lard 
Million Pounds 

1954 ..12,606 1,555 8,940 722 2,122 

1953 ..12,055 1,451 8,971 715 23° 192 2,122 


1Excludes lard and rendered pork fat. 
“Includes rendered pork fat. 


CHICAGO PROV. SHIPMENTS 


Provision shipments by rail, in the 
week ended Feb. 19, with compari- 


sons: 


Week ended 
Feb, 19 


Previous 


Cor. Week 
Week 1954 


Cured meats 


pounds ...... 9,488,000 10,424,000 17,365,000 
Fresh meats, 

pounds ...... 10,478,000 49.886 000 
Lard, pounds .. 1.857.000 3.257.000 





x 
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Ready and 
waiting 


for your hamburgers <j 





Whether you’re canning juicy hamburgers, hash, _able to our customers a lot of important research 
stew or any other meat product, Continental is and engineering helps to keep product quality high 
prepared to give you proper containers on the and plant operations humming smoothly. 


double. As part of our Tailor-Made Package Serv- 


ice, we'll get them to you when and where you Why not see what Continental can do for you. 
say — either plain, or lithographed by craftsmen | We're ready to tell you our story anytime. All we're 
who are tops in the field. Moreover, we make avail- —_—_ waiting for is a call from you. 


CONTINENTAL € CAN COMPANY 


EASTERN DIVISION: 100 E. 42nd St., New York 17 
CENTRAL DVISION: 135 So. La Salle St., Chicago 3 
PACIFIC DIVISION: Russ Building, San Francisco 4 
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January Volume of Meat Processing 
Above Last Year; Canning Up Sharply 


EATS and food products process- 

ing and canning operations under 
federal inspection for the four weeks 
of January involved a larger volume 
of product than in the same period 
last year. 

Sausage production of 117,051,000 
Ibs. was only slightly larger than the 
116,546,000 Ibs. turned out in Jan- 
uary last year while the volume of 
meat loaves, head cheese, chili, etc., 
was down moderately to 14,614,000 
Ibs. from 16,265,000 Ibs. 

Volume of steaks, chops and roasts 
also decreased as the month’s total 
fell off to 52,011,000 lbs. from 53,- 
625,000 Ibs. a year earlier. 

Slicing of bacon reflected the larger 
volume of raw product available from 
1955’s larger hog slaughter. A total 
of 68,831,000 lbs. of bacon was 
sliced in January compared with 55,- 
700,000 Ibs. last year. A similar situa- 
tion prevailed in lard, as the amount 
rendered in January rose to 186,741,- 
000 Ibs. from 151,117,000 Ibs. a year 
earlier. 

In canning, the volume of product 
put up in the 3-Ib. and over sizes 
totaled 43,203,000 Ibs. compared with 





MEAT AND MEAT FOOD PRODUCTS 
CANNED UNDER FEDERAL INSPECTION 
IN THE FOUR-WEEK PERIOD, 
JANUARY 3, THROUGH JANUARY 29, 1955 
Pounds of finished product 

Slicing Consumer 


andin- packages 
stitutional or shelf 
sizes sizes 


(3 Ibs. (under 
(or over) 3 lbs.) 


Luncheon meat ........ 15,417,000 14,634,000 
Canned hams ......... 122.752 2'000 351,000 
Corned beef hash ...... 254,000 5,909,000 


Chili con carne ........ 


625,000 10, 565, 000 
i reer 5 


Franks, wieners in brine ,000 986,000 
DUH TA. cccccsneces = wovews 704,000 
Other potted or deviled 

meat food products .. 66,000 5, 682,000 
TAMAS ccccccccccccece 254,000 2,511,000 
Sliced dried beef ...... 30,000 445,000 


Liver product. ......... 92, 
Meat stew (all product) 38,000 7,914,000 
Spaghetti meat products 197,000 4,204,000 
Tongue (other than 

QEONIOGD. Susiencoicene 57,000 157,000 
Vinegar pickled products 1,027,000 1,430,000 
EE NENOME Seacaceces: ¢e0ene 866,000 
Hamburger, roasted or 

cured beef, meat and 

SEO... dsiewaGens damon 88,000 2,381,000 


SE, ccduthnuwedeseses 1,342,000 45,298,000 
Sausage in oil .......... 214,000 75,000 
ME ci ccshcwarneceaaes . /eeeend 603,000 
DEE covvenuneeweececs | lecewws 221,000 
NOON: di. bak wcesccesicens 49,000 170,000 


All other meats with 
meat and/or meat by- 
products—20% or 
pe SRO OL TR eT Oe 287,000 7,328,000 

258,000 11,166,000 


Total ...cccccccess 43,203,000 127,574,000 











25,746,000 Ibs. last year. Volume in 
the under 3-lb. cans rose to 127,574,- 
000 Ibs. from 89,769,000 Ibs. in Jan- 


MBAT AND MEAT FOOD PRODUCTS PRRB- 
PARED AND PROCESSED UNDER FEDBRAL 
INSPECTION—JANUARY 3, THROUGH JAN- 
UARY 29, 1955 COMPARED WITH CORRB- 
SPONDING FOUR WEEKS, JANUARY 4 
THROUGH JANUARY 30, 1954. (000 omitted) 


Jan. 3-29 Jan. 4-30 


1955 1954 
Placed in cure— 


od add 5 sear eheseehabaes 11,835 13,708 











4 EN SE Re ty ley RES 292,724 256,418 

Other 232 107 
Smoked and/or dried 

Beef .. 5,557 

Pork . 156,398 
Cooked meat - 

Beef 5,445 

Pork 18,215 

Other 213 
Sausage— 

Freak finished ....6..:...0. 21,314 19,925 

To be dried or semi-dried.. 9,829 10,386 

Franks, Wieners ........... 40,399 40,417 

Other, smoked or cooked... 45,509 45,818 

Total sausage ........... 117,051 116,546 

Loaf, head cheese, chili, 

jellied products ........... 14,614 16,265 
Steaks, chops, roasts ....... 52,011 53,625 
Bouillon cubes, extract ...... 109 264 
PR re 68,831 55,700 
SNEED ‘6c xvcesncceet sans 8,778 6,365 
PT TE Te ee 11,176 17,447 
Miscellaneous meat product... 5,158 3,557 
Lard, rem@ered .c.ccccocesecs 186,741 151,117 
PN er re 122,466 105,061 
Serre rrr re 9,540 9,788 
eee eye 11,390 11,018 
Rendered pork fat— 

MORNE dc icncecavcteases 8,934 7,637 

WEE) 2a ab subas dew) ecese’s 5,732 4,528 
Compound containing 

RUMMRE TOE. on cccccccwcesees 40,885 29,238 
Oleomargarine containing 

amimal fat ..cccccsccsccccs 3,195 3,030 


Canned product for civilian 
use and Dept. of Defense.. 177,104 172,343 


WRT i vcickusnqawnsee 1,368,481 1,217,496 
+These figures represent ‘‘inspection pounds’’ 
as some of the products may have been in- 
spected and recorded more than once due to 
having been subjected to more than one dis- 
tinct processing treatment, 


uary last year. Most of the increase 
this year was in luncheon meats and 
canned hams. 








RENTAL 


ATMOS 











No Capitol Outlay . . . thereby having your Atmos and your 
money, too, which can be released for other purposes. 


Tax Saving . . . with the National Plan your monthly charges 
are an operating expense and are fully deductible. 


No Reduced Credit . . . with the National Plan your credit line 
is not involved; it is free to be used for more fluid purposes than 


the purchase of plant equipment. 


No Embarrassing Chattel Mortgages . . . with the National Plan 


there is never a mortgage. 


Minimum Down Payment .. . with the National Plan all you pay 
is 15% down to cover cost of equipment installation. 


No Obsolete Machinery On Hand . . . you can maintain your 
competitive position with new, modern, efficient equipment when 


you use the National Plan. 


SERVICE “gy 


Now you can RENT your ATMOS 
Smokehouse and here are 6 reasons "Why" 








WHY THE 


"NATIONAL" 


PLAN? 





It is the easiest and most ‘‘painiess'’ 
Smokehouses and smokehouse equipment is w 


to enjoy the best. Now ATMOS 
within the reach of every packer... 


as near as your telephone ... now .. . today! 





All Atmos units are engineered j 
to your specific requirements | 


Linos 


1215 W. FULLERTON AVE ° 





Atmos is the "Original" | 
and "Proven" Smokehouse 


PHONE EASTGATE 7-4240 


CORPORATION 


All inquiries from ovtside the U.S. should be addressed to appropriate representative — 


Canadian Inquiries to: 


European Inquiries to: 


CHICAGO 14, ILLINOIS 


FORT ENGINEERING & SALES LTD. 
1971 Tansley St., Montreal, Canada (Cherrier 2166) 
MITTELHAUSER & WALTER, Hamburg 4,W. Germany 


South, Central and Latin American Inquires to: 
GRIFFITH LABORATORIES S. A., 37 Empire St., Newark 5, N. J. 
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ETROPOLITAy 


FATS, OILS & SYRUPS CO., INC. 


137 12TH STREET ° 


JERSEY CITY, NEW JERSEY 





We Solicit Your Offerings for: 


@ PRIME STEAM LARD 


@ DRY RENDERED LARD 
@ RENDERED PORK FAT 


@ EDIBLE TALLOW 


Daily or weekly pick-ups made at your convenience. 
Fleet of 16 stainless steel tanks are always at your 


service! 


For Prompt Service |, 
CALL 


ew York Telephone: 
Jersey City Teletype: 


Jersey City Telephone: JOurnal nee 2 2- 4 
JERSEY ciny ma 














DRESSED BEEF 


OFFAL e CASINGS 


Barrel Lots 


BONELESS MEATS AND CUTS 


SUPERIOR PACKING C0. 


CHICAGO 


ST. PAUL 











IMPROVE QUALITY & APPEARANCE 
INCREASE YIELD WITH 


Vitaphos 


First Phosphate Meat and Fat Homogenizer Made in U.S.A. 
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19 VESTRY ST., NEW YORK 13 


WOrth 45682 @ 98 TYCOS DR., TORONTO, CANADA RUssell 1-0751 








Meat and supplies 








CHICAGO 

WHOLESALE FRESH MEATS 

CARCASS BEEF 
(Le.1l. prices) 

Native steers Feb. 22, 1955 
Prime, 600/800 ...... 47 
Choice, 500/700 ...... 41 @41% 
Choice, 700/800 ...... 

Good, 500/700 ae ake ares 8414 
Commercial cows .... 2514 
Canner & cutter cows.. 24 
WE, we ccatinsese neue 261% 
STEER BEEF CUTS 
(1¢.1. prices) 
Prime: 
Hindquarter ........ 59.0@ 62.0 
Forequarter ......... 39.0@ 40.0 
SOE oa. noec vabaecee 46.0@ 49.0 
Trimmed full loin ...102.0@106.0 
Regular chuck ...... 37.0@ 39.0 
Foreshank ......c000 14.0@ 19.0 
PEMEGG ce ndcccecocacs 36.0@ 38.0 
MD °xe Swe anicesescccwen 82.0@ 83.0 
Short Plate ..ccccece 14.0@ 15.0 
Flanks (rough) ..... 14.0@ 15.0 
Choice: 
Hindquarter > 52.0 
Forequarter . i 36.0 
MOM os cc cv ecves t 48.0 
Trimmed full loin .. 75.0@ 80.0 
Regular chuck ...... 87.0@ 39.0 
Foreshank ..cccccccce 14.0@ 19.0 
Brisket ...cccccccece 36.0@ 38.0 
MED.. dvonesdocnduciess 54.0@ 56.0 
Short plate ......... 14.0@ 15.0 
Flanks (rough) ..... 14.0@ 15.0 

Good: 

Round 43.0 
Regular chuck 36.0 
Brisket ) 37.0 

TOD seves 44.0 
Loins .. 58.0 





COW & BULL TENDERLOINS 







3/dn. range cows (frozen). - a 
3/4 range cows (frozen)..... 67 
4/5 range cows (frozen)..... eTS 
5/up range cows (frozen). + ae 
WG, RP i. aicinindnjn Vs cues 86@90 
BEEF HAM SETS 
Knuckles, T4 UD .cccccccce 42 
BOON, ZEEED ceiccccesveccs 42 
Outsides, S/UP ..ccccceseess 37@38 
BEEF er 
Tongues, No. 1, 100’s....30 *- 
Hearts, reg., 160’s pa heae 
Livers, sel., "30/50’s ..... 32 @33 
Livers, reg., 30/50’s ....22 @23 
Lips, scalded, 100’s - 94@10 
Lips, unscalded, 00's 8 
Tripe, scalded, 100's 5 
Tripe, cooked, 100’s 6 @ 6% 
Lungs, 100’s ...... 

Melts, 100’s .. 7 
Udders, 2100'S ..cccceccs 5% 
FANCY MEATS 
(1.c¢.1. prices) 

Beef tongues, corned ...40 os 

Veal breads, under 12 oz. 

2S OR, WD cccccscucocs 
Calf tongue, 1 1lb./down.22 ess 
Ox tails, under % Ib..... 16% 
Ox tails, over % Ib...... 181% 

WHOLESALE SMOKED 
MEATS 

Hams, skinned, 14/16 lbs., 

MUI, bob ac ch onacescccce 47% 
Hams, ahiened, 14/16 Ibs., 

ready-to-eat, wrapped ..... 48 
Hams, >" ia 16/18 Ibs., 

EE Daf 54a a akin c's 451% 
Hams, A 16/18 Ibs., 

ready- to-eat, wrapped 46% 


Bacon, fancy, trimmed, bris- 
ket ‘off, 8/10 Ibs., wrapped. 43 

Bacon, fancy sq. ‘cut, seed- 
less, 12/14 lbs., wrapped... 40 

Bacon, No. 1 sliced, 1-Ib. 


open-faced layers ......... 52 
VEAL—SKIN OFF 
(Carcass) 

(Le.1l. prices) 

Prime, 80/110 ....<.0. $42.00@43.00 
Prime, 110/150 41.00@42.00 
Choice, 50/80 ........ 35.00@37.00 
Choice, 80/110 ....... 39.00@40.00 
Choice, 110/150 38.00@39.00 
Good, 50/80 30.00@32.00 





Good. 80/150 °°: . 35.00@38.00 





Commercial, all --+ 24,00@29.00 
CARCASS MUTTON 
(l.e.1. prices) 

Choice, 70/down ........+... 16@17 
OUR, GOS GOD 60. c6ccnedne bas 15@16 


prices 


CARCASS LAMB 


(l.e.1. prices) 
EPMO, Ger 66 oy veaceie 43 @44 
Prime, GOGO ..ccscsnccs . @42 
Choice, 40/50 .....-..00. 414% @42% 
Choice, 50/60 .....scceus sn Giln 
GS0G, Oth “WR. -.i0ds ec ces @40 


SAUSAGE MATERIALS— 
FRESH 





re _ Slats reg. 40% 
epee secrene os 16 @16% 
Pork "trim, , guar. 50% 

SO, Ns. sine o.8.060 666 1914 @20 
Pork trim., 80% lean, 

Pt  ciscttencaceeeees 80% @31 
Pork ‘areas 95% lean, 

Lcdephasiveneceee 41% 
Pork “head MRORE: 6 Seancss 20 
Pork cheek meat, trim., 

Ws cccancesccesasens 22 @22% 
C. C. cow meat, bbls... .3244@33 
Bull meat, = Is, bbls...35 @35% 
Beef trim., 75/85 bbls.. 24 
Beef trim., 85/90 bbls.. 27% 
Bon’ls chucks, ae . 8214 @33 
Beef cheek meat, trmd., 

WE, kdacctectacccsces 18 
Beef head meat, bbl 16 
Shank meat, bbis 32 


Veal trim., bon’ Is, ‘pbls.. 


FRESH PORK AND 
PORK PRODUCTS 


skinned, 10/12... 45 
skinned, 12/14...41 @41% 


26% @2 


Hams, 
Hams, 





Hams, skinned, 14/16 3 
Pork loins, reg., 8/12...41 @42 
Pork loins, bonls, 100’s. 6 
Shoulders, 16/dn., loose. . 28 


Picnics, 4/6 Ibs., loose... 27 
Premies, GO TO8.. ..0scee 25 
PG, HEU 64, 05:06 sa wren os 914@10 





Boston butts, 4/8 lbs....32 @B83 


Tenderloins, fresh, 10’s..82 @84 
Neck bones, ME fecekee 8 @9 
ee eer 10 
4 See 10 @l1 
Snouts, lean in, 100’s... 8 @9 
BOG, -Gibig Be svecsiens 8 @9 


SAUSAGE CASINGS 


(l.c.l. prices quoted to manu- 
facturers of sausage) 

Beef casings: 

Domestic rounds, 1% to 


i ererrerr 60@ 7 
Domestic rounds, ov 

1% inch, 140 gack.. 80@1.10 
Export rounds, wide, 

GVOP 156 THOR 665.600 0k Me 25@1.50 
Export rounds, mediu 

1% @1% Seah 95@1.05 
Export rounds, narrow, 

% inch, under ..... 1.00@1.2' 
No. 1 weas., 24 in. up. 13@ 16 
No. 1 weas., 22 in. up. 9@ 13 
No. 2 weasands ....... 10 
Middles, sew., 1%/2% 

ere 1.00@1.35 
Middles, paeet, wide, 

a 1.25@1.50 
Middle? extra select, 

2% @2%% in. ......... 2.00@2.25 
Beef bungs, es No. 1 Be. ‘31 
Beef bungs, domestic... 20@ 25 


Dried or salt, bladders, 
piece: 
8-10 in. wide, flat... 8@ 13 
10-12 in. wide, flat.. 9@ 16 
12-15 in. wide, flat.. 16@ 22 
Pork casings: 
Extra narrow, 20 mm. 
Ms iavenetsecevses 4.00@4.25 
Narrow, mediums, 
29@32 mm. ......... 8.70@4 
32@35 mm. 5 
Spec., med., 35@38 mm.1. 70@2. hy 
Export bungs, 34 in. cut 45@ 
Lge. pr. bungs, 34 in.. 32@ Pe 
Med. prime bungs, 34 
a errr tr 25@ 28 
Small prime bungs 18 








Hog middles, 1 per set, 
OC eS ee 55@ 70 

aoe ee (per hank): 
: 2 re or 4.70@5.00 
24/26 a. hveceseaeees 4.80@.510 
yn a Serre 4.50@4. 80 


20/22 mm, 
18/20 mm. 





SOPne WAR. Raevetescence 1.50@1. ‘90 
DRY SAUSAGE 
(1.c.1, prices) 
Cervelat, ch. hog bungs....84@87 
SOE ric ov cawennr nodes 38@47 
RE er ere 68@70 
| re ey ee 7@iT2 
(Pe A ee ee T7@79 
Genoa style salami, ch.......91@95 
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Pork 

Pork | 
Frank 
Frank 
Bolog 
Bolog 
Smok: 
New 

Souse 
Polis! 
Pickl 
Olive 
Peppe 
Smok 
Smok 


(Bi 


Allsp 
Re 
Chili 
Chili 
Clove 
Ging 
Mace 
We 
da 
Must 
No 
West 
Papr 
Pepp 
Re 
Pepr 
WwW 
Bl 











































4 DOMESTIC SAUSAGE SEEDS AND HERBS 
i e s (Le.l, prices) (1.1. prices) 
Pork sausage, hog cas. 40 Ground 
Pork sausage, sheep cas. .47 %@51 Whole for Sausage 
er elroy sheep cas..47 @50 Caraway seed 27 32 
Frankfurters, skinless Cominos seed ... 26 30 
- e 5 Bologna (ring) ves ege ay ey seed, ° -..for full, mellow 
- Bologna, artificial cas. "3514 @42 PRES 23 The ham that Ss flavor and aroma! 
a ig hog bungs Br een” Yellow. American. 20 re 
New Eng. lunch., spec..57 @60 ere 34 4 
iB MD dink iene) dans gacade 30% Coriander, Morocco, a r foe a d y 
Polish sausage, smoke 42 @60 Natural, No. 1. 17 21 
3 @4 Pickle & Pimiento loaf. .¢ @38% Marjoram, French 46 52 
42 er 3414 @41% Sage, Dalmatian, 
: @ ro Pepper loaf ............ 39° @55% Nee crnacss 56 64 
14a rt. Smokie snacks ......... 47% 
8 @io™® | Smokle links ........0., 52% CURING MATERIALS 
swt. 
AL Nitrite of soda, in 400-Ib 
~ SPICES bbls., del. or’ f.0.b. Chgo. .$10.31 
Saltpeter, n. ton, f.o.b. N.Y. 
(Basis Chgo., orig. bbls., bags, Dbl. refined gran. ........ 11.25 
6 @16% bales) Small crystals .....cescsece _s 
> Sivan 7 ~ Medium crystals .......... 5.40 
9, @?! Whole Ground Pure rfd., gran. nitrate of , 
9% @20 Allspice, prime .....1. 13 1.22 WOR. os con cardvipewsncesss 5.25 
ie eo eer 4,3 1.25 Pure rfd., powdered nitrate 
0% @31 Chili Powder ........ a 47 OF MOOR: ivivneee cucemenans 6.25 
P Chili Pepper ..... ear lake 47 Salt, in min. car. of 45,000 
41% Cloves, Zanzibar .... 72 78 lbs. only, paper sacked, f.o.b. 
20 Ginger, Jam., unbl.. 54 60 Chgo.; Gran. (ton) ...... 27.00 
is eis Mace, fancy, Banda..1.70 1.90 Rock, per ton, in 100-Ib. 
naa @22 te) West Indies ...... ae 1.65 bags, f.o.b. whse., Chgo. 26.00 
214 @33 Mast Indies ...... a 1.75 Sugar— 
0 @35 7) Mustard flour, fancy. .. 37 Raw, 96 basis, f.o.b. N.Y.. 5.95 
= a re +s 33 Refined standard cane i 
— West India Nutmeg... .. 55 gran., basis (Chgo.) ... 8.30 
2% @33 Paprika, Spanish .... .. 51 Packers, curing sugar, 100-lb. 
Pepper, Cayenne .... .. aa bags, f.o.b. Reserve, La., 
18 i ST a ee eee ae 53 i err 8.10 
16 Pepper: Dextrose, per cwt. 
cau White 84 90 Cerelose, Reg. No. 53...... 7.35 
72 M27 Black 59 65 Ex-Whse., Chicago ....... 7.45 
ND 
rs 
45 
1 @41% PACIFIC COAST WHOLESALE MEAT PRICES 
9 
1 @42 Los Angeles San Francisco ‘No. Portland 
68 Feb. 22 Feb. 22 Feb. 23 
28 FRESH BEEF (Carcass): = -C UT 
27 STEERS: = Z 
aw 
91,@10 Choice: AM 
2 * ane 500-600 Ibs. .......... $38.50@40.00 $40.00@ 42.00 $39.00@ 41.50 H 
2 @84 MPC: oc se naace 38.00@39.00 38.50@41.00 38.00@40.00 DA eens & 
8 @9 Good: BY JOHN MORRELL & CO., OTTUMWA, IOWA, SIOUX FALLS, SOUTH DAKOTA, 
10 500-600 Ibs 34.00@37.00 38.00@ 40.00 36.00@ ESTHERVILLE, IOWA 
Ee CEE 34, )37. 38. : 36.00@38.00 , 7 : 
; oh @00:700 Ibs. .......... 82.00@95.00  96.00G98.00 86s B.00@ST.co | Peet Segui Ren... Bees.) te 
8 @9 Commercial: 
CP Rb ec badices 31.00@34.00 34.00@37.00 32.00@36.00 
IGS 
manu- COW: 
e) Commercial, all wts. .. 25.00@28.00 25.00@30.00 26.00@32.00 -0 e 
Uthity, aif wts. ...c%.. 24.00@27.00 23.00@ 26.00 24.00@ 29.00 
60@ 75 3845 EME ) ,CHICAGO 9, IL 
80@1.10 FRESH CALF: (Skin-Off) (Skin-Off) (Skin-Off) 
Choice: 
.25@1.50 200 Ibs. down ........ 36.00@39.00 None quoted 40.00@ 44.00 
os@i0s | Se0d: We deal in 
9@1.05 p - 
200 lbs. down ........ 34.00@37.00 38.00@40.00 39.00@ 41.00 e 
.00@1.20 Straight or Mixed Cars 
13@ 16 . 
9@ 13 LAMB (Carcass): 
a 8 | he BEEF « VEAL 
. ME EES een ncnn nave’ 39.00@41.00 41.00@42.00 41.00@43.00 
|.00@1.35 PO TD car cckond kes 38.00@39.00 40.00@ 41.00 40.00@42.00 
.25@1.8 Choice: e 
—— Mera Wey 3..cconess 39,00@41.00 41.00@42.00 41.00@43.00 
.00@2.25 DEEL vasvssceness 38.00@39.00 39.00@ 41.00 40.00@42.00 i 
308 31 Good, all wts. ........ 36.00@39.00 37.00@39.00 39.00@41.00 OFFAL 
“Jv 
AND 
s@ 18 MUTTON (EWE): 
@ Yhoice . y - 28. 25.6 None 18. 21, 
EL peg ese (© Our more than 25 years in, busi 
16@ 22 300d, 70 Ibs. down.... 23.00@25. q q : ol. ness offers you an established oute 
let for distribution of your products 
' > on . i i e e 
.00@4.25 FRESH PORK (Carcass): (Packer Style) (Shipper Style) aati Style) in the Chicago area. 
3 Sr eee None quoted None quoted None quoted 
Der Nie sc cecwes 29.00@ 30.00 None quoted 28.50@30.00 
45@ 54 | pRESH PORK CUTS No. 1: @ Fully equipped coolers for your 
ite LOINS: protection. 
25@ 28 CNEL. io vievuseesaus 43.00@ 46.00 47.00@50.00 45.00@48.00 
14@ 18 a ep, Sere 43.00@46.00 46.00@48.00 45.00@48.00 
2-16 EN rae 3.00@ 46.00 44. D47. 43.00@47.00 ° 2 
55@ 70 12-16 lbs. ... 43.00@46.( 00@ 47.00 @47 We Invite Your Inquiry 
PICNICS: (Smoked (Smoked) (Smoked) 
WE 56.6 «o5s.oe seas 31.00@35.00 32.00@36.00 32.00@36.00 
HAMS, Skinned: 
D2.65 WE, Uy 6 03 we dewaes 43.00@48.00 50.00@55.00 49 .00@52.00 
'50@1.90 1 gk dae eeacn eae ae ee 42.00@48.00 46.00@50.00 47.00@51.00 
BACON, ‘‘Dry Cure’’ No. 1: 
ah A POE e Pe 46.00@52.00 52.00@58.00 52.00@57.00 
co a Re ee 42.00@48.00 48.00@52.00 50.00@54.00 
- 84@87 PE A eds Seen. 38.00@44.00 44.00@48.00 45.00@50.00 
. 48@47 . 
.. 68@70 LARD, Refined: 
-70@72 RTD. CAPEOMS  .eckccces 17.00@18.00 17.00@18.00 16.00@17.50 
: 77 @79 50-lb, cartons & cans.. 15.50@17.50 16.00@17.00 None quoted 
- -91@965 ARCOM ous shaaicticcwey we 15.00@17.00 16.00@17.00 15.00@16.50 
IONER FEBRUARY 26, 1955 39 








CHICAGO PROVISION MARKETS 


From The National Provisioner Daily Market Service 


CASH PRICES 


F.0.B. CHICAGO 
CHICAGO BASIS 





WEDNESDAY, FEB. 23, 1955 
*REGULAR HAMS 
Fresh or F.F.A. Frozen 
B40 ...G08 41lgn 4144n 
og See 4114n 4144n 
pb >! Serre 37 %4n 387%n 
So! ee 36n 36n 
DED sééece 344on 3444n 
18-20 ......34%4n 3446¢n 
20-22 eee 3444n 34n 
SKINNED aa 
Fresh or F.F Frozen 
LT nape 44 44 
MPR.” deces's 40 40 
| | Sa 8814 38% 
IBIS oo OE 87 
ae 37 37 
Re 86%4@ 87 86140 
- ihe @35% 35n 
35n 
35n 
, 2's in.33% 33%n 
PICNICS 
Fresh or F.F.A Frozen 
4 6 wccvccmO 26 
S 6 is<aus 2414 241% 
810 -«,.455% 231% @24 2314n 
20-13. Swede 2314 @24 2344n 
Pie 2c nau 3) @24 2346n 
8/up, 2’s in..2344@24 2344n 


OTHER CELLAR CUTS 


Fresh or Frozen Cured 
Sq. jowls...12% 13n 
Jowl butts..10% 10% 
*Feb. 22 prices. 








BELLIES 
(Square Cut) 
Fresh or F.F.A Frozen 
6-8 ......80%@31ln 30%@31n 
8-10 30% @31 3014@31 
10-12 y 
12-14 "tpt 27% 
SS are 2 
16-18 2 23 
BO nce ea sah 21% 
. AM D. 8. 
BELLIES BELLIES 
Clear 
20n 
20 
19a 
18a 


17a 
15% @16 


FAT BACKS 
Fresh or Frozen Cured 
O- BS vccens 9n 9n 
i See 9n 9 
|: are 1044n 10% 
tC erry lin 11 
Ee eee 11%n 11% 
1G-18 .,..0. 12n 12 
2 oer 12n 12 
SEO. asesae 12n 12 
*BARRELED PORK 
Clear Fat Back 
Por SOTO: ose 30n 
30-40...... 35n 70- 80......29n 
40-50......¢ 35n 80-100...... 28n 
ee 32n 100-125...... 





LARD FUTURES PRICES 
FRIDAY, FEB. 18, 1955 
High Low Close 
12.6214 12.47% 12.60a 


Open 
Mar. 12. hadi 


May 12.65 12.70 12.60 art has 
July 12.75 ~ 12.85 12.72% 12.85a 
Sept.12.85 12.95 12.85 12.90 
Oct. 12.75 12.75 12.7214 12.72%a 
Sales: 5,240,000 Ibs. 
Open interest at close Thurs., 


Feb. 17: Mar. 589, May 537, July 
233, Sept. 92, and Oct. 20 lots. 


MONDAY, FEB. 21, 
Mar. 12.65 12.65 12.50 


1955 


12.55b 


May 12.75 12.75 12.55 12.65b 
July 12.82% 12.82%, 12.75 12.80 
Sept.12.95 12.95 12.8714 12.87%a 
ee oe cooe 12.72%b 
Sales: 2,840,000 Ibs. 
Open interest at the close Fri., 


Feb. 18: Mar. 584, 
238, Sept. 99, 


May 547, July 
and Oct. 20 lots. 


TUESDAY, FEB. 22, 1955 


Board of Trade Closed — Holiday 
No Trading in Lard Futures. 


WEDNESDAY, FEB. 23, 1955 
Mar. 12.50 12.67% 12.37% 12.55 
May 12.60 12.6714 12.52% 12.65a 

-55 


July 12.70 12.77% 12.70 12.70 

Sept.12.80 12.8714 12.7214 12.871%4b 

Oct. ‘ eee . 12.60b 
Sales: 5,600,000 Ibs. 


Open interest at close 
21: Mar. 583, 
Sept. 99, 


Mon., Feb. 
May 534, July 245, 
and Oct. 20 lots. 


THURSDAY, FEB. 24, 
Mar. 12.52% 12.55 


1955 
12.40 12.55a 





12.52% 12.60 
621, 

July 13.65 12. £12.65 12.72% 
Sept.12.80 12.§ 2.80 12 85b 
eer sak oore  12.60b 

Sales: 3,000,000 Ibs. 

Open interest at close Wed., Feb. 
23: Mar. 565, May 637, July 251, 
Sept. 100, and Oct. 20 lots. 


May ea 12.62% 
30 
7 


>1 
85 


40 


STOCKER — FEEDER 
CATTLE SHIPMENTS 
Stocker and feeder live- 
stock received in nine Corn 
Belt states during January, 
with comparisons: 
CATTLE AND CALVES 








——January—— 

1955 1954 
Public stockyards 171,769 131,911 
RES .< Oe aaarees 122, 2 73,750 
oT ee 3,973 205, 661 
Years '54-’53 ...4, ‘25, 599 3,531,656 


SHEEP AND LAMBS 


Public stockyards 103,909 97,118 
EPIEOUD A a0d 0s cows 12 2,249 100,033 
Totals ........ 226,158 197,151 


-3,047,967 2,906,995 


Data in this report were obtained 
from offices of state veterinarians. 
Under ‘‘Public stockyards’’ are in- 
cluded stockers and feeders which 
were bought at stockyard markets. 
Under ‘‘Direct’’ are included stock- 
ers and feeders coming from other 
states from points other than public 
stockyards, some of which are in- 


Years °54-'53 .. 


spected at public stockyards en 
route, 

PACKERS' WHOLESALE 

LARD PRICES 
Refined a tierces, f.0.b. 

RIONNO wiv chccecsacndees 5.75 
Refine a yt 50-lb. cartons, 

EOD GMOOEO ia vcccsass 15.75 
Kettle rend., tierces, f.o.b. 

ee Re ae re 16.25 
Leaf, kettle rend., tierces, 

ED.D. CARO: oc csc cues 6.75 
ROE MUNN) cedetcscce seen 18.12% 
Neutral tierces, f.o.b. 

RR ee 18.1214 
—— shortening* 

EE IR cries 
Hydrogenated shortening 
eS Peer 22.75 


*Delivered. 


wee —_ PRICES 


P.S. or 
"2 Dry 
Rend. Gash Rend. Raw 
(Tierces) Loose Leaf 





Feb. 18..12.574¢n 11.12%b 12.12%n 
Feb. 19..12.5744n 11.12%n 12.12%n 
Feb. 21..12.50a 11.12% 12.12%n 
Feb, 2% oHelian ay, no trading. 

Feb. 23..12.55n° ” 11.00n 12.00n 
Feb. 24..12.47%n 10.8744n 11.87%4n 








MARKET PRICES 





NEW 
WHOLESALE FRESH MEATS 


CARCASS BEEF 
Feb. 22, 1955 
Western 
Per Cwt. 
(1le.1, prices) 

Steer: Cwt. 
Prime, 700/800 - -$49.00@50.50 
Prime, 800/900 .... 49.00@49.50 
Choice, 600/800 .... 42.50@44.50 
Choice, 800/900 .... 42.00@42.50 





Good, 500/700 ...... 37.00@40.00 
Commercial .......+ 32.00@35.00 
Cow, commercial ... 28.00@30.00 
Cow, Wty io scescs 24.00@27.00 
BEEF CUTS 
(1.¢.1. prices) 

Prime Steer: City 
Hindqtrs., 600/800... 63.0@ 66.0 
Hindqtrs., 800/900... 62.0@ 63.0 
Rounds, flank off .... 48.0@ 49.0 
Rounds, diamond bone, 

a errr re 50.0@ 51.0 
Short loins, untrim i 15.0 
Short loins, trim. . 8. 60.0 
Wianks 2. .cccveses 3. 14.0 
Ribs (7 bone i 85.0 
Arm chucks .... 0@ 43.0 
Briskets ....... A 37.0 
Oy ree eee 5. 16.0 
Foreqtrs. (Kosher)... 47.0@ 50.0 
Arm chucks (Kosher) 48.0@ 51.0 
Briskets (Kosher).... 38.0@ 39.0 

Choice Steer: 

Hindgtrs., 600/800... 50.0@ 54.0 
Hindatrs., 800/900 48.0@ 50.0 
Rounds, flank off. 47.0@ 48.0 
Rounds, diamond bone, 

RRA 48.0@ 49.0 
Short loins, untrim... 90.00 82.0 
Short loins, trim..... 90.0@102.0 
| err 13.0@ 14.0 
Ribs (7 bone cut).... 50.0@ 56.0 
Arm chucks ........¢ 37.0@ 40.0 
OE ee 36.0@ 37.0 
WD Sv ticncesecees 15.0@ 16.0 
Foreqtrs. (Kosher)... 38.0@ 42.0 


Arm chucks (Kosher) 39.0@ 45.0 
Briskets (Kosher) ... 37.0@ 38.0 


FANCY MEATS 


(1.c.1. prices) 
Lb. 
Veal breads, under 6 oz..... 55 
6 10 12 OB. occcsccscicn + CREOO 
Be WED CS sisi nee none ¢ 95@96 
Beef livers, selected ...... 34@35 
OSE RIE aise sconces cys 12 
Oxtells, over % UW. s.6..00 14 
LAMBS 
(Le.1. prices) 
City 
Prime, 30/40 ........ $46.00@47.00 
Prime, 40/785. ...ccce 48.00@50.00 
Prime, 46/55 .....00. 45.00@46.00 
Choice, 30/40 ........ 45.00@46.00 
Ohoice, 40/45 ..ccsccs 46.00@48.00 
Choice, 45/55 ........ 43.00@45.00 
peed. a) 44.00@45.00 
Good, O/ES noccccecs 45.00@47.00 
Good, 2B/5E wcccccces 40.00@43.00 
Western 
Prime, 40/45 ........$44.00@45.00 
Prime, oe cotecene 44.00@45.00 
Prame, GO/ES. .ccccess 44.00@45.00 
Choice, 55/down chvae 40.00@43.00 
Good, ‘all wis, ..+. 89.00@42.00 


YORK 
FRESH PORK CUTS 


(1.c.1. prices) 
Western 
Pork loins, 8/12 .... 
Pork loins, 12/16 


Hams, sknd., 10/14.. 
Boston butts, 42. ctom 
Spareribs, 3/down .... 
Pork trim., regular... 
Pork trim., spec. 80% 





Hams, sknd., hl - oe ass. * 
Pork loins, 8/12 .... 46.00@ 

Pork loins, 12/16 .... 45:00 
Picnics, 4/8 ....ccc.e- 30.00@34.00 


Boston butts, 4/8 .... 37.00@42.00 
Spareribs, 3/down .... 39.00@43.00 
VEAL—SKIN OFF 
(l.e.1. prices) 

Western 
Prime, 80/110 ...... $47.00@50.00 
Prime, 110/150 ...... 47.00@50.00 
Choice, 80/110 ...... 39.00@42.00 
Choice, 110/150 ...... 38.00@41.00 
Good, 50/ 80 ....... 29.00@31.00 
700d, 80/110 ....ee 35.00@37 
Good, 110/150 ....... 34.00@36.00 
Commercial, all wts.. 26.00@29.00 

DRESSED HOGS 
(1.¢.1. prices) 
(Heads en, leaf fat in) 

BO to 70 IB... .scece $28.50@31.50 
75 to 100 lbs. ...... 28.50@31.50 


100 to 125 Ibs. i 28.50@81.58 


125 to 150 Ibs. 


BUTCHERS’ FAT 
Cwt 
a ee ee ee er $2. 
Breast TAC... cvccsccsccscccces 3.00 
Inedible suet ........+seeeee 3.50 
Bdible suet .....-.ccccceseees 3.50 


LIVESTOCK PRICES AT 
SIOUX CITY 
Prices paid for livestock 
at Sioux City on Wednes- 
day, Feb. 23, were report- 
ed as follows: 


CATTLE: 
Steers, ch. & pr..... $30.75 only 
Steers, choice ...... 23.00@25.25 
Steers, good ........ 18.50@22.00 
Steers, commercial.. 17.00@18.00 


Heifers, choice ... . 22:00@23.50 
Heifers, com'l & gd. 15.00@22.00 


12.00@14.50 
9.50@ 11.50 
12.00@15.50 


Cows, util. & com’l . 
Cows, can, & cut.... 
Bulls, util. & com’l . 


HOGS: 
Choice, 180/210 ....$16.00@16.75 
Choice, 210/220 .... 16.00@16.75 
Choice, 220/240 .... 16.00@16.75 
Good, 240/300 ...... 14.25@16.25 
Sows, 450/down .... 13.25@14.00 
LAMBS: 


Good & prime ...... 20.00@22.50 





LIVESTOCK PRICES AT 11 CANADIAN MARKETS 


Average price per cwt., 


paid for specific grades of 


steers, calves, hogs and lambs at 11 leading markets in 


Canada during the week ended Feb. 


the same time 1954, 


12, compared with 


was reported to The National 


Provisioner by the Canadian Department of Agriculture 


as follows: 





GOOD VEAL 

STEERS CALVES HOGS* LAMBS 
STOCK- Up to Good and Grade B! Good 
YARDS 1000 Ibs. Choice Dressed Handy weight 

1955 1954 1955 1954 1955 1954 1955 1954 
Toronto ..... $17.51 $28.62 $28.00 $25.77 $35.00 $21.50 $23.75 
Montreal 50 «19. 26.05 27.40 26.50 36.10 19.00 19.50 
Winnipeg 8.35 .00 26.00 23.67 32.85 17.71 21.25 
Calgary eas ne 20.70 23.79 22.25 33.20 18.26 20.81 
Edmonton ... 17.50 22.75 22.50 22.85 33.60 19.25 21.75 
Lethbridge .. .... 19.25 .--- 22.25 32.85 18.25 20.25 
Pr. Albert .. 17.50 23.05 26.50 21.50 31.60 15.50 oon 
Moose Jaw .. 17.50 20.00 18.00 21.60 31.60 eal 
Saskatoon .. 17.60 25.00 24.50 21.50 32.10 16.00 18.25 
Regina ...... 17.45 21.00 22.25 21.50 32.10 os | Swen 
Vancouver ... 19.00 20.75 22.00 ones 18.50 ood 


*Dominion Government premiums not included. 
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ivestock 
Vednes- 
report- 


.75 only 

|.00@ 25.25 
.50@ 22.00 
.00@18.00 
.00@ 23.50 
». 00 @ 22.00 
.00@14.50 
.50@ 11.50 
».00@15.50 


.00@ 16.75 
}.00@ 16.75 
}.00@ 16.75 
|. 25@ 16.25 


§.25@ 14.00 


.00@ 22.50 


.RKETS 


ades of 
rkets in 
ed with 
National 
‘iculture 


LAMBS 
Good 
dyweight 
5 1954 
50 $23.75 
00 19.50 
71 = 21.25 
26 =.20.81 
2 21.75 
25 8620.25 


50 


ni 
_) 





GET THE PRACTICAL 
HELP YOU NEED WITH 


PROVISIONER “APPROVED” 
BOOKS 


The books listed below are selected from a number of sources. In 
the opinion of the editors of the National Provisioner they are 
factual, practical and worthwhile — and are approved and recom- 
mended accordingly. 





a OPERATING 


0-1 MEAT SLAUGHTERING AND PROC. 
ESSING $5.00. Information helpful to small 
slaughterer or locker plant operator inter- 
ested in killing and meat processing. Dis- 
cusses: fundamentals; plant location, con- 
struction; beef slaughter, by-products; hog 
slaughter, inedible rendering; casing proc- 
essing; lard rendering; track installations; 
curing; smoking; sausage manufacture. 
0-2 SAUSAGE AND READY-TO-SERVE 
MEATS $4.50. Covers manufacture of saus- 
age and specialties including meat loaves, 
cooked and baked hams, canned meats; 
technical problems of spoilage prevention.* 
0-3 PORK OPERATIONS $4.50. Technical 
description of pork operations from slaugh- 
tering through cutting, curing, smoking, 
processing of lard, casings, by-products.* 
0-4 BEEF, LAMB AND VEAL OPERA- 
TIONS $4.50. Beef and small stock opera- 
tions described in detail. Among subjects 
covered are slaughter, dressing, chilling, 
handling edible specialties, hides, other by- 
products. * 

0-5 FREEZING PRESERVATION OF 
FOODS $12.00. Covers all frozen pack foods 
—meat, fish, poultry, fruits, vegetables— 
entire chapter devoted to preparation, freez- 
ing of meat. Includes principles of refriger- 
ation, cold storage, sharp freezers, freezing; 
food changes in preparation, freezing, stor- 
age, thawing; locker plant operation. 57 
tables, 161 illustrations. 763 pages. 











| MANAGEMENT 


M-6 MEAT PACKING PLANT SUPER- 
INTENDENCY $4.50. General summary of 
plant operations not covered in Institute 
books on specific subjects. Discusses plant 
locations, construction, maintenance, power 
plant, refrigeration, insurance, operation 
controls, personnel controls, incentive plans, 
time keeping, safety.* 

M-7 ACCOUNTING FOR A MEAT PACK- 
ING BUSINESS $4.50. Designed primarily 
for smaller firms which have not developed 
multiple departmental divisions. Discusses 
uses of accounting in management, cost 
figuring, accounting for sales.” 








| SPECIAL TEXTS 


$8 BY-PRODUCTS OF THE MEAT 
PACKING INDUSTRY $4.50. Revised edi- 
tion covers rendering of edible animal fats, 
manufacturing lard and lard substitutes, in- 
edible tallow and greases, soap, hides, skins, 
pelts, hair products, glands, gelatin, glue, 
feeds.* 

S-9 MICROBIOLOGY OF MEATS $6.00. 
New third edition. Microbiology of meat 
foods by the chief bacteriologist, Swift & 
Company. In addition to revised chapters 
on cured and comminuted meats, green dis- 
colorations, microbiology of beef and bacon, 
bacteriology of pork and other subjects, 
chapters have been added on cured meats, 
effects of cure on bacteria, bacterial spores, 
canned meats, storage of canned and pack- 
aged meats, etc. 
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S-10 FEEDS AND FEEDING $7.00. 2lst 
edition. Standard comprehensive reference 
book on livestock feeding and nutrition by 
expert Frank B. Morrison. Presents detailed 
information on nutrition, feeding, care of 
farm animals, including poultry. Composi- 
tion, use, nutritive value of all important 
livestock feeds; emphasis on recent discover- 
ies in animal nutrition and livestock feeding. 


S-11 MEAT AND MEAT FOODS $4.00. 
New book by L. B. Jensen, chief bacteri- 
ologist, Swift & Company, brings together, 
explains, in nontechnical language facts 
about meat processing and preservation 
gathered by scientific men and practical 
operators. The Ronald Press. 


S-12 MEAT HYGIENE $7.50. Dr. A. R. 
Millar, MIB chief, presents current meat 
hygiene practices in this new text. Entire 
field of environmental sanitation in meat 
preparation, distribution is covered. Adulter- 
ation, mislabeling and governmental meat 
hygiene programs are discussed. 

S-13 MEAT THROUGH THE MICRO. 
SCOPE $5.00. Discusses chemistry of cur- 
ing, refrigeration, sanitation, spoilage, chem- 
istry and manufacture of fats, oils, pharm- 
aceuticals, feeds,* 


S-14 MEAT CUTTING MANUAL $2.60. 
New methods are described by which hotels 
and restaurants can cut beef, pork, veal and 
lamb carcasses to get greater yields, in com- 
parison with retail cutting. 145 illustrations. 
Ahrens Publishing Company. 
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P-15 THE SIGNIFICANT SIXTY $1.50. 
The 376-page magazine format history of 
development and progress of the meat pack- 
ing industry from 1891 to 1951. Over 250,000 
words, more than 200 illustrations. 


P-16 ANNUAL MEAT PACKERS GUIDE 
$5.00. The Provisioner’s reference and data 
book for packers, renderers, sausage and 
by-product manufacturers. The 1953 and 
1954 editions, $1.50. 





| MAINTENANCE 


H-17 FOOD PLANT SANITATION $6.50. 
Milton Parker, Illinois Institute of Tech- 
nology, in this handbook provides proved 
methods for solving problems of food sani- 
tation. It makes available practices that are 
safe and in accordance with the law. 434 
pages, 129 illustrations.** 









H-18 AUTOMOTIVE TROUBLE SHOOT- 
ING AND MAINTENANCE $5.50. By An- 
derson Ashburn, associate editor, American 
Machinist, gives detailed procedures for 
locating and correcting electrical, mechan- 
ical troubles in gasoline-powered automo- 
biles, trucks. Written in simple language, 
well-illustrated. Covers all operating parts 
of vehicles. 324 pages.** 


H-19 BOILER OPERATOR’S GUIDE 
$5.75. Handbook on steam boilers. Covers 
boilers in use today—characteristics, instal- 
lation, operating problems, solutions; prob- 
lems of firemen and engineers discussed and 
solved in detail. Over 200 photographs, draw- 
ings, of boilers of all types, auxiliaries, ap- 
pliances, etc. Valuable reference data and 
chapters on plant management, inspection, 
maintenance. 353 pages, 241 illustrations.** 
H-20 PLUMBING $8.00. Complete treat- 
ment of modern plumbing principles, design, 
practice. Covers, water supplies, pumps, stor- 
age tanks, water supply pipes in buildings, 
hot water, gas, compressed air, vacuum sup- 
plies, vent pipes and traps, sewage and 
drainage pumps, drains, water treatment, 
sewage disposal, maintenance, repairs, etc.** 
H-21 AMERICAN ELECTRICIAN’S 
HANDBOOK $10.00. Gives proved, ready- 
to-use facts and information on the selec- 
tion, installation, operation, care, applica- 
tion of electrical apparatus, materials. Con- 
tains complete data on wires, cables, splic- 
ing, installation and care of motors, capaci- 
tors, lighting equipment, etc. 1734 pages, 
1327 illustrations.** 





GENERAL | 


H-22 LIVESTOCK MARKETING $6.50. 
By A. A. Dowell, University of Minnesota, 
and Knute Bjorka. A text in livestock mar- 
keting for students in agricultural colleges, 
this book should also be helpful to packers, 
marketing agencies, others engaged in mar- 
keting of livestock and distribution of meat. 
534 pages, 104 illustrations.** 

H-23 BUSINESS LAW $5.00. Second edi- 
tion, textbook by R. O. Skar and B. W. 
Palmer. Imparts legal knowledge most fre- 
quently applicable in business, personal, 
social relationships. 478 pages.** 








*An Institute of Meat Packing Book. 
**A McGraw-Hill Book. 
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BY-PRODUCTS... FATS AND OILS_ 


BY-PRODUCTS MARKET 


BLOOD 
Wednesday, Feb. 23, 1955 
Unground, per unit of ammonia Unit 
EE SE ee Perry rr rrr ry *6.75n 


DIGESTER FEED TANKAGE MATERIAL 
Wet rendered, unground, loose: 


BT MEE. cocccnesccsevvecvescesose *7.00n 
NEE GENS soccovcccrcoraccvcvecace *6.75 
a ne ern *6.75 
Liquid stick tank cars .......+.eeee% 2.75 


PACKINGHOUSE FEEDS 

Carlots, per ton 
50% meat, bone scraps, bagged..$ 75.00@ 82.50 
50% meat, bone scraps, bulk ... 72.50@ 80.00 
55% meat, scraps, bagged ....... 92.00 
80.00@ 92.50 
77.50@ 90.00 
125.00@150.00 


60% digester tankage, bagged ... 
60% digester tankage, bulk ..... 
80% blood meal, bagged 
70% steamed bone meal, 
AOR, BS coven ticcceavce 85.00 
60% steamed bone meal, bagged. 80.00@ 85.00 

FERTILIZER MATERIALS 

High grade tankage, ground, 

OE WE BURGER: 6.0 :0:05.5:0:60:0%beneseccees 6.00 
Hoof meal, per unit ammonia 5 
DRY RENDERED TANKAGE 


Low test, per unit, prot. .......... *1.45@1.50n 
Med, test, per unit prot. ........... *1.40 





High test, per unit prot. ........... *1.40n 
GELATINE AND GLUE STOCKS 

Per cwt. 

Calf trimmings (limed) ........... 1.35@ 1.50 

Hide trimmings (green salted) - 6.00@ 7.00 


Cattle jaws, scraps, and knuckles, 


oe” eee eee 55.00@57.50 





Pig skin scra and trimmings, 
UL na sie colo iol kale he mainng eet oo 4\e 6.25@ 6.50 
ANIMAL HAIR 
Winter coil dried, per ton ..... *$120.00@125.00 
Summer coil dried, per ton .... *55.00@ 60.00n 
Cattle switches, per piece ..... 4@4% 


Winter processed, gray, Ib. ... 
Summer processed, gray, Ib. ... 


1 
11@ 12 


n—nominal. a—asked. *Quoted delivered. 





TALLOWS and GREASES 


Wednesday, February 23, 1955 











Trading late last week was only 
moderate in volume, with steady 
prices prevailing. Bleachable fancy 
tallow sold at 7%4c, B-white grease 
at 7¥4c and yellow grease at 7c, all 
c.a.f. Chicago, several tanks involved. 
Bleachable fancy tallow was bid at 
8%4@8%c, delivered east, depending 
on product, but held at 8'4c or bet- 
ter. All hog choice white grease was 
bid at 8c, c.a.f. New York, and 
also held fractionally higher. Yellow 
grease was bid at 7'4c, c.a.f. east, 
without reported trade. Edible tallow 
was available at 9%c, Chicago basis. 

A little better feeling on the part 
of eastern consumers was evident on 
Friday, last week, with bids of 8%%c, 
c.a.f. east, reported for all hog choice 
white grease. Inquiry in the inedible 
fats market locally was at steady 
levels, but offerings continued on the 
light side. Only a few categories were 
in good demand. Later in the day, 
several tanks of all hog choice white 
grease sold at 8%4c, delivered New 
York, or %c higher, and same figure 


was bid on additional tanks. 

Very limited movement took place 
at the start of the new week, and 
mostly at steady prices. Buying in- 
terest remained good, but producers’ 
ideas were ¥%@Y*c over last trading 
levels. No material change was re- 
corded on the part of eastern users, 
Edible tallow was quoted nominally 
steady at 9¥%c, Chicago basis. 

There was good inquiry locally on 
certain materials at steady levels; 
however, offerings remained light. 
Some product was held %4c or more 
higher. A few tanks of all hog choice 
white grease sold at 8%c, c.a.f. east. 
Edible tallow was available at 9c, 
Chicago basis, but unsold. 

TALLOWS: Wednesday's quota- 
tions: edible tallow, 9c; original 
fancy tallow, 8c; bleachable fancy 
tallow, 7%4c; prime tallow, 7'c; spe- 
cial tallow, 7%c; No. 1 tallow, 7c; 
and No. 2 tallow, 6%c. 

GREASES: Wednesday’s quota- 
tions: choice white grease (not all 
hog), 7%4c; B-white grease, 7%c; 
yellow grease, 7c; house grease, 6%4c; 
and brown grease, 6@6'%c. The all 
hog choice white grease was quoted 
at 8%c, c.a.f. east. 
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DARLING & COMPANY 


73 Years of Successful Service 


To 


Slaughter Houses, Wholesale & Retail Markets and Locker Plants 


¥ Daily Pick-ups and Prompt Removal of All Inedible Material, Including 
Hides and Calf Skins and Cracklings 


v Greater Cleanliness In and Around Your Plant 
v7 A Staff of Trained Men to Help You with Your Problems 


¢ Whatever Your Problems May Be, Call DARLING & COMPANY 


‘ 








Ilinois 
Phone: YArds 7-3000 





Dearborn, Michigan 
Phone: WArwick 8-7400 


CHICAGO | DETROIT I CLEVELAND { CINCINNATI i BUFFALO i 
4201 So. Ashland P.O. Box #329 P.O. Box 2218 Lockland Station P.O. Box #5 
Chicago 9, MAIN POST OFFICE Brooklyn Station Cincinnati 15, Station "A" 


Cleveland 9, Ohio 
Phone: ONtario 1-9000 


Ohio 
Phone: VAlley 2726 
OR CONTACT YOUR LOCAL DARLING & COMPANY REPRESENTATIVE 


Buffalo 6, New York 
Phone: Filmore 0655 





y, 
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VEGETABLE OILS 


Wednesday, February 238, 1955 











There was little done in the way 
of trading on most vegetable oils 
Monday, with prices steady to a shade 
higher on soybean oil. 

Refiners were in the soybean oil 
market to quite an extent, but their 
interest was ¥sec under available of- 
ferings. February shipment cashed at 
12%c and March shipment also sold 
at that price. First-half and scattered 
first-half April shipment sold at 12%c. 

Cottonseed oil was offered at 13c 
in the Valley, but bids were ¥%c under 
that level and no trading was heard. 
The market in the Southeast was 
nominal at 13¥%c. There was buying 
interest in Texas at 1256c, but offer- 
ings were priced at 12%4c, which 
created a lack of activity at various 
locations. 

Corn oil sold steady at 13%c. Pea- 
nut oil was nominal at 18c, as was 
coconut oil at 12%c. 

The soybean oil market at mid- 
week started off strong, but later 
weakness was indicated, as a result 
of sales made at lower levels. Feb- 
ruary shipment sold early at 12%c, 
but later trading developed at 12%c. 
March shipment cashed first at 12%c, 
and later sold off %c, to trade at 
12c. First-half April shipment was 
bid at 1234c and offered at 12%c, 
without action. Part of the easiness 
in the market was attributed to the 
board market, which declined at the 
end of the trading day. 

Only a few sales of cottonseed oil 
were made, with the bulk of the ac- 
tivity accomplished in the Valley. 
After trading at 12%c, bids later 
were priced at 1234c. Offerings, how- 
ever, were held at 12%c. In the 
Southeast, 13c was paid at good lo- 
cations, but additional offerings at 
that level went untraded. Offerings 
were available in Texas at 125éc, 
Waco basis, and at 12%c at far 
western locations, all without trade. 

The corn oil market continued 
steady, with trading of February and 
March shipments at 13%c. Peanut 
oil was offered at 18c, but no sales 
were heard at that level. Coconut oil 
sold Tuesday at 12%4c, but midweek 
interest was at 12%c. 

CORN OIL: Sold steady during 
week at 13%c. 

SOYBEAN OIL: Market easier at 
midweek, but unchanged from last 
week’s bid level. 

PEANUT OIL: Offered at 18c, but 
untraded at midweek. 


COCONUT OIL: Sold Tuesday at 
12%ac, off Yc from previous week. 


COTTONSEED OIL: Sales gener- 
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ally light at mostly steady prices in 
both the Valley and the Southeast. 
Cottonseed oil futures in New York 
were quoted as follows: 
FRIDAY, FEB. 18, 1955 


Prev. 
Open High Low Close Close 
ee: as ae 15.08 15.21b 
i eee ee owas 15.23 15.26b 
,) ee So: eatere 15.22 15.26 
ee 3 Se 15.05b 15.10b 
Oct -. 15.00b 15.00b 15.04b 
Dec -. 14.98b 15.00 15.04b 
Jan. .... 14.90n 14.90n 14.95n 
Sales: 40 lots. 


MONDAY, FEB, 21, 1955 


Mar. .... 15.00b 15.05 14.97 14.95b 15.08 
May .... 15.20b 15.23 15.18 15.18 15.23 
July .... 15.20b 15.18 15.12 15.10b 15.22 
Sept. .... 15.05b 15.01 14.98 14.98 15.05b 
Oct. .... 14.95b 14.90 14.90 14.90 15.00b 
Dec. .... 15.00b 14.91 14.91 14.88b 15.00 
peter eee pikes 14.80n 14.90n 


Sales: 92 lots. 
TUESDAY, FEB. 22, 1955 


Washington’s Birthday 
No trading in cottonseed oil futures 


WEDNESDAY, FEB. 23, 1955 


Mar. .... 14.90b 14.93 14.88 14.90 14.95b 
May .... 15.07 15.08 15.01 15.02 15.13 
July .... 15.00b 15.07 15.00 15.05 15.10b 
Sept. .... 14.97 14.97 14.85 14.85 14.98 
Oct. .... 14.82b 14.80 14.80 14.80 14.90 
Dec. .... 14.80b 14.81 14.80 14.81 14.88b 
Jan. . Ta © keke pe 14.80n 14.80n 


Sales: 175 lots. 


EASTERN BY-PRODUCTS 


New York, Feb. 23, 1955 

Dried blood was quoted Wednes- 

day at $6.75 per unit of ammonia. 

Low test wet rendered tankage was 

listed at $5.75 per unit of ammonia 

and dry rendered tankage was priced 
at $1.40 per protein unit. 


VEGETABLE OILS 


Wednesday, Feb. 23, 1955 
Crude cottonseed oil, carlots, f.o.b. 
Yall 





VR s.cdccesicnavncacasewlenbeucsedeas 12% pd 
PIEOOEE, 6.6. cccunccatenecuteccequncaas 13pd 
NM as adic tcacs cake eeCerpucese ena natee 125,a 
Corn oil in tanks, f.o.b. mills 1344pd 
Peanut oil f.o.b. mills ....... 8a 
Savheam Gb, £.0.. MEW cc ccccsccccsccess 12% pd 
Coconut oil, f.o.b. Pacific Coast .......... 12%b 
Cottonseed foots: 
Midwest and West Coast ........... 2% @2% 
MEE ena derectacuneseneneue erie uss 2%4,@2% 
Wednesday, Feb. 23, 1955 
White domestic vegetable .........ceeeeees 26 
Wellow Quarter® ...cccsccccccscccccccccccce 28 
Milk Churmed Pastry ..c.ccscccccccvecccsese 26 
Water CHUPRGR PASTY ce cicccccccesesccsecs 25 


(F.0.B. Chicago) 


Lb. 
Prime oleo stearine (slack barrels) ... 914@10 
Extra oleo oil (drum8) .....+..eeeeeeee 15@15% 


pd—paid. n—nominal. b—bid. a—asked. 


Archer-Daniels Closes Its 
Soybean Plant At Decatur 


Archer-Daniels-Midland Co. has 
closed its soybean processing plant 
at Decatur, IIl., one of the nation’s 
largest, indefinitely. The announce- 
ment followed one by General Mills 
that it had closed its soybean plant 
at Belmont, Iowa. 

A. C. Hoehne, vice president in 
charge of ADM soybean operations, 
said the Decatur closing was forced 
by high prices for soybeans. Large 
stocks are being held in country ele- 
vators and on farms to bolster the 
prices, he said making processors pay 
more for a bu. of soybeans than they 
can get for the resulting oil and meal. 


SHORTENING AND EDIBLE 
OIL SHIPMENTS 


January shortening and edible oil 
shipments totaled 350,098,000 Ibs. 
compared with 320,658,000 Ibs. in 
December, the Institute of Shorten- 
ing and Edible Oils has reported. Of 
the January total, 150,985,000 Ibs., or 
43.2 per cent, was shortening and 
180,081,000 Ibs., or 51.4 per cent, 
was edible oil. 

Shipments of shortening and edible 
oil to agencies of the federal govern- 
ment and government controlled cor- 
porations amounted to 15,252,000 Ibs. 
and shipments for commercial export, 
3,779,000 Ibs., or 4.4 and 1.1 per 
cent, respectively. 


Jan. 1 Soybean Stocks Up 37% 


Stocks of soybeans in all positions 
on January 1 soared 37 per cent to 
a record 261,189,000 bu., from 190,- 
287,000 bu. a year earlier. January 1 
stocks were 15 per cent higher than 
the previous record of 1951. 


Formosa to Buy Tallow 


The Foreign Operations Administra- 
tion has authorized $500,000 for For- 
mosa to buy inedible tallow from the 
United States. 











WASHINGTON 5 


upon request. 





LANCASTER, ALLWINE and ROMMEL 
REGISTERED PATENT ATTORNEYS 


Suite 468, 815-15th Street, N. W. 


Practice before U. S. Patent Office. 
Validity and Infringement Investigations and Opinions. 
Booklet and form "Evidence of Conception” forwarded 


D.C. 
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HIDES AND SKINS 





Hide sales lacking during early part 
of week—Bids ‘2c off last levels, ex- 
cept heavy native steers at picked 
points — Small packer and country 
hide markets dull and generally un- 
changed, pricewise — A car of heavy 
and light calfskins sold at 40c and 
42%c. Shearling and fall clip market 
strong. 


CHICAGO 

PACKER HIDES: The hide mar- 
ket was in an uncertain position 
Monday in the local area, and the 
New York futures market tended to 
lend an easier tone to the situation. 
Heavy native steers of northern point 
production were the one selection on 
the list that was bid steady. Other 
selections were sought at levels Yc 
under last trading prices. Packers, 
however, presumably had not com- 
piled offering lists and no trading 
developed throughout the day. 

On Tuesday, packers’ plants and 
offices were closed in observance of 
the holiday, which would decrease 
production, according to reports, but 
not necessarily considered a factor 
in regard to amount of supplies. Some 
sources thought that, in view of last 
week’s volume of hides traded, a 
carry-over into this week’s supplies 
was probable. 

Buying interest continued at lower 
quotations at midweek, but bids 
failed to draw out offerings and no 
trading developed up to mid-after- 
noon, Wednesday. There was spe- 
cialty tanner interest for heavy native 
steers at picked points at steady 
prices, and resale heavy native cow 
hides were reportedly available, but 
both interest and offerings went 
without action. 

SMALL PACKER AND COUN- 
TRY HIDES: Both the small packer 
and country hide markets were dull 
during the week, due mainly to lack 
of orders. The 50-lb. average were 


quoted on a nominal basis in the 
Midwest at 10%c, and 11c nominally 
on the outside. There was an intima- 
tion of interest, but no definite bids 
could be uncovered. Some 60@70-lb. 
average all-weights were offered at 
9c, and good, plump 60-lb. aver- 
ages were offered at 9c and 10c, 
but no sales were heard. Mixed lots 
of 50-lb. average country hides were 
quoted at 7'c, with both bids and 
offerings difficult to ascertain. 

CALFSKINS and KIPSKINS: A 
car of calfskins sold at 40c on the 
heavies and 42%c on the lights. Kip- 
skins were reportedly tight, but no 
sales reported. 

SHEEPSKINS: Some No. 1 shear- 
lings sold at 2.50, No. 2 shearlings 
at 1.30, and No. 3 shearlings at .55. 
Fall clips sold at 3.00. A couple of 
cars of No. 1, No. 2 and No. 3 shear- 
lings and fall clips, sold at 2.50, 1.35, 
50, and 3.00, respectively. Inquiry 
was reportedly good for shearlings 
and fall clips, but additional move- 
ment was lacking due to light pro- 
duction. Dry pelts sold at 27@27%c. 
The pickled skin market appeared 
firmer, although prices remained un- 
changed. A car of lambs sold late last 
week at 7.00. Sheep were quoted at 
8.00@8.50, with possible sales at 
the latter figure. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for 
the week ended Feb. 19, 1955, totaled 
3,857,000 Ibs.; previous week, 5,581,- 
000 Ibs.; same week, 1954, 6,346,- 
000 Ibs.; 1955 to date, 33,829,000 
Ibs.; same period, 1954, 35,762,000 
Ibs. 

Shipments for week ended Feb. 19, 
1955 totaled 4,490,000 Ibs.; previous 
week, 3,825,000 lbs.; corresponding 
week, 1954, 5,430,000 lIbs.; 1955 to 
date, 24,427,000 Ibs.; same period, 
1954, 31,603,000 Ibs. 
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THE RATH PACKING CO., WATERLOO, IOWA 
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MEATS 


FROM THE LAND O'CORN 








CHICAGO HIDE QUOTATIONS 


PACKER HIDES 


Week ended Cor. Week 
Feb. 23, 1955 1954 
Hvy. Nat. steers ..... 10% @11n 114%@14 
Lt. Nat. steers ....... 13 oun 13° @13%n 
Hvy. Tex. steers ..... 9440 
My Me Te cacaceses ite l4n 
Butt branded steers ... —_ 9% 
eee 9 
Branded cows ........ 9% @10n 10%@11 
Hvy. Nat. cows ...... 104% @11n 114%@12% 
Se eee 12% @13n 14 @14%n 
Sl, DE aces tenacee 8 @ 8%n 10 @10%n 
Branded bulls ......... 7 @ te" * ee 
Calfskins, Nor., 10/15. 40 40n 
10/down dts cca aris 42% 42%n 
Kips, Nor., nat., 15/25.244%4@25%n 25 @25%4n 
Kips, Nor., branded, 
15/25 wccccccccccscecas SR 22% @23n 


SMALL PACKER HIDES 
STEERS AND COWS: 
60 lbs. and over.... 


9 @9%n 9 @ 9%n 
50 Ibs. 


10%n 10%@11n 


SMALL PACKER SKINS 
Calfskins, und. 15 lbs..24 @25n 25n 


MAE, BOSOO cehewveron 17 @18n 15 @li7n 
SHEEPSKINS 
a ay shearlings, 
aWwe sis Meanie’ 2.50 a = 
} 4 Pelts Seecaneun§ @27 


Ye 
Horsehides, untrim. ..7. a tb 00n 10.50@11. tou 


N.Y. HIDE FUTURES 


FRIDAY, FEB. 18, 1955 


Open High Low Close 
Apr. .... 12.87b 12.85 12.61 12.62 
July .... 13.43b 13.41 13.22 13.21b- 
Oct. .... 13.93b 13.95 13.75 18.73b- Tia 
Jan. .... 14.40b seve -.-. 14.18b- 24a 
Apr. .... 14.80b 1ase eos. 14.63b- 70a 
July .... 15.20b 15.00b- 15a 


Sales: 55 lots. 
MONDAY, FEB. 21, 1955 


Apr. .... 12.62 12.64 12.38 12.48 45 
Jaly .... = 25 13.25 12.97 138.05 

Ost. secs 70b «613.69 «13.52 13.59 

Jan. 12 y8p cose «ee. 14.02b- Oda 
Apr. .... 14.60b 14.59 14.89 14.45b- 50a 
July .... 14.95b cove eoee 14.82b- 95a 


Sales: “407 lots, 
TUESDAY, FEB. 22, 1955 
Washington's Birthday 
No trading in hide futures 


WEDNESDAY, FEB. 23, 1955 


Apr. .... 12.35b 12.44 12.385 12.40b- 45a 
July .... 12.95 13.12 12.95 13.00b- 05a 
Oct. .... 13.45b 13.52 13.52 13.53 58 

Jan, .... 13.95b eoee sees 18.95 14.00 

Apr. .... 14.40b ecee eves 14.42 55 

July .... 14.85b eees oe 


Sales: 28 lots. 
THURSDAY, FEB. 24, 1955 


Apr. .... 13.36 12.42 12.35 12.47b- 55a 
July .... 13.08-07 13.09 13.00 13.10b- 15a 
Oct. .... 13.54b 13.55 18.54 13.60b- 68a 
Jan. .... 13.95b 14.00 14.00 14.07b- 15a 
Apr. .... 14.42b oeiae 14.55b- 65a 
July ee A 14.95b-15.10a 


Sales s: 25 lots. 


Europe Puts More Emphasis 
On Leather Study Than U. S. 


European countries place more em- 
phasis on the need for training men 
for the leather industry than does the 
United States, it was revealed at a 
tanners club meeting in Philadelphia 
recently. In Britain, Leeds University 
has a four-year course leading to a 
degree specializing in leather. Then, 
there is the Leather Sellers’ College 
in London which also gives a diploma 
in leather instruction. 

German tanning companies offer 
courses in tanning and leather work, 
not to mention schools on the prep 
level which train men for the leather 
trade. In Lyon, France, there is an 
elaborate leather school equipped to 
give instruction in tanning and leather 
research. 
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BETTER 


COLOR 


BOOSTS SALES 


It pays to cure meat products with 


Cepicure CE 


New Facts about CEBICURE and CEBITATE 


Millions of pounds of cooked, cured sausage products with 
better, longer lasting cure-color and protection against 
color-fade are being produced weekly—by using CEBICURE 
or CEBITATE. ... Many processors find that CEBITATE speeds 
the development of uniform pink color and minimizes 
discoloration in corned beef. The use of CEBITATE in corned 
beef curing pickles now is approved by the M.I.B.... 
Current tests with primal cuts show that CEBITATE provides 
for an earlier development of a more uniform cure-color. 


Other Important Advantages 
of CEBICURE and CEBITATE 


1. Cut production costs by reducing curing time and elimi- 
nating need for precuring in many cases, 


2. Make meat products look more appetizing—sell faster. 


Research and Production 
for the Nation’s Health 


FEBRUARY 26, 1955 


3. Guard against costly losses by retarding color-fade 
during storage. 


4. Designed especially for use in curing meat products. 
Dissolve readily in cold water and adapt easily to 
existing procedures and equipment. 


SUPPLIED in convenient avoirdupois packages. Shipped 
with transportation prepaid from conveniently located 
stock points. 


SEND FOR THIS FREE NEW BOOKLET 


A Handy Reference Guide for Meat Processors 
provides up-to-date procedures for using 
Cespicure and Cesirate, plus the kind of 
information most often needed in meat 
processing. Included are time-saving tables, 
outlines on how to identify and eliminate 
different types of bacteria and molds in 
Sausages, together with many other subjects. 
For free copy, please address Dept. NP 226 


2 8 Dp. a Os Gir. am Of 0 Pre Bron 
Manufacturing Chemists 


ee r,s 





PHILADELPHIA FRESH MEATS 
Tuesday, February 22, 1955 
WESTERN DRESSED 





BEEF (STEER): Cwt. 
SRE TE SOND so 0:0346/n ass 0-0:00.50% $42.50@45.00 
COO, AUELOOO 5 voScceresscbacse 40.50@ 44.00 
Good, 500/700 2... ce ccescccccece 36,00@39.75 

cow: 

Commercial, all wts. ............ 2 50@31.00 
ROREMEE s EE NES. occ a's vdics sec” 6e 35: "715@28. 00 
VEAL (SKIN OFF): 
SN FEED coc vcccccccssaucs 43.00@ 46.00 
CTT EOD: 656500000000 0enn8 43.00@46.00 
SEINE 9's i'n'6.4:646-0.0.09 ove wip gle 32.00@36.00 
i PEED cs ceuseceesbeosaeee 36.00@42.00 
Be eee 38.00@ 42.00 
Commercial, all wts. ............ 25.00@30.00 
ETHER WD, aasce'sge was ce wane 22.00@25.00 

LAMB: 

SS 44.00@46.00 
OE OS eee serr ey 38.00@44.00 
Choice, 30/50 ... 44.00@46.00 
Choice, 50/60 ... 38.00@44.00 
Good, all wts. bg 00@44.00 

ECON, ivasebecpeasncss MEE 5.00@40.00 

MUTTON (EWE): 

ROR TOVOOWE 6 9:6:60:0:05 00% 00008 20.00@ 22.00 
Good, 70/down Le acuhbeunesesbnes 18.00@21.00 

PORK CUTS—CHOIOCE LOINS: 

(Bladeless included) 8/10 ..... 43.00@45.00 

(Bladeless included) 12/16 ..... a quoted 

Butts, Boston style, 4/8 ........ 3% 35.00@37.00 

SPARERIBS, 3 Ibs. down ....... 36.00@38.00 
LOCALLY DRESSED 

STEER BEEF (lb.): Prime Choice Good 
Hindaqrts., 600/800 ... 61@64 50@54 42@47 
Hindarts., 800/900 ... 60@62 48@51 40@44 
Rounds, no flank ..... 51@55 46@52 42@45 
Hip rd., with flank ... 51@54 45@51 41@44 
Full loin, untrim. .... 65@70 48@54 42@45 
Short loin, untrim. ... 85@95 60@66 50@56 
Beams: CT BONS) ...cs ccc. 76@80 52@58 42@46 
DEE CORE 0.0.66 0/0010 80 37@40 36@39 32@36 
Briskets ............. 33@36 35@36 35@36 
Weert Plates .....cs00 16@18 16@18 16@18 

Pork loins 8/12.46@50 Sk. hams 10/12. .48@52 

Pork loins 12/16.45@49 Sk. hams 12/14. .47@51 

Spareribs, 3/dn..39@41 Bos. butts, 4/8..38@42 








H. L. SPARKS & CO. 





LIVESTOCK BUYERS 
at stockyards in 
National Stock Yards, Ill. 
Peoria * Bushnell * Springfield 


All our country points operate 
under Midwest Order Buyers. 


Orders placed only through 
NATIONAL STOCK YARDS, ILL. 


UPton 5-1860 
BRidge 1-8394 


Phones ‘ 
UPton 3-4016 


, 


H. L. SPARKS & CO. 
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Week’s Closing Markets 





THURSDAY'S CLOSINGS 
Provisions 

The live hog top at Chicago was 
$16.90; average $15.60. Provision 
prices were quoted as follows: Under 
12 pork loins, 40; 10/14 green skinned 
hams, 3912@44; Boston butts, 31; 
16/down pork shoulders, 28; 3/down 
spareribs, 3142@32; 8/12 fat backs, 
9@10%; regular pork trimmings, 15% 
nom.; 18/20 DS bellies, 20 nom.; 
4/6 green picnics, 26; 8/up green 
picnics, 23@23'. 

P.S. loose lard was quoted at 
10.87% nom. and P.S. cash lard in 
tierces or drums at 12.47% nominal. 


Cottonseed Oil 


Closing cottonseed oil futures in 
New York were quoted as follows: 


Mar. 15.04b-10a; May 15.12b-17a; 
July 15.13b-18a; Sept. 14.93; Oct. 
14.87-88; Dec. 14.86-88; and Jan. 


14.85b-95a; 
Sales: 112 lots. 


Meat Price Index Higher 


The wholesale price index on meat 
for the week ended February 15 ad- 
vanced half a percentage point to 
85.4 from 84.9 the week before, ac- 
cording to the Bureau of Labor Sta- 
tistics. Average primary market prices 
remained unchanged at 110.3 on the 
basis of the 1947-49 average of 100 
per cent. Declines were registered 
in livestock and fats and oils, as lard 
declined 4.7; cottonseed oil, 3.8; tal- 
low, 2.5; hogs, 2.1; and steers, 1.3 
per cent. 


HOG-CORN RATIO 

The hog-corn ratio for barrows and 
gilts at Chicago for the week ended 
February 19, 1955 was 10.7, accord- 
ing to a report by the U.S. Depart- 
ment of Agriculture. The ratio com- 
pared with the 10.9 ratio reported for 
the preceding week and 17.0 recorded 
for the same week a year ago. These 
ratios were calculated on the basis of 
yellow corn selling at $1.508 per bu. 
in the week ended February 19, 1955, 
$1.499 per bu. in the previous week 
and $1.528 per bu. for the same 
period a year earlier. 


U. K. Fats Imports Bars Off 


Britain has released from licensing 
regulations the importation of some 
animal fats as unrendered hog fat, 
lard, primer jus and oleo stock, the 
British Board of Trade has revealed. 
The release, which went into effect 
in January, will permit the free import 
of these items from the United States. 


Mexicans Borrow on Second 
Half Cattle Export Quota 


United States imports of cattle 
from Mexico during the first six weeks 
of 1955 totaled 140,000 head, accord- 
ing to special reports from border 
inspectors of the Agricultural Re. 
search Service. Mexican cattlemen 
have been successful in securing ad- 
vanced utilization of some of the 
export quota for the second half of 
1955. 

The Ministry of Agriculture of 
Mexico in late December announced 
an export quota of 346,000 head of 
cattle (and meat in terms of live 
cattle) during the year of 1955. This 
quota was to be divided in two half- 
year quotas of equal size. But the 
January-June quota has now been in- 
creased in view of the strong demand 
for Mexican cattle in the United 
States. 

Recent prices for good feeder cattle 
from Mexico delivered to El Paso av- 
eraged around 21c per Ib. for calves, 
19 to 20 for yearlings, 18 for 2-year 
olds, and 15% to 16c for older steers. 
Some low-grade steers sold as low as 
13%c per |b. 

One reason for United States buy- 
ers interest in the Mexican cattle 
is the large shrinkage in crossing the 
border. The Mexican cattle cross the 
border, after being a day or more 
with little water or feed and because 
of this, are worth more per Ib. than 
comparable cattle from neighboring 
ranches in the United States which 
have a better “fill.” Until recently, a 
relatively large part of the cattle 
shipped from Mexico have been older 
steers due to the restricted movement 
from May 23, 1953 to Jan. 1, 1955 


HOG WEIGHTS AND COSTS 


Average costs and weights of hogs 
at eight markets during January, 
1955, with comparisons: 





BARROWS AVPRAGD 

AND GILTS WTS. (LBS.) 

Jan. Jan, Jan. Jan. 

OO ae ae $16.75 250 245 

Kansas City ..... 17.01 238 237 

Omaha ... --- 16.53 250 250 
St. Louis Nat'l 

Stock Yards ... 17.45 227 228 

St. Joseph ..ccice 16.92 8 235 

eR Fee 16.68 235 231 

Sioux Oty 6.0 16.21 253 255 

Indianapolis ..... 17.42 232 231 





LIVESTOCK CAR LOADINGS 


A total of 5,957 cars was loaded 
with livestock during the week ended 
February 12, 1955, according to the 
American Association of Railroads. 
This was an increase of 138 cars over 
the same week of 1954, but 721 fewer 
than in the like period of 1953. 
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LIVESTOCK PRICES AT LEADING MARKETS 


Livestock prices at five western markets on Monday, 
February 21, were reported by the Agricultural Marketing 
Service, Livestock Division, as follows: 


St. L. N.S. Yds. 


Chicago 


HOGS (Includes Bulk of Sales): 
BARROWS & GILTS: 
Choice: 


120-140 


140-1 


160-180 
180-200 
200-220 
220-240 
240-270 
270-300 
300-330 
330-360 


60 


Ibs... 
Ibs. 
Ibs.. 
Ibs... 
Ibs... 
Ibs.. 
lbs. . 
lbs.. 
Ibs.. 
Ibs... 


Medium: 


160-220 Ibs.. 
SOWS: 
Choice: 
270-300 Ibs.. 


-$15.50-16.75 


None rec. 


None ree. 
None rec. 


Kansas City 


None ree. 
None rec. 


16.75-17.10 $15.00-17.00 None rec. 


17.00-17.25 
16.75-17,25 


16.25-17.00 


16.50-17 
16. 25 





15.25-15. 50 
None rec, 14.7 


None rec. 


15.25 only 





25-17.2% 


16, 25-17. 2! 









15. -00- 15.25 
5-15.00 


None ree, 


15.00 only 


y 


300-330 Ibs.. 15.25 only 15.00 onl 
330-360 Ibs.. 15.00-15.25 14.75-15.00 
360-400 Ibs.. 75-15.00 14.50-14.75 
400-450 Ibs.. )-14.75 14.25-14.75 
450-550 Ibs... -50-14.50 13.50-14.25 
Medium: 
250-500 Ibs.. None rec. None rec. 
SLAUGHTER CATTLE & CALVES: 


STEERS: 
Prime: 
900 Ibs., 
900-1100 Ibs.. 
1100-1300 Ibs.. 
1300-1500 Ibs.. 
Choice: 

700- 900 Ibs.. 
900-1100 Ibs.. 2 
1100-1300 Ibs... 
1300-1500 Ibs.. 
Good: 
700- 900 Ibs... 
900-1100 Ibs.. 
1100-1300 lbs... 


700- 


Commercial, 
OM WE. ccs 


Utili 


all wts. 


ty, 


HEIFERS: 
Prime: 


600- 


800 
800-1000 


Ibs.. 


Choice: 

800 Ibs.. 
800-1000 Ibs.. 
100d: 
700 Ibs.. 
900 Ibs.. 


Commercial, 


600- 


500- 
700- 


all 
Utili 
all 


w 


ts. 


ty, 


wts 


cows 
Commercial, 


all wts, 


Utili 


Can. 


all 


ty, 
all wts. 
& cut. 


wts. 


BULLS (Yrs. 


Good 


Commercial . 


Utili 
Cutte 


ty 
_¥ 


Ibs... 


- 16.00-19.00 


+ 12.00-16.00 11 


27.50-30.50 
28.00-31.00 
28.00-31.00 31 
27.50-30.50 


24.00-28.00 23.5 





24.2 .00 


28.00-34.00 
29.00-34.5 


0 


-00-35.00 
31.00-35.00 


0-29.00 
31.00 
31.00 


24.00- 28 .00 23.75-31.00 


19.50-24.25 
20.00-24.2: 
20.00-24.27 





24.25 
24.25 


24.25 


17.00-20.00 16.00-19.25 


27.00-28.50 
27.25-28.50 





- 14.00-17.00 13.50-16.00 


-29.50 
-30.00 


23.00-27.25 21.50-26.00 
23.00-27,.25 21.50-26.00 





19.00-5 
19.00-23.50 18.00-21 





- 12.50-14.00 12.75-14.5 


50 18.00-21.50 
50 


15.00-18.00 


-50-15.00 


11.50-12.50 11.25-12.75 


9.00-11.50 9.25-11.75 


Excl.) All Weights: 
None rec. 11.5 
13.00-14.50 15. 


T5-1 
12.00-13.00 13.75-15.75 
50-1! 


9.50-12.00 11.2 


VEALERS, All Weights: 


Ch. 


& 


Pris 


Com’l & gd. 


CALVES (500 Lbs. 


Ch. 


& 


ee 


Com’1 & gd.. 


23.00-29.00 
15.00-23.00 


Down): 
19.00-24.00 
15.00-19.00 


SHEEP & LAMBS: 


LAMBS (110 Lbs. 
a Wiss 


Ch. 


Gd. & ch..... 


LAMBS (Shorn, 105 Lbs. 


Ch. 


& 


EWES 


Gd. 
Cull 


48 


& 
& 


PE.oss 
are 
util.. 


Down):. 





21.7 
20.75-21.75 
Down): 


20.00-21.00 20.00-21 


5.50- 


4.00- 5.50 6.00- 7. 


6.50 7.00- 9.: 


0-15.00 


27.00-29.00 
17.00-27.00 


19.00-24.00 
14.00-19.00 


50 21.50-23.00 
20.75-22.00 


.00 


50 





15.25-15.75 
None rec. 


None rec. 


None ree, 


15.25 only 
15.00-15.2: 
14.75-15.00 
14.50-15.00 
14.00-14.50 
13.75-14.00 





None rec. 


25.50-31.00 
26.00-31.50 
26.50-31.50 
26.50-31.50 








22.00-26.00 
5-26.50 
-26.50 
-26.50 





17.50-22.00 
17.50-22.75 
17.50-22.75 


15.00-17.50 


11.00-15.00 


24.00-26.50 
24.50-27.00 


19.75-24.50 
20.50-24.50 


16.00-20.00 
16.50-20.50 


13.00-16.50 


10.50-13.00 


12.75-14.00 
12.00-12.75 
9.50-12.00 
None rec. 
14.00-14.50 


12.50-14.00 
10,00-12.50 


22.00-24.00 
13.00-22.00 


17.00-19.00 
12.00-17.00 


21.50-22.50 
20.50-21.75 


20.25-21.50 


6.75- 8.25 
5.50- 6.75 


Omaha 


None rec, 
None rec. 
None rec. 


5-17.15 $17.00-17.50 


17.00-17.50 
16.75-17.50 
16.00-17.00 
15.25-16.25 
14.5 50 
14.5 50 








13.50-16.50 


None rec. 
None rec. 
14.25-14.75 
14.25-14.75 
13.50-14.50 
13.50-14.50 


12.50-14.2 


None ree. 
27.00- 31. 50 








22.50-28.00 
22.00-28.00 


18.5 


18.5 
18.5 


16,00-18.50 


13.00-16.00 


None rec. 
25.00-26.50 


20.50-25.00 
20.50-25.00 


16.00-20.50 
16.00-20.50 


13.00-16.00 


10.00-13.00 


12.75-14.25 
11.50-13.00 

9.50-11.50 
11,.00-13.00 
14.00-15.00 


12.00-14.00 
10.50-12.00 


19.00-22.00 
13.00-19.00 





20.50- 


7.50- 8.50 
5.50- 7.50 





St. Paul 


None rec. 
None ree. 
$16.50-17.00 
17.00-17.50 
17.00-17.50 
15.50-17.00 
15.00-16.00 
14.25-15.25 
14.00-14.75 
13.50-14.25 






None rec. 


14.25-14.50 
14. 25- 14.50 
14.25-14.50 
14,00:14.25 
13.50-14.00 
12.75-13.50 


None rec. 


27.50-30.50 
28. 00-31.00 


28.00-31.00 
27.50-30.50 


23.50-28.00 
24.00-28.00 
23.50-28.00 
23.50-28.00 


18.00-24.00 


18.50-24.00 
18.00-24.00 


15.00-18.50 


13.00-15.00 


None rec. 
None ree. 


22.00-24.50 
22.00-24.50 


17.00-22.00 
17.00-22.00 


14.00-17.00 


12.00-14.00 


13.00-14.00 


11.00-13.00 


9.50-11.00 


13.50-14.50 
13.50-14.5 
13.00- 
13.00-15.50 





22.00-25.00 
14.00-22.00 


16.00-19.00 
12.00-16.00 


21.50-22.50 
19.50-21.50 


19.00-20.75 


8.00- 9.00 
5.50- 8.00 





SLAUGHTER 
REPORTS 


Special reports to THE NATION- 
AL PROVISIONER, showing the 
number of livestock slaughtered at 
13 centers. 


CATTLE 
Week 
Ended Cor. 
Feb. 19 Prev. Week 
1955 Week 1954 
Chicagot ... 24,666 24,300 24,040 


Kan. Cityt.. 13,636 14,709 17,031 








Omaha*t - 26,468 25,954 29,201 
E. St. Louist 7,854 7,651 10,501 
St. Josepht . 10,882 9,761 10,365 
Sioux Cityt. 7,915 7,474 11,386 
Wichita*t 4295 3,099 4,613 
New York & 

Jer. Cityt. 10,854 10,846 12,422 
Okla. City*t 8,340 8,137 5,616 
Cincinnati§ . 4,242 7,493 4,536 
Denvert 11545 13.648 12,481 
St. Pault... 16,305 15,204 21,854 
Milwaukeet . 23 4,800 5,122 

Totals... 152 5e 51 153,166 169,168 





HOGS 

Chicagot . 45, 392 39,118 27,932 
Kan. Cityt.. 9,677 8,007 7,775 
Omaha*t . 46, 704 41 913 26,070 
E. St. Louist my 785 25663 28.788 
St. Josepht . 25,812 14,632 
Sioux Cityt. 30, 633 20,150 18,291 
Wichita*t .. 12,307 11,876 5,701 
New York & 

Jer. Cityt. 49,770 51,029 
Okla. City*f. 12,218 12,655 
Cincinnati§ . 1,046 24,001 
Denvert -- 10,188 12,626 
St. Pault... 48,954 387,500 36.355 
Milwaukeet . 4,141 3.559 4,419 

Totals ....315,695 323,909 254,007 

SHEEP 

Chicagot .. 589 
Kan. Cityt.. 3,669 
Omaha*t ... 14,571 
E. St. Louist 3,901 
St. Josepht . 18,172 
Sioux Cityt. 5,527 
Wichita*t .. 1,936 


New York & 


Jer, Citv?. 48,509 
Okla. City*t. 1,409 
Cincinnati§ . 486 
Denvert .. 16,085 
St. Pault... 4,605 


Milwaukeet . 1,063 


Totals ....127,522 125,143 130,481 
*Cattle and cnlves. 
+Federallv inspected 
inelInding directs. 
tStockyards sales for local slaugh- 
ter. 
SStockyards 
slaughter, 


slaughter, 


receipts for local 
including directs. 


CANADIAN KILL 


Inspected slaughter in 
Canada for week ended 
February 12: 


Week 
Ended Same 
Feb. 12 week 
1955 1%5)4 
CATTLE 
Western Canada... 13,017 14,193 
Eastern Canada... 14,331 14,461 
TRG. sidasdaccd 27,348 28 6: 54 
HOGS 
Western Canada... 51,974 41,828 
Eastern Canada... 53,347 48,550 
Totals ......... 105,321 90,378 
All hog carcasses 
rrr 112,596 98,002 
SHEEP 
Western Canada... 4,141 
Eastern Canada... 


3,081 





Totals 


NEW YORK RECEIPTS 
Receipts of salable live- 
stock at Jersey City and 
Alst st., New York market 

for week ended Feb. 19: 
Cattle Calves Hogs* Sheep 


Salable ... 231 127 18 
Total (ine. 





directs) ..4,667 2,208 22,475 20,625 
Prev. week: 
Salable ... 218 22 


Total (ine. 
directs) . 





.5,838 3,005 23,443 25,652 
*Including hogs at 31st St. 








CHICAGO LIVESTOCK 


Supplies of livestock at the Chi- 
eago Union Stockyards for current 
and comparative periods: 


RECEIPTS 
Cattle Calves Hogs Sheep 

Feb. 17 . 2,697 446 13,411 1,282 
Feb. 18. 751 265 9,278 1,587 
Feb. 19. 80 -.. 2,083 z 
Feb. 21 .16,536 492 9,150 4,141 
Feb. 22. 5,500 400 13,500 2, 
Feb. 23 .12,000 400 15,000 5,000 
*Week so 

far ...34,036 1,292 37,650 11,141 
Wk. ago.38,284 2/209 38,533 14,737 
Yr. ago.37,957 1,353 26,481 7,162 
2 years 

ago ..34,066 1,115 32,017 13,556 


*Including 100 cattle, 8,100 hogs 
and 200 sheep direct to packers. 





Perea 

Feb. 17. 2,518 34 1,857 1,338 
Feb. 18. 1073 1,710 739 
Feb. 19. 203 wae 139 mae 
Feb. 21 . 3,841 cos) Byun. aoe 
Feb. 22. 2/000 1,000 2,000 
Feb. 23 . 5,000 2,000 4,000 
Week so 

far ..10,841 ..» 4,507 7,641 
Wk. ago.13,501 48 3,600 7,328 
Yr. ago.15,472 127 2,781 3,635 
2 years 

ago ..12,543 18 2,412 3,366 

FEBRUARY RECEIPTS 
1954 
Cattle 150,151 
Calves 5,964 
Hogs 159,927 
Sheep 41,079 
FEBRUARY ne 
1954 

Cattle 63,321 
Hogs 15,189 
Sheep 21,331 





CHICAGO HOG PURCHASES 


Supplies of hogs purchased at 
Chicago, week ended Wed., Feb. 23: 


Week Week 

ended ended 

Packers’ purch,... 41,047 40,504 
Shippers’ purch.... 6,906 8,819 
TOE 06s sdsee 47,953 49,323 


LIVESTOCK PRICES 
AT LOS ANGELES 


Prices paid for livestock 
at Los Angeles on Wednes- 
day, Feb. 23, were reported 
as shown in the table below: 
CATTLE: 

Steers, choice ...... 23.00@ 24.50 
Steers, gd. & ch..... 22.00@23.25 
Steers, com’l & gd... 1 


8 
Heifers, com’l & gd. 17.50@21.00 
Heifers, util. & com'l 13.00@17.00 


Cows, util. & com’l. 12.50@15.00 

Cows, can. & cut.... 9.50@12.00 

Bulls, util. & com’l. 14.25@17.00 
CALVES: 

Good & choice ..... $20.00@ 22.50 

Com’l & good ...... 18.00@20.00 

Cull & utility ...... 10.00@13.00 
HOGS: 

Choice, 190/240 ..... $18.00@19.00 

Sows, 400/450 ...... 14.00 only 
LAMBS: 

OMNUO oi. 6s.cec nee ten None rec. 


LIVESTOCK RECEIPTS 

Receipts at 20 markets 
for the week ended Friday, 
Feb. 18, with comparisons: 


Cattle Hogs Sheep 
Week to 
date 260,000 454,000 147,000 
Previous 
week 244,000 436,000 161,000 
Same wk. ‘ 
1954 274,000 363,000 157,000 
1955 to 
date 1,955,000 3,509,000 1,179,000 
1954 to 
date 2,078,000 2,891,000 1,170,000 


PACIFIC COAST LIVESTOCK 


Receipts at leading Pacific Coast 
markets, week ended Feb. 17: 
Cattle Calves Hogs Sheep 
Los Ang. .. 9,100 25, i. 300 25 
N. Portl. .. 2,360 270 1,800 1,310 
San Fran... 600 50 250 1,250 
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PACKERS' 
PURCHASES 


Purchases of livestock by packers 
at principal centers for the week 
ended Saturday, February 19, 1955 
as reported to The National Pro- 
visioner: 

CHICAGO 

Armour, 10,419 hogs; Wilson, 
6,919 hogs; Agar, 12,041 hogs; Ship- 
pers, 7,306 hogs; and Others, 16,- 


: 24,666 cattle; 978 calves; 
52,698 hogs; and 7,589 sheep. 


KANSAS CITY 
Cattle Calves Hogs Sheep 
Armour , 2,793 655 1,983 1,289 


Swift .. 2,169 667 3,237 1,838 
A oe? ee S| eee 
Butchers. 4,926 1 ae 
Others .. 828 .... 1,359 542 
Totals.12,303 1,323 9,677 3,669 
OMAHA 
Cattle and 
Calves Hogs Sheep 
Armour 6,832 3 Sli 
Cudahy 3,862 5 
BED, 4000: 5,162 
Wilson .... 3,453 
Am. Stores. 66 
Cornhusker. 1,076 
wNewi ..; 557 
Neb. Beef.. 643 
are 75 





Gr. Omaha. 738 
Hoffman .. 91 


Rothschild. 1,102 
eee 924 
Kingan .... 1,423 


Merchants.. "105 
Midwest .. 99 











Omaha ° 
Union ..... oe 
Others 12,956 
Totals ..27,942 42,664 13,474 
E. 8ST. LOUIS 
Cattle Calves Hogs Sheep 
Armour . 2,115 633 14,372 1,996 
Swift 2,800 1,393 15,492 1,905 
Mater; O18 1 SAM ces 
‘Aves cscs sive See 
oo aero ees 600 
Laclede . sais wees evee 
Luer eee coe 
Totals. 5,828 2,026 34,785 3,901 
8ST. JOSEPH 
Cattle © . es —- Sheep 
Swift 3,536 437 768 5,056 
Armour . 3,810 449 8 ‘078 3,086 
Others . 4,002 1 2,214 269 
Totals*11,3: 348 887 20,060 8,361 


*Do not 
calves, 7,034 hogs 
direct to packers. 

SIOUX CITY 
Cattle —- Hogs Sheep 
Armour . 3 981 .... 14,259 4,752 


include 23 cattle, 195 
and 10,080 sheep 





Sioux City 

Dr. Bf. 862 Sea eee 
Swift .. 3,384 5,021 5,982 
Butchers. 525 @ sca snes 
Others .. 9,676 . 19,285 2,701 


Totals.18,428 6 38,565 13,435 
WICHITA 
Cattle Calves Hogs _— 


Cudahy . 1,346 368 1,760 
Kansas Hore : ; 
Dunn ... 94 
Pk ve “See aden are 
Sunflower ae 347 
Pioneer . .... abew cows 
Excel ... 646 «<< wsdce cose 
Armour . 44 eee wae 868 
oi eee ey sae AO 
Others .. 1,075 .... “173 52 
Totals. 3,374 368 2 2,280 1,988 
OKLAHOMA CITY 
Cattle Calves Hogs Sheep 
Armour . 2,286 189 687 521 
Wilson . 1,617 194 609 832 
Others .. 2,682 632 1,203 51 
Totals* 6,535 1,015 2 499 a: 404 


*Do not include 790 cattle, 9,719 
hogs and 5 sheep direct to packers. 
LOS ANGELES 

Cattle Calves Hogs Sheep 
Armour . TS ace eee coe 


Cudahy . ae 

Swift .. i ar 
Wilson 139 39 

_ eS ere cous 
United . 862 15 181 
Com’] .. 629 ‘ were 


Acme .. 508 

Coast .. 418 eis 
Barer ..«. SSB nse acne 
Others .. 3,591 221 1,027 


Totals. 6.854 +275 1,208 


FEBRUARY 26, 1955 


DENVER 
Cattle Calves Hogs Sheep 
Armour . 2,035 119 4,175 8,211 
Swift . 


- 1,827 3 3,208 10,472 
Cudahy . 932 164 2,525 374 


Wem « -URO  ocdy. dace, sees 

Others .. 7,391 119 2,666 383 

Totals .12,555 467 12,574 19,440 
CINCINNATI 


Cattle Calves Hogs Sheep 
CE, nek) Ske .:eeee> Pubes 273 








Tee 4 ance peas 4005 8 
MGYGP os. ccc eens eeee eee 
Sehlachter 127 a bese | bees 
Northside .... ee eees cece 
Others .. 3,432 1,074 18,838 213 

Totals. 3,559 1,101 101 18, 838 486 

8T. PAUL 
Cattle Calves Hogs 

Armour . 6,621 


4,489 17,229 
Bartusch. 1,230 .... see 
Rifkin . 901 30 
Superior. 1,326 
Swift .. 6,227 8, 214 
Others .. 2,676 3,452 


Totals 18,981 981 11,185 


FORT WORTH 
Cattle Calves Hogs Sheep 





Armour . 1,548 853 870 5,219 
Swift .. 1,082 1,036 655 5,407 
Bl. Bon.. 314 51 / ee 
City 468 7 81 
Rosenthal 118 3 

Totals. 3,530 1,950 1,882 10,626 


TOTAL PACKER PURCHASES 


Week end. Prev. Same WK. 
Feb. 19 Week 1954 


Cattle ....155,903 153,971 158,245 
Hogs .....295,188 255,926 216,093 
Sheep . 92,949 89,105 77,966 
CORN BELT DIRECT 
TRADING 
Des Moines, Feb. 23— 


Prices at the ten concentra- 
tion yards and 11 packing 
plants in Iowa and Minne- 
sota were reported by the 
USDA as follows: 


Hogs, good to choice: 
160-180 Ibs. ........ $13.60@15.65 
180-240 Ibs. ........ 15.50@16.40 
240-800 Ibs. ........ 14.00@16.15 
300-400 Ibs. ........ 13.40@14.90 
Sows: 
i eee 13.75@14.40 
400-500 Ibs. ........ 11.50@13.25 





Corn Belt hog receipts 
were reported as follows by 
the U. S. Department of 
Agriculture: 

This Week Last Week 


estimated actual 
WO FP cesses 52,000 45,500 
ae ree 40,500 67,000 
Feb. 19 « 27,000 30,000 
6 | ae | eee 77,000 66,000 
i Se See 19,000 48,000 
Pee SP secwsge 55,000 67,500 
BALTIMORE 
LIVESTOCK 


Livestock prices at Balti- 
more, Md., on Wednesday, 
Feb. 23, were as follows: 
CATTLE: 


Steers, ch. & pr. .... None rec. 
Steers, gd. & ch... $24. 00@25.00 
Steers, com’l & gd... 20. 00@23. 25 


Heifers, com’'l & gd. 15.00 22.00 
Heifers, util. & com’! 14.00@18.50 
Cows, util. & com’l. 12.00@15.00 
Cows, can. & cut... 9.00@12.00 
Bulls, util. & com’l. 14.00@16.50 


VEALERS: 


Choice & prime ... 
Good & choice ..... 


.$29.00@30.00 
24.00@28.00 


Wee & Cea E 42.050 10.00@14.00 

IOI iis apes waeees 6.00@ 8.00 
HOGS: 

Choice, 160/240 ....$16.75@17.50 

Sows, 400/down .... 14.75 only 
LAMBS: 

Good & choice ...... None ree. 
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Pep-Up Sales 8 
and Boost i 
Your Profits 2 Tastier sausage, loaves and specialties 
with result in livelier demand . .. and a 
i healthier all-around sales picture! 


CAINCO provides the answer to all 
your season problems by offering 
BOTH Soluble and Natural Spice 
SEASONINGS i Seasonings. 
4 CAINCO Soluble Seasonings are 
proven sales-getters and profit-makers 
+.» give sausage, 
Loaves and specialty 
products a taste ap- 
peal that pays big dividends .. . as- 
sure absolute uniformity batch after 


batch! 


CAINCO Natural Spice Seasonings 
are perfectly blended to suit your 
most discriminating requirements .. . 
give your products a high-quality ap- 
peal that wins new customers and 


influences sales-repeats. Make the 
logical switch now to CAINCO! 





Cainco Seasonings Satisty! 
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CAINCO, INC. 


Exclusive Distributors of ALBULAC 
222-224 WEST KINZIE STREET e CHICAGO 10, 


SUperior 7-3611 


ILLINOIS 
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(Receipts reported by the USDA Marketing Service for Slaughter at major centers during the week ended Feb- 
week ended February 19, 1955, with Comparisons) : 
ruary 19, was reported by the U. S. Department of Agri- 

STE TERS: Care BEEF JRED: - 

STEERS AND HEIFER Carcasses i CU : culture as follows: 

Week énded eb, 19 13.151 Week ended Feb. 19.... 9,742 
Week pedvions a Week previous ......... 18,785 Sheep & 
és eee ee x Same week year ago.... +s ogs Lambs. 
Same week year ago. ; 10,951 8 k Cattle Calves A I bi 
sees ’ : E Boston, New York City Areal . 10,854 9,518 49,770 48.509 
PORK CURED AND SMOKED: . 

cow: ; ‘ : J ; — ss uD: Baltimore, Philadelphia .......... 7,589 1,178 25,494 1,934 
Paani Pe 9 49 Veek ended Feb, 19.... 304,159 Cincinnati, Cleveland, Detroit, 
pon bP gale a Week previous ......... 161,672 TRQIRWADOUS Cooks Coes chic esuste 15,807 4,680 93,894 12,703 
Same week year ago.... 1,181 Same week year ago.... 293,895 ODICKEO ATOR oacececcsicccccccges 25,218 7,395 68,963 7,418 

» 7 - an BE. PARE We, ALOR isos ciccciccues 29,300 30,442 102,052 14,969 
J . ARD AND POR : . ’ U ’ 

BULL: ss oe ae: BEC Uodie ARCME ee ones o ono sancas 12,325 4,711 ‘74,778 8,070 
Week ended Feb. 19.... 437 ee eee Oe. aD... Oe ES ee 8,043 9 18,278 5,461 
Week previous ......... 634 Peers net ° ae PES SERS ES ee aan aa aaa 30,291 864 64.768 20,040 
Same week year ago 287 Same week year ago.... 6,547 

. y nite = ee errs eee 13,059 8,006 24,196 9,276. 
VEAL: LOCAL SLAUGHTER Iowa-So. Minnesotat ............... 27,041 12,681 281,455 34,091 
Week ended Feb. 19.... 10,310 Louisville, Evansville, Nashville, cae 2 Not 
; o ‘ATTLE: Memphis 8,414 6,929 45,402 Available 
Week previous ........- 9,633 CATTLE: eee a beens we Bee ene ake deta vee 2h 
Same week year ago.... 10,941 Woek -endet Feb, 19 10.854 Georgia-Alabama Areas® ........... 6,652 2,624 22,530 econes 
Week orevibts <0. **  40'846 St. Joseph, Wichita, Oklahoma City 17,824 2,900 48,098 16,028 

LAMB: Same week year ago.... 12,422 Ft. Worth, Dallas, San Antonio.... 13,462 6,211 19,203 10,573 
Week ended Feb. 19.... 30,687 Denver, Ogden, Salt Lake City..... 15,592 1,054 16,014 23,115. 
Week previous ......... 28,872 CALVES: Los Angeles, San Francisco Areas®. 25,224 2,436 33,912 31,961 
Same week year ago.... 35,952 Week ended Feb. 19.... 9,518 Portland, Seattle, Spokane ........ 6,538 432 13,852 4,332 
J J. Week previous - 10,533 GRAND TEM. cece. ce soeseess 273,233 97,070 1,002,155 248,480 

MUTTON: if 

4 ? ¢ 902 Same week year ago.... 10,410 Totals previous week ..........+ 273,666 93,800 958,522 247,473 
Week ended Feb. 19.... ou Totals same week, 1954 .....---- 293,448 94,171 855,307 254,926 
Week previous ......... 561 HOGS: ' 

Same week year ago.... 910 Week ended Feb. 19.... 49,770 ee 

HOG AND PIG: Week previous ......... 51,029 Includes Brooklyn, Newark and Jersey City. *Includes St. Paul, So. 

Case & Same week year ago.... 45,769 St. Paul, Newport, Minn., and Madison, Milwaukee, Green Bay, Wis. 
Week ended Feb. 19.... 6,460 3Includes St. Louis National Stockyards, E. St. Louis, Ill., and St. Louis, 
Week previous ......... 6, 080 SHEEP: Mo, ‘Includes Cedar Rapids, Des oe. ot nee. Soe oro 
Same week year ago.... Tee 2 shalltown, Ottumwa, Storm Lake, Waterloo, Iowa, anc er ea, Austin, 

Week one deg voce 47 Minn. 5Includes Birmingham, Dothan, Montgomery, Ala., and Albany, 

PORK CUTS: Samo Badd year Mor aoc 54. "435 Atlanta, Columbus, Moultrie, Thomasville, Tifton, Ga. ®Includes Los 
Week ended Feb. 19....1,185,653 eit Pek Angeles, Vernon, San Francisco, San Jose, Vallejo, Calif. 

Week previous ......... 

Some ba aa pent ago.... COUNTRY DRESSED MEATS 
BEEF CUTS VEAL: 
Week ended Feb. 19.... Week ended Feb. 19.... 6,560 SOUTHEASTERN RECEIPTS 

Week previous ......... Week previous ......... 6,198 
Same week year ago.... Same week year ago.... 6,616 Receipts of livestock at six southern packing plant stock- 

VEAL AND CALF CUTS HOGS: yards located in Albany, Moultrie, Thomasville, and Tif- 
Week ended Feb. 19.... Week ended Feb. 19.... 32 
lpn dala oe Gone lh alld aS ton, Georgia; Dothan, Alabama; and Jacksonville, Florida 
Same week year ago.... Same week year ago.... 150 during the week peared Feb. 18: 

LAMB AND MUTTON: LAMB AND MUTTON: Cattle Calves Hogs 
Week ended Feb. 19.... 7,307 Week ended Feb. 19.... 144 CGE BUGN Pe BO, ocuc os sceshareeceavents 2,617 786 11,508 
Week previous ......... 14,899 Week PreviOus ..cccccec 72 Week previous (five Gays) ....cccccccccsceces 3,119 1,004 12,274 
Same week year ago.... 14,736 Same week year ago.... 134 Corresponding week last SO a Re ee ree ere 2,41 870 5,167 








CLASSIFIED 


Undisplayed: set solid. Minimum 20 words, 
$4.50; additional words, 20c each. ‘Position 
Wanted,’ special rate: minimum 20 words, 
$3.00; additional words, 20c each. Count 


ADVERTISING 


Unless Specifically Instructed Otherwise, All Classified 
Advertisements Will Be Inserted Over a Blind Box Number. 
address or box numbers as 8 words. Head- 


lines 75c extra. Listing advertisements 75c 
per line. Displayed $9.00 per inch. Con- 
tract rates on request. 


CLASSIFIED ADVERTISING PAYABLE IN ADVANCE. 
PLEASE REMIT WITH ORDER. 





POSITION WANTED 


POSITION WANTED 


HELP WANTED 





SALES MANAGER 
experienced in directing entire sales 
operation. Including the sale of sausage, pack- 
aged luncheon meats, smoked meats, and fresh 
meats; by order salesmen and peddler-truck sales- 
men, Well qualified to direct advertising and 
sales promotion programs. Have handled chain 
store accounts. 

W-60. THE NATIONAL PROVISIONER 
15 W. Huron 8t. Chicago 10, Tl. 


Thoroughly 





SALESMAN: Over 20 years with meat packer, 
including 14 years’ actual selling experience. Past 
9 years contacting independent packers and sau- 
sage makers. Have overall practical knowledge of 
industry. Interested in securing position in the 
packaging field, equipment manufacturer or sup- 
plier who sells to the meat industry, or with in- 
dependent packer. W-61, THE NATIONAL PRO- 
VISIONER, 15 W. Huron St., Chicago 10, Il. 


OFFICE MANAGER-CONTROLLER: 
perience in meat packing plants. Departmental 
costs, financial statements, budgets. Large and 
medium size plants. W-62, THE NATIONAL 
PROVISIONER, 15 W. Huron St., Chicago 10, Ill. 





20 years’ ex- 





POSITION 


WANTED: Young man with 5 years’ 
experience 


desires position with medium sized 
southern independent packer. Able to establish 
and maintain complete cost system. W-63, THE 
NATIONAL PROVISIONER, 15 W. Huron S&t., 
Chicago 10. TU. 





GENERAL MANAGER: Young man desires posi- 
tion as general manager. Knowledge of all opera- 
tions. Prefer southern state. W-64, THE NA- 
TIONAL PROVISIONER, 15 W. Huron St., Chi- 
cago 10, 





PLANT MANAGER: Experienced in quality and 
portion control, boning, cutting, processing, etc., 
for hotel and restaurant purveyors. 16 vears’ ex- 
perience, W-65. THE NATIONAL PROVISIONER, 
15 W. Huron St.. Chicago 10, Ill. 





MANAGER: Have 26 years’ 
multi plant independent, covering every phase of 
pork. beef and lamb operations. W-66, THE 
NATIONAL PROVISIONER, 15 W. Huron St., 
Chieago 10, Ill. 


experience with large 
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YOUNG EXECUTIVE: Age 29. Am seeking affili- 
ation with meat processing company. Presently 
employed as vice president and general manager 
of sausage manufacturing concern employing 78. 
Wide experience in sales, accounting, labor re- 
lations, purchasing, production. Willing to start 
at reasonable level with opportunity to advance. 
Prefer New England states. W-77, THE NA- 
TIONAL PROVISIONER, 18 East 41st St., New 
Kerk 17, N.Y. 





SUPERVISOR or FOREMAN: Fully experienced 
in the manufacturing and processing of sausage 
and canned meat products. Desire change. Refer- 
ences available. W-67, THE NATIONAL PRO- 
VISIONER, 15 W. Huron St., Chicago 10, Ill. 





POSITION WANTED: Thorough knowledge of pork 
and provisions, hog buying, plant operations, Sales, 
yields, conversions, etc. Over 20 years’ experience. 
W-68, THE NATIONAL PROVISIONER, 15 W. 
Huron St., Chicago 10, Il. 





HOG-BEEF CASING: Man with practical expe- 
rience. Can perform any operation on hog or beef 
casings. Will go anywhere. W-78, THE NATION- 
= ne 15 W. Huron St., Chicago 
0, 5 





HELP WANTED 


MAINTENANCE MAN WANTED: For packing 
plant. Must know ammonia refrigeration and be 
able to do general plant maintenance work. State 
age, experience and salary expected. 


SCHWARTZMAN PACKING COMPANY 
P. 0. Box 1358 Albuquerque, New Mexico 








BEEF KILL FOREMAN 
Experienced man wanted to supervise large gang. 


Must be able to produce good beef dressing. 
Permanent position with midwest packer. State 
age, qualifications and experience. Reply to Box 
W-69, THE PROVISIONER, 15 W. 


NATIONAL 
nl 


Huron St., Chicago 10, 


SUPERVISOR 
We are interested in obtaining the services of a 
thoroughly qualified man to fill the position of 


assistant foreman to supervise hog and beef 
slaughtering and pork cutting operations. Posi- 
tion offers unlimited opportunities. State expe- 


rience in detail, references, former employers 
and salary expected in first reply. All information 
supplied will be strictly confidential. Old estab- 
lished firm located in the south. 

W-51, THE NATIONAL PROVISIONER 
15 W. Huron St., Chicago 10, Tl. 





SAUSAGE FOREMAN 
We are interested in obtaining the services of a 
thoroughly qualified sausage foreman, 30 to 45 
years of age. This position offers unlimited op- 
portunities for the right man. State experience, 
former employers and salary expected in first 
reply. Plant located in the —- All information 
will be held strictly confidential 
W-52, THE NATIONAL PROVISIONER 

15 W. Huron St., Chicago 10, Ill. 





SALES MANAGER WANTED 
Medium sized plant located in Virginia needs a 
“Top Notch’’ experienced Sales Manager. Do not 
apply unless you have a proven record either as 
Sales Manager or Assistant. The man we want 
must be of high morals and character and be 
capable of handling men. This is a real oppor- 
tunity for the right man. Please include age, 
references, salary expected plus a recent photo 
with first letter. All replies will be kept in strict 
er 
-54, THE NATIONAL PROVISIONER 

15 w. Huron 8St., Chicago 10, Ill. 





NIGHT SUPERINTENDENT: To assume charge of 
all night operations. Must be experienced and be 
able to handle men. Splendid opportunity for the 
right man. Please furnish references and a_ brief 
resume of your experience in initial application. 
THE OHIO PROVISTAN COMPANY, 6101 Wal- 
worth Ave., Cleveland 2, Ohio. 





THE NATIONAL PROVISIONER 
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CLASSIFIED ADVERTISING 





HELP WANTED 


EQUIPMENT WANTED 





OPPORTUNITY: For alert, experienced, aggres- 
sive meat packer salesman 25 to 40 years of age, 
to represent established reputable packer in east- 
ern Pennsylvania with territory rters in 


WANTED: Link Belt gas heated roto louvre drier. 
S. E. MIGHTON ©0O., 150 Northfield, Bedford, 
Ohio. 





Pittsburgh. Real opportunity financially and for 
advancement, for the right man, Please state 
complete background as to experience and quali- 
fications in detail. Future and permanent position 
secured if qualified. Write Box W-80, THE NA- 
TIONAL PROVISIONER, 18 East 41st St., New 
fork 17, N.Y. 





OPPORTUNITY: Small city cow slaughterer in 
New York state (Albany area) has opening for 
a young man to head sales in carcass cows and 
boneless meats. Background must include ability 
to slaughter, bone and sell. Please state experi- 
ence. If you have the desire and ability to work, 
along with using your head, we want to hear 
from you. Housing accommodations are available. 
w-45, THE NATIONAL PROVISIONER, 18 BE. 





4ist St., New York 17, N.Y. 

SUPERINTENDENT 
To take complete charge of a small packing 
plant. Must be aggressive and know complete 
operation. Prefer young man. Central Kentucky 
location. Salary — % of profits, option to buy 


stock out of profits. Address reply giving full 
details to Box W-70, THE NATIONAL PRO- 
VISIONER, 15 W. Huron St., Chicago 10, Ill. 





ASSOCIATE MEAT PACKER: 
active, splendid proposition, references exchanged. 
South Texas town. Worth investigation. Reply 
to Box W-71, THE NATIONAL PROVISIONER, 
15 W. Huron S8t., Chicago 10, Ill. 


With capital, be 





SALES MANAGER WANTED: 
packing plant located in the south. State your 
experience and also furnish references. W-72, 
THE NATIONAL PROVISIONER, 15 W. Huron 
t., Chicago 10, Ill. 


For small meat 


EQUIPMENT FOR SALE 


Electric Crance. 1% with rail 
Flextooth Crusher with 25 HP 
Ding Separator 
Scott Solv. Extractor Plant 
Doelger & Kirsten Shear 
Conant Conveyors 
Jeffrey Vibrators 
Corrigan Conveyor 
Cumberland Crusher 
Sutton Gravity Separator & Dust Collector 
8 AO 12” 80” vibrating feeder 
FS-76, THE NATIONAL PROVISIONER 
18 Hast 41st St. New York 17, N. Y. 








ey da 





USED TY-LINKERS 

In good operating condition: $1,160.00 FOB your 
plant; ‘“‘AS IS $1,000.00. Also Vat Dumper, 
2,000 Ib. capacity, new, never used: $2,50).00. 
Complete Standard-Knapp can unscrambler, Boss 
46-B dehairer, Anco 550 Casing stripper. FS-81, 
THE NATIONAL PROVISIONER, 15 W. Huron 
St., Chicago 10, a 





KEWANEE NO. 853 BOILER 
In excellent condition. Used only 2 years. 
C. W. SWINGLE & CO. LTD 
P. 0. Box 947 LINCOLN, NEBRASKA 





LARD RENDERING PLANT: From Vogt Com- 
pany. 3 French Oil Mill Cookers, 2-500 ton presses, 
tanks, pumps, boilers, ice machines. H. LOEB 
& SON, 4643 Lancaster Ave., Philadelphia 31, Pa. 





SAUSAGE STUFFER: Randall 3800 Ib. 
Late model stuffer, complete with all 
parts. Excellent condition. Write for price. 
THE NATIONAL PROVISIONER, 15 
St., Chicago 10, Tl. 


capacity. 

working 
FS-73, 
W. Huron 





* ANDERSON EXPELLERS 
All Models. Rebuilt, — 


We Lease Expel 


PITTOCK & ASSOCIATES, Glen ” Riddle, Penna. 





BOSS SILENT CUTTER: For sale. Size 80A, 
without unloader, with 30 HP motor. Price 
$1400.00. For further information contact NOBLE'S 
BUTCHERS’ SUPPLIES, INC., 609 S. Rampart 
St., New Orleans, La. 





FOR SALE: One rendering cooker 4’ x 10’, gear 
drive—20 HP motor. In good condition. $850.00. 
Lexington Rendering Company, Lexington, Ne- 





us ANTED: 1 Allbright-Nell Bacon Slicer. State 
price, age and condition. W-75, THE NATIONAL 
PROVISIONER, 18 East 41st St.,. New York 17, 


oY. 





PLANT FOR RENT 





FOR RENT: Government inspected fully equipped 
packing facilities in Chicago Union Stock Yards. 
Units from 3,000 square feet to 100,000 square 
feet—including coolers, freezers. abattoir, smoke 
bouses, railroad and trucking facilities. Call Mr. 
Drobka or Mr. Bennett. MILLER and HART, 
Phone YArds 7-7200 or Financial 6-4711, Chicago. 





PLANTS FOR SALE 


INDIANA MEAT PACKER MUST RETIRE 
Ideal plant for two partners. Complete beef and 
hog kill. Manufactures complete line of sausage 
and smoked meats. All equipment modern. Vacuum 
packing and bacon slicing line. Have twenty pieces 
rolling equipment, all practically new. Initial 
payment of 00,000 to take care of inventory 
and balance on reasonable terms to responsible 
party. 

W-59, THE 
15 W. Huron St., 





NATIONAL PROVISIONER 
Chicago 10, Ill. 





BEEF COOLER: Desirable cooler for sale. 5000 
square feet space. Centrally located, New York 
City. Good loading facilities. Government inspec- 
tion. FS-47, THE ATIONAL PROVISIONER, 
18 Bast 41st St., New York 17, N.Y. 





RETAIL MARKET: Going retail business estab- 
lished 7 years, same owner. Also equipped and 
set up for restaurant supply and portion control 


foods, Excellent for large scale operator or part- 
ners. Giant Meat Market, 12625 W. Dixie Hwy., 


North Miami, Fla. 





BUSINESS OPPORTUNITIES 





JOBBER WANTED 
We can offer a reliable jobber a complete line 
of smoked meats, sausage, sliced bacon, pork, 
beef and lard. U. 8. Government inspected. Plant 
located in Indiana, All unit refrigerated delivery. 





W-74, THE NATIONAL PROVISIONER, 15 W. 
Huron St., Chicago 10, Illinois. 
SUPER MARKET FOR SALE: In fast growing 


Florida east coast city. Sales $300,000.00 yearly. 
Modern building, 53 x 93. Parking lot. Good lease. 
Price $20,000.00 plus inventory. Contact Mr. Wil- 
liams, Wliiams Meat Company, Inc., 607 Broad- 
way, Daytona Beach, Florida. 





MEAT SAMPLING KNIVES 
Folding pocket knife for gift and advertising use. 
Stainless steel blade five inches long. Simulated 
ivory handle imprinted with your name — $1.75 
each. Write for catalog. 
LOUIS M. GERSON CO, 
58 Deering Road Mattapan 26, Mass. 





JOBBERS WANTED 
Offering full line of beef, pork, veal, lamb, 
sausage, bacon. U. S. Inspected for New York, 
Pennsylvania and Ohio area. W-41, THE NATION- 
AL PROVISIONER, 15 W. Huron St., Chicago 10, 





fll. 

CASINGS 
WANTED: Export, 180 domestic rounds, middles. 
Hog shorts, bungs, for export. 


ARTHUR GRUNWALD 
212 West 91st St. New York 24, N. Y. 





MEAT BROKER: Established in the Dallas-Fort 
Worth and surrounding areas, would like to make 
connection with pork packer in midwest, W-79, 


THE NATIONAL PROVISIONER, 15 W. Huron 





braska. 


FEBRUARY 26, 1955 


t., Chicago 10, Ill 


BARLIANT'S 


~oh- WEEKLY SPECIALS! 


7 We list below some of our current 
oe \ offerings for sale of machinery and 
equipment available for 
shipment at prices quoted F.O.B. shipping points. 
Write for Our Bulletins—issued Regularly 





Now available at a New Low Price! 
New 8.A.1. Steel Lockers. 
15” wide, 18” vm, 9 60” high, with sloping top 
seat brackets, 16” high legs, padlock att ment 
Single row—three wide 
Per enue $15.95, F.O.B. Chicago, Ill. 
Discount for quantity purchases. 





Kill Floor 
7063—DEHAIRER: Baby Boss #35A, 7% HP..$ 650.00 
7569—VISCERA INSPECTION TABLE: moving 
type, overall 26’ Lx 42” W, 20 pans 30” 


x 30” x 3” deep, pan sterilizing a 

5 HP. motor d& reducer ......sscccceece 590.00 
7448—KNOCKING PEN: Boss, steel, "single, 

floor automatically tilts, good cond. ..... 450.90 
6672—TRIPE WASHER: Anco #42, 2 HP. .. 450.00 
7395—HOG & SHEEP CASING CLEANER: 

Hees 16S, 2 TEP: MOG on ccccesticcccce 375.00 
7524—BAND SAW: Jones-Superior #54, 36”, 

Stainless steel top, V-belt dr., 3 HP. mtr. 625.00 
7289—-SCRIBE SAW: Best & Donovan, type M-1 175.00 


Sausage Equipment 


6991—PICKLE INJECTOR: Globe, original cost 
$12,500.00, excellent condition .......... $3750.00 
7676—FAMCO LINKER: for 5% links ........ 1600.00 
7518—TY-LINKER: automatic, model #114A, 
excellent condition ......cccesccee bamaene 1150.00 
7675—STUFFER: Globe, 500%, reconditioned... 1150.00 
6564—-STUFFER: Anco, 400%, stainless valves. 875.00 
7674—STUFFER: Buffalo, 300% ....... coceces 875.00 
7714—STUFFER: Buffalo, 250 675.00 


# 
7279—GRINDER: Enterprise #66, 15 HP. 
excellent condition ......ccccsccsses 


675.00 
7019—GRINDER: Anco #521- 56, 7% HP. "mtr. 525.00 


7511—MIXER: Buffalo #4A, 10 HP. motor. 925.00 
7685—SILENT CUTTER: Buffalo #43-B, 25 

HP. motor, reconditioned ............ +s. 750.00 
7243—SILENT CUTTER: Buffalo #38-B, 15 

HP. mtr. recond., excel. cond. ......... 950.00 
7754—SLICER: U. 8S. HD. #3, with conv. gua ar. 

n good usable condition ........... Bids requested 
7603—SLICER: U.S. #150B, with stacker & 

conveyer, 1% TEP. Meter .icccrcccssccesicee 600.00 
7721—ROTARY CUTTER: Buffalo #600, 15 HP. 500.00 


7512—SMOKESTICK WASHER: similar to Globe 
#9579, % HP. motor .. 
7605—HAM TYING MACHIN 
triple double wrap e 
oe MOLD W ASHEI : Adelmann, 3 ph. 
new brushes, excellent condition. 
sott—C ASING APPLIER: with G.E. HP 
7831—P1G 1K PUMPS: (2) Griffith Big Boy. ea. 
7866—TRUCKS: (5) Ham & Bacon, similar to 
Anco #329, 62” x 35” x 10” deep, with 
FORTE WRG: oc vccccesnevesdbesssbens ea. 
7735—MOLDS: (82) Anco #711, stainless steel, 
size #0, 5” x 5” x 12”, like new cond., 
new tension springs & ratchet covers. . .ea. 12.50 
7736—MOLDS: (24) Globe Hoy #114, stainless 
steel, 12” x 6%” x 5%”, with springs & 





175.00 


130.00 
125.00 


55.00 


covers, only used few times, like new...ea. 12.50 
1483—MOLDS: (1200) Globe Hoy #5S, stain- 
less steel, open end, 5# cap., 11% x 4” x 
3%”, with covers, reduced to ........ ea. 1.50 
Rendering & Lard 
7713—COOKER: Anco 4’6” x 10’, jack 
8 dr., 25 HP. mtr. & str., little rome "$525 50.00 


ae Boss 3’ x 6’, steam jacketed, 
with x 8’ x 2’ Crackling Pan ...... 950.00 


7836 DIAMOND HOG: #35, mtr. & starter.. 2100.00 
7378—SPARKLER FILTER: vertical plate, 
18-32” dia. filter rings, extra set plates 
rame, 5000 gph cap. ......+--.sceceee 1900.00 


& f 
-HASHER-WASHER: Jeffery 
Boss #702) 30” x 10’ eyl., 7 
with separate motor on washer ........... 
oe AULIC PRESS: 150 ton, with pump, 
10 HP. elec. mtr. & switch ............ 
7759—BONE CRUSHER: 1000# per hr., 20 HP. 
mtr., with special starter switch ........ 
7761—LARD FILLER: Anco #700, ser. #130, 
double nozzle, 1#-5# capacity 


7560- (similar to 
% HP. mtr. 


950.00 
850.00 


Lad 


7767 


All items subject to prior sale & sonfirmation. 
WRITE FOR FULL PARTICULARS 
DISPLAY ROOMS and OFFICES 
1401 W. Pershing Rd. (39th S#.) 


U. S. Yards, Chicago 9, Ill. 
CLiffside 4-6900 


BARLIANT & CO. 





e New, Used & Rebuilt Equipment 





e Liquidators and Appraisers 
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The RE REFRIGERATOR FAN 
® BLOWS UPWARDS 
CIRCULATES ALL THE AIR 


Keeps Boxes Dry and Sanitary 
Reduces Operating Cost 
Equalizes Temperature 
and Humidity 





a7" > = 


_- .~N 














SAVES ITS COST CONTINUOUSLY 
EVERY MONTH IT IS IN USE 
Send for Bulletin 241. 


REZNes 
awe ELECTRIC COMPANY 


Established 1900 
3089 River Road River Grove, Ill. 




















JUST TEAR OFF AND MAIL 


THE NATIONAL PROVISIONER 
15 W. Huron Street 
Chicago 10, illinois 


Please send me the next 52 issues (one full 
year’s subscription) of THE NATIONAL PRO- 
VISIONER for only $6.00. 


[_] Check is enclosed 


[-] Please mail me your invoice 





Name Please Print 





Street Address 





City 





Company 





Title or Position 
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Cust in this issue of THE NATIONAL PROVISIONER 





Allbright-Nell Co., 
Atmos Corporation 


Barliant and Company 
Batavia Body Company 


Maineo. TH. ccc decias oad eS ca ai e e 49 
Calgon, Incorporated 

Cannon, i. P & Bon, Ines’. 65 6. cae cee 4 
Carenter-Fieteier, CG a oi 5 oes ciesesees 5 c's 0 0'n sr 17 
Cincinnati Butchers’ Supply Co., The 11 
Cincimmati Industries, Inc. ....:....0.06060ss5 ce 5 
Continental Can Company 


Darling & Company ... 
Dewey and Almy Chemical Co. ............... 19, 20 
Dupps Company, The 3 


First Spice Mixing Co., Inc: ........5.00530 00 38 


Globe Company, The 
Griffith Laboratories, Inc., The 


Ham Boiler Corporation 
Hygrade Food Products Corp. ..........00.000008 49 


International Salt Company, Inc. ................ 26 


Kadison-Schoemaker Laboratories, Inc. 
Kennett-Murray Livestock Buying Service 
Konn, Hdward, Co... ..6.5 overscan cutee eee 39 


Lancaster, Allwine & Rommel 


Mayer, H. J., & Sons Co., Inc. 

McCormick & Company 

fet qu a Oc UR (| rire 45 
Metropolitan Fate and Oil Co. ........0.sc0eccuem 38 
Morrell, John, & C 


Oakite Products; Iic.. .... 5.66.54 es cute ee 15 


Paterson Parchment Paper Company 
Pfizer, Chas., & Company, Inc. ........::<,.<.:050M 25 


math Packing ‘Co: «oo. 5 sccés o.0< 5-05 0 score 44 
Reynolds Electric Company 


Smith’s, John E., Sons Company 

Sparks, H. L., & Company 

MPOOR, ENC. (5 ece.deicc cosa 5300s ono ooo ee 30 
Steelcote Manufacturing Co. ............ First Cover 
superior Packing Co... «0 6cccs.sceeuee eee 38 
ME OE OOS sha ac sais PARI Ree Fouth Cover 


Townsend Engineering Company 


U. S. Cold Storage Corporation 

Universal Oil Products: Co, «6.56 seen cucsacueum 21 
Visking Corporation 

Winger Mig. Co. 286: .i.6050 Pee 33 
While every precaution is taken to insure accuracy, we cannot 


guarantee against the possibility of a change or omission in 
this index. 





The firms listed here are in partnership with you. The products 
and equipment they manufacture and the service they render 
are designed to help you do your work more efficiently, more 
economically and to help you make better products which you 
can merchandise more profitably. Their advertisements offer 
opportunities to you which you should not overlook. 


THE NATIONAL PROVISIONER 











